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. 19 goJbos + spof 
. 2 gobos are replaceable 
. 15 colors + wh/fo + 

2 quadra colors 
. Built-In 4.9mW laser 
. 5 DMX channels 
. DMX or Sound Active 
. Digital Display 


CONCEPT:1 

. Lamp: ZB-ELC7 24V, 250W 7 
, $699.99 msrp 

CDNCEPTiZ 

. Lamp: ZB-CDM150 150W 
discharge, 6000 hr. 

. $839.99 msrp 
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Here 

Today* 

Gone 

Tomorrow 


A s ihis issue of Mobile Beat came together, ] couldn't help 
but reflect on the way time affects everything we do. Songs 
and musical styles come and go. Technology speeds ever 
forward. People come into our lives and then go. Time marches on. 
This year’s fop 200 list is a mixture of old and new, as always. 
Some songs seem to live forever in the pantheon of party hits while 
others slip away, only to be replaced by the creations of the latest 
pop idols. And this time around, due to popular demand, our classic 
multi-category format returns with a fresh look. Hverything old is 
new again, as they say. To go along with our reader-generated lists, 
musicologist Jay Maxwell shares his own lists of the Top 40 tunes for 
each of the last four decades that have stood the test of innumerable 
parties. 



It’s always 
time to make posi¬ 
tive changes. Randy 
Bartlett drives this 
point home as he 
reveals the power of 
incremental improve¬ 
ment. Meanwhile, 
technology makes 
time seem to go 
faster with each new 
gear development. 

DJ Dr. Drax lakes an in-depth look at technology that, until now, has 
not been part of most DJs - worlds. We also catch a glimpse of Ameri 
can Audio's latest creation, the Velocity CD player. 

But the one part of this issue that has brought time s importance 
into the clearest focus for me is our tribute to the late Jam Master 
Jay. When such a talented and sincere human being is taken away 
before his time, it is shocking, tragic, and also sobering. We can all 
learn something from his example by making the most of the lime 
we have. 



Dan Walsh, 



inc 
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CASE COVER 
CONVERTS TO 
WORK TABLE 


Professional DJjgear 
for extendingjtour 
Dl performance. 


No more lookingraround 
for tables at youjfnext gig. 

Our cases arefaesignedlo 
help eliminator time and 
inconve nien ce when it comes 
to settingvup your equipment. 

Each TOne of our table cases 
“ ©▼created with heavy duty 
ster wheels, custom steel 
cessed latches and custom 
cessed handies for durable 
plus reliable professional 
equipment. 

So worry about what 
song your going to put 
on next, not where 
you can put your labtop, 
dj case, turntable, etc*... 


Check out our website 
for more details. 
























































Music Programming 
and Interactivity 


Dear Mobile Beat, 

I just read two articles in your January 2003 issue. 

The first one was “What’s in a Name?" which posed 
the question, “Should you consider changing your DJ 
name?" I have used my name, Master Blaster, since 
1980. No, it wasn’t taken from the Road Warrior movie 
with Tina Turner. My wife came up with it when I first 
started as a professional DJ. I had just received my 
master's degree and ! always played my music very 
loud. I even used the Stevie Wonder song “Master 
Blaster" as my first signature song. The upside of the 
name is that after 22 years, people refer to me as The 
Master. The downside is that I may have lost a few 
wedding contracts because a bride’s mother was afraid 
that my name wasn’t genteel enough...Such is life, but I 
think I’ll keep it. 

My main reason for writing was about another 
article, “The State of the DJ Nation.” A part that dis¬ 
cussed interactive DJs and included a response from a 
Canadian DJ caused me to take issue. With the obvi¬ 
ous exception of wedding intros, cake cutting and the 
like, f usually keep the chatter to a minimum. I'm not 
paid to be a radio-style DJ, and after 22 years of suc¬ 
cess, I’ve learned a few things that have served me 
well...Most parties have to settle into their own rhythm, 
which means the people want and need time to get 
acclimated—to talk—and your music should allow for 
this! The truly interactive DJ knows intuitively when to 
crank it up or to simply lay back and play some decent 
background music...They really didn't come to hear 
me kibitz or make like Adam Sandler and jump up on a 
table in a gold lame suit with a top hat and cane. You 
can save the showboating for bar mitzvahs. 

That said, primarily, I am paid good money to play 
great music to get people up and dancing! When I 
hear women scream and a crowd rushes out onto the 
dance floor, I know I’m interacting. I let the music do 
the talking...Segueing from one great original dance 
song to another (not those horrible “Bunny" remixes— 
with the exception of the Grease remix), is the best 
way I know to get and keep people dancing...It’s 


also important to select songs appropriate to the 
occasion..,imagine the results of playing a Steve and 
Edie song requested by a drunken uncle at a Sweet Six¬ 
teen party. 

Having the very latest songs available to play is 
always important, along with some clean copies and the 
newest movie soundtracks. I’ve found that subscribing 
to TM Century’s Prime Cuts CDs makes this easy...Also 
as important is having an extensive collection of music. 
A DJ should have something like “Alice Blue Gown” for 
that special request from Grandma or other important 
guest to really be called interactive. You don’t need to 
have everything in every genre, but having a good sam¬ 
pling of everything is an absolute necessity. I normally 
bring over 2700 CDs with me to cover things. Sure 
they’re heavy, but they keep me in shape and on top of 
every kind of request I might receive... 

The bottom tine for success as a Mobile DJ is 
knowledge of the music and knowing when to play or 
not to play each song. A good DJ must know just what 
song will work to break the ice and/or keep the groove 
going. ..whatever the style, the song must be recognized, 
popular and—most importantly—have a great dance 
beat. Eighty to ninety percent of the music requested 
at most parties is almost identical...However, knowing 
what to play for the other ten to twenty percent is what 
makes the DJ truly special and interactive. 

Simply put, once you get them up, keep them up. 
And throw in a great love song or two occasionally! It 
has worked for me for over 22 years... 

John D. Capsouras 
The Master Blaster 
Randolph, New Jersey 

(Editor’s note: This letter was edited only to fit the 
available space.) 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 


Sing with the Professional Karaoke Systems from VocoPro! 

Need to upgrade your Karaoke system? Want to take your performances out on the next level, 
but need more sound? VocoPro has the perfect systems for you to do the job right. 

VocoPro's Professional Karaoke line offers a wide variety of systems to accommodate your needs, whether you're 
performing at home or in nightclubs. All of VocoPro's systems are fully expandable to give you the ultimate in 
flexibility. Great sound and pro features are just two mare reasons to go with a Pro Karaoke system from 
VocoPro. 


Because after all, you sing like a Pro! Let VocoPro 
show the world how good you really sound. 


DECODE-G1 

CDG DECODER SERIES 


DA-8900 PRO 

AMP/MIXER SERIES 


KJ- 7900 PRO 

MIXER SERIES 


DUET 

SEMI-PRO SERIES 


BRAVO II 

SINGER SERIES 


VIPER II 

PRO SERIES 


CLUB 6900 

CLUB SERIES 


TWISTER II 

PRO SERIES 
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Industry Mixer 

The San Diego Disc Jockey Association hosted what was touted 
as the "Ultimate Mixer,” November 6, 2002, at Apex Music, one 
of the most respected, DJ-friend!y retailers in the city. MC/DJ 
entertainers from across the San Diego area enjoyed an evening 
of product demonstrations from sponsors including American DJ, 
PCDJ, and ERG Music, while Apex Music owner Steve Olsher 
offered deeply discounted merchandise to the attendees. 

The well-attended event featured presentations from bar mitz- 
vah king Eric Sands of Sundance Productions, with a G and A seg¬ 
ment; CEO Roger Raffee of GEMM.com (Global Electronic Music 
Marketplace); and Worth Tour keynote speaker and Disc Jockey 
America representative Mark Ferrell. Mark Thomas, president of 
the Southern California chapter of the ADJA, was on hand, as 
well as Ken Knotts, who provided info on the upcoming 6' 1 ' Annual 
American DJ Awards Show (Feb. 17, 2003, just prior to the Mobile 
Beat DJ Show in Las Vegas). 

SDDJA president Ron Jones (Allegro Entertainment) timed the 
industrial strength seminar setting with Ferrell’s availability. "The 
event was staged with two goals in mind: to elevate the profile of 
the association to those company owners who may not know of us 
at the local level and [of] the advantages of confederation, and to 
expose them to Mark's educational message of professional value, 
i agree with Mark—when you know better, you do better.” 


GEMM.com's 
CEO Roger 
Raffee 
addressing 
the SDDJA at 
Apex Music. 



Sennheiser Offers Wireless Help 

Digital television (DTV) is getting closer, bringing with it a major 
headache for DJs and audio engineers working with wireless 
microphones and other wireless systems. Already faced with 
existing analog television signals occupying useable band¬ 
width, as well as interference from local emergency services 
and transit companies, not to mention venue security and man¬ 
agement communications systems, live sound professionals 
must now also cope with a burgeoning list of DTV facilities. 
Over ten years in the making, DTV has been mandated by 
the Federal Communications Commission (FCC) to eventually 



High €ftd 


American Audio 

...and many mote* j 
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Included with Selected Amp £ Speaker Packages 

• 1 Siitirfi RS-25C Microphono A Mic Cable 

• 1 Numafk HF*125 Cueing Headphones 

• 2 25 fool Speaker Cables {to fit speakers^amp) 

• 1 ftiir 6~foot Patch Cables (ICPfl 202) 

• 1 Package UPS Rack Screws (QHPS| 


Call (soot 303-6577 or visit 
www.pMl.com for details 


lumark 

PP001 
Digital DJ 

Mixer 

24-Bit Digital Two- 
Channel Mixer With 
Amazing Audio 
Quality 

List SS60.00 


$160 


Save 


Portable Thiss 
& Stand 
Package 

1 () 0 % portable 
and ready to set 
up in minutes. 

TSP List s 199.99 


$30 Gear Rebate 


330 Rebate 


After Rebate 

* 99 " 


American DJ XP-3 Moving Light 
American DJ Big Shot Strobe 
American DJ CoPitot Control Sys 
Par-64 Complete with Light 
Chamret F-750 Fog Machine 
#64514 Replacement Lamp 
Martin MX-1 Scanning Light 


$499” 

$29" 

$199** 

$69” 

$49” 

$7” 

$479” 


MC-909 

Professional 

Sampling 

Groovebox 

Workstation 

list S1,795.00 


1499 


Recording 


Microfaoards QD-2 CD Duplicator $299” 
Tascatn CC-222 CDR/Cassette Call 


Iftr i' k • % V 

tf* “ ■ . I . . 


me rk 


* 




CD-MIX: 

Dual CD 
Player & 
Mixer In One 

List $120.00 


Gemini Disco-Mix-4 
Gemini Dlsco-Mlx-Pro-4 
American Audio Mobile 200 
Nuntark Battle Pak DJ 
Numark DJ-ln-A-Box 


$399 


$599" 


$499 


$399 


$299" 


FREE! 


WaveRadio: 

Just add a pair of 
MB-4 bass speakers 
fo your 802-111 or 402-11 
system purchase and 
get a Bose WaveRadio 
for free! 


Speakers 


Yamaha S115-4 15" 2-way 
Fender SQ-SUB Subwoofer 
JBLSF-25 Dual 15 2-way 
Cerwin-Vega VI52 15 2-way 
Gemini XTR-400 System 


$299" 

$159" 

$399” 

$299" 

$599" 


Save $390 I 


Bose 802-111 Gold System Special - Call 


Numark 

CDN-90 

Realtime CD 
Scratching, 
Looping, & 

Digital 
Effects 

liM $1,290.00 


Dual CD Players 


American Audio Velocity $999” 

American Audio DCD-PR0200-MK3 Call 
Gemini CDX-fi02 $299" 

Denon DN-D9000 Call 


899 




teed! 


audio technica 

200 Series 
Freeway 
Wireless 
Mic System \ 

li>t S17S.00 


uzm 


Htti Ante tkbwi 
filVb MKJI Wini Mic 
Wiih rn SortM 


Sa w $75 

sg9 w | 


Sennhelser E-815-3-Pack 
AKG Special 3 Pak 
Shure PG58-XLR 
Gemini Gooseneck Mic 
Shure UT24-58 Wireless 
Shure RS-25C 3~Mtcrophones 


$119" 


$149" 


$49" 


$399* 


$89" 


RMX-2450 


list S“**jni» 


Save SI BO 

$^A099 


Crown CE-2000 
Crown CE-1000 
QSC RMX-850 
Mackie M-14001 
Crest ST-1000 
Samson F-800 
QSC PLX-3402 


$599” 

$399" 

$299" 

$599" 

$799" 

$299" 

$1,199" 


lZ l T.LZ 


Includes 


SKB-1717-PRO: 
400 CD Case & 
400 Pro Sleeves 

list $559.00 

Save $370 | 

SIMM ! 


Accessories 


View Paks (1000) 35c 

Pro Sleeves (1000) 29c 

Sony MDR-V700-DJ Headphones $119" 

Pioneer HDJ1000 Headphones $159” 

CD Media 39c 


Behringer B-2031 Monitors 

$399" 

Gemini CDX-2000 

$699" 

ALZ-25 25’ Mic Cable 

$7” 

Roland MA-8 Monitors 

$99" 

Stanton S-550 

$299" 

1FG Gallon Fog Juice 

$29" 

Zoom MRS-1044 HD Recorder 

$499* 

Pioneer CMX-3000 

$899" 

Lamps: Buy 4 Get 5 on selected Kerns 


See our catalog order form or web site for guarantee details. Prices expire 30 days torn publication date. 


n] PRO SOUND www.pssl.com 

LJ IJ a N n e t a r. f i i r. h t i n r: 0% M m a am mama 


AND STAGE LICHTIN G 

The Pro Audio I DJ And Stage Lighting Source 

11070 Valley View St., Cypress, California 90630 • (714) 891-5914 • FAX {888) 777-5329 


800.303.6577 


•110% Low Price Guarantee 

• Friendly, Experienced Staff 

• World's Largest DJ Inventory 

• FREE Weekly Web Giveaway 




























































PARTY SUPPLIES FOR ALL YOUR SPECIAL EVENTS! 



GLASSES 


/ 

jr 





PfCo *Ar(OMs 


Sign Up For Your FREE Online Party Store 

@ www.MakesParties.com 


Order Toll Free: 1-800-645-6513 Ext. 3025 & 3033 

114 Church St. Freeport, NY 11520 
Phone: (516) 546-7400 24 Hour Fax (516) 546-7024 


INCREASE PROFITS! 

Upgrade Your Image With Professional 

BROCHURES' POSTCARDS • FOLDERS 


• Pre-designed • Customized text 




Get Professional Results with 
Professional Marketing Products! 


Increase bookings 
for: 

* Weddings 

* Bar/Bat Mitzvahs 
■ School Dances 

* Corporate Parties 




1-800-810-4152 
Fax: 51 5-276-4267 
email: info@bmi-info.com 


Visit uur website to view our entire product line non ! 


www.breakthroughbrochures.com 


become the 
sole over-the- 
air broadcast 
television 
transmission 
medium. But 
in the mean¬ 
time, as the 
nearly 1600 
local broad¬ 
cast television 
stations in the 
U.S. make 
the transition 
to fully digital 
operation, they 
will simultane¬ 
ously operate 
both analog 
and digital 
feeds, fur¬ 
ther clogging 
the already 
crowded airwaves. 


u 

21 

16 

'it! 

15T 

19 


Tip 

£ 

* 

? 

3 

f 

§" 

? 

— 

<N 

i 

? i 

<0 1 

k 1 

* 






K 

E 

P 

R 

m 1 

D 

T 

K 

£ 

P 

R 







K 

T 

& 

W 

* 

D 

T 

* 


K 

0 

N 

G 


K 

C 

P 

Q 

•* 

D 

T 


K 

T 

B 

W 


K 

T 

W 

B 




K 

H 

Q 

D 

T 


R 

1 

M 

* 

0 

T 


K 

S 

K 

N 


K 

C 

0 

T 


I 

( 

( 


« 


* 


K 

A 

P 

P 

-» 

D 

T 

i 


H 

H 

D 

O 

w 

D 

T 

* 

K 

1 

7 

C 

J 

m 

L 

P 




K 

y 

V 

E 

D 

T 

ft 


K 

N 

D 

0 


11 

■1® 

17 

i£ 

19 

E3 

21 

22 

ED 


To help RF specialists through 
the UHF maze, Sennheiser has 
launched a new Web site that offers 
tools and resources for finding avail¬ 
able frequency bandwidth anywhere 
in the United States. Simply go to 
www.sennheiserusa.com and select 
“RF Frequency Finder" from the “Quick 
Links" listing. 

The site includes recommended 
tunings for Sennheiser Evolution Wire¬ 
less and 3000 and 5000 RF Series 
systems for situations that require the 
re-tuning of factory presets or where 
multi-channel requirements exceed the 
system’s factory presets. An easy-to- 
follow, three-step guide allows you to 
download Sennheiser wireless equip¬ 
ment stock frequencies and available 
custom grouping guides, cross-refer¬ 
enced to television channel orientation. 

A 50-state grid provides links to Adobe 
PDF downloads with comprehensive 
listings of the current analog and DTV 
frequencies in use in the major cities, 
including bandwidth allocations for 
future DTV transmission. 

You can use the guides to select 
the wireless frequency range with the 
least number of TV signals. DTV facilities 
are coming online regularly, and broad¬ 
casters may petition the FCC for their 
DTV frequency assignments to be real¬ 
located, so the Web site also includes 
a link to the FCC, where DTV spectrum 
allocation is continually updated. * 
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In any business, 
efficient use of 
resources is the 
cornerstone of 
success. Chauvet 
is dedicated to 
manufacturing 
proven, reliable, 
affordable high-tech 
fixtures to help the 
mobile dj and clubs 
to make the most 
of their resources 
and increase 
efficiency and 
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Wireless Refreshment 


Shure Incorporated has expanded 
its Performance Gear family to 
include 17 affordable wireless sys¬ 
tems. Formerly labeled simply T/UT, 
these wireless systems have been 
updated with a refreshed receiver 

design to make them easier to use. more visible on the rear panels. 
New sloped metal front panels and The Performance Gear Wireless 



repositioned LEDs make the new 


series offers a variety of UHF 


receivers easier to view and under- and VHF diversity configura- 
stand. Two-color labels highlighting tions, including Beta 58, Beta 98, 


Shure Incorporated 

222 Hartrey Ave. 
Evanston, IL 60202 
Tel: 847-866-2200 
Fax: 847-866-2279 
www.shure.com 


connectors and controls are also 


PG58, and SM58® transmitters. 




The StarHazer from CITC is 
an oil-based haze machine that 
delivers odorless, even, transpar¬ 
ent haze. At 50,000 cubic feet per 
hour it rivals the output of hazers 
twice its cost, according to the 
manufacturer. This unit can go 16 
hours on one quart of haze fluid. 
Its well-insulated compressor is 
made in the U.S. and includes a 
cycle timer. The StarHazer also 
features DMX control, a wire¬ 
less remote and a road case. It 


is covered by a five-year warrantee. 
Dimensions: 18" x 9” x 10"; weight: 
34 lbs. MSRP: $1,330 


CITC 

2100 196th St. SW, #138 
Lynnwood, WA 98036 
Tel: 888-786-CITC 1 425-776-4950 
Fax: 425-776-5129 
www.citcfx.com 
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sound, vision, sou! 


DI9ITDL NBDIQ PLOblEfl 

The DMP-555 creoles unprecedented opportunities lor mixing audio 
downloaded from the Internet, allowing you to use a single unit to ploy 
authorized MP3 frocks from either a CD or Secure Digital (SD) Card. Now you 
con play dota CD’s packed with MP3 audio tracks mix those trades, and store 
the files on SD Cord media 

And il that wasn't enough, the DMP-555 comes bundled with Pioneer DJ 
Sooth software, helping you manage your digital music on PC, giving you the 
power to download, mix and transfer tracks directly to the SD Card. For 
mixing and playback, the software simulates a set-up with two Pioneer CD! 
players and a mixer, allowing users to benefit from unrivalled flexibility in 
mixing their favorite tracks and loops stored on their PC. 












































BBE Sound has launched two new models, the BBE 
4821 and 882i Sonic Maximizer signal processors. Both 
were designed to offer greater strength under demand¬ 
ing applications such as mobile sound. Each features 
a thick extruded aluminum faceplate anchored to its 
chassis via hex head bolts. Improved graphics make the 
units easier to read in poorly lit environments, while new 
knurled aluminum knobs make fine adjustments easier 
during performances. Inside, all pots, switches and jacks 
are mounted directly to the PC boards of these units, 


which also feature the extremely quiet, proprietary Sonic 
Maximizer op amp, designed by BBE. 

MSRPs: 482i - $349.99; 882i - $599.99 

BBE Sound, Inc. 

5381 Production Dr. 

Huntington Beach, CA 92649 
Tel: 714-897-6766 
Fax: 714-895-6728 
www.bbesound.com 
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When You Only Wan 
Niimbeii* One. 


For our complete song list contact your dealer, or check 
our website: www.mustcmaestro.com 
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Maybe it's not your miner 

You know how impact and detail get lost through recording and mixing. And you just can't EQ, 
compress or mix the life back in. When you're at wit’s end, the Aphex Model 204 can save your sanity. 

The Model 204 renews and vitalizes your sound. The Aural Exciter’ restores and improves definition and detail. 

At the same time the Optical Big Bottom* solidifies and strengthens the bass without hogging all the level. 

If you need professional and impressive sound you owe it to yourself to get a Model 204. You’ll probably save 
your sanity and a lot of perfectly good mixers. You've got a problem - We’ve got the solution! 


The all new Aphex Model 204 Aural Exciter and Optical Big Bottom 




SYSTEMS 11068 Randall Street. Sun Valley, CA 91352 U.S.A • 818-767-2929 Fax: 818-767-2641 www.aphex.com 
Aphex, Aural Exciter and Big Bottom are registered trademarks of Aphex Systems • No mixers were harmed in the production of this ad 

























Flashy Mobile Lighting 

The new Color Flash 4, four-head master-slave light¬ 
ing system from American DJ provides an easy way 
to create a light show in a "flash.” This all-in-one pack¬ 
age contains four Color Flash units, three 10-foot XLR 
cables, a blackout controller, and a hanging bracket. 
With 32 multi-colored lenses per head, the Color Flash 
4 system covers your dance floor with a total of 112 
beams. Each of the four heads includes an easy-access 
fan-cooled, ultra-bright 300-watt, 120v LL-64514 lamp. 

A circuit breaker protection system eliminates the need 
to change fuses. A durable hanging bracket is included 
for trouble-free installation. Weighing a total of 16 lbs. (4 
lbs. each fixture) and measuring 8.7” x 7.9" x 8.3”, this 
package adds some flash but not a lot of weight to your 
DJ rig. 

MSRP: $379.95 

American DJ 

4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 323-582-2610 
www.americandj.com 


Have Gear, Will Travel 

American Audio has introduced the Mobile-200 
System, combining their DCD-PRO200 MKIII Pro¬ 
fessional Dual CD Player, DX-4 4-Channel Pre-Amp 
Mixer, and TLC-6x2 Roadcase. Developed espe¬ 
cially for this system, the DX-4 mixer features four 
channels instead of the two you might expect in a 
compact system. The DCD-PRO200 MKIII CD Play¬ 
er’s Q Start capability allows you to, for example, 
crossfade directly to five pre-programmed cue points 
anywhere on a CD—even in the middle of a song. 
Flip-Flop automatically switches drives at the end 
of a disc or after each song. Other features include 
mechanical anti-skip protection, instant start, digital 
output, precise frame searching, 3-speed scanning, 
30 programmable tracks, and pitch sampling. The 
lightweight TLC-6x2 Roadcase has six spaces on 
top and two at the bottom, easy-carry handles, and 
three detachable lids. 

MSRP: $499.99 



American Audio 

4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 323-582-2610 
www.americanaudio.us 
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Develop Your Social Skills 


In the book Social Dance: Steps to Success - 2nd Edith 




Kinetics Publishers (2003), author Judy Wright takes you progressively 
through the moves for eight popular dance styles: swing, cha-cha 
polka, waltz, rumba, tango, and salsa/mambo. She first pn 




foundation, teaching proper alignment, musical structure, 


■ i 


ai iu i iuvv iw * 


iw 


chronize your footwork with the music. You will also learn how to lead and 
follow, move from one dance position to another, combine dance variations 
into sequences, and much more. A compact disc is included that features 
eight tracks of training examples for identifying beat, measures, and gen¬ 
eral characteristics of the music, as well as 11 tracks covering instrumental 
practice music for each style of dance covered in the book. The author is 
an accomplished dancer who has taught social dance in a variety of styles 
and levels since 1971. 240 pages; ISBN: 0736045058. MSRP: $21,95 






- ACTIVITY SOMES 

SOCIAL 

PA INCF 

Steps to Success 
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JUDY PATTERSON IVRlGHI 
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Human Kinetics 

1607 N. Market St. 
Champaign, IL 61825 
Tel; 217-351-5076 
Fax: 217-351-2674 
www.humankinetics.com 








Fast Setup - Reliable - Roadcase DJ Systems 


Laptop Stage 4 Lighting 
Roadcase 


ACL 4+4 


Super 


Table 


Plus 


Innovative 
DJ Products 
"Since 1973 
All Major 
Brands 
Available 

SuperPin 
100 watt 


Party Machine 


Workstation 7 
Light & Durable 


CSL-MB-8 

CSL-MB-12 


Music 
Karaoke 
Lighting 
Video 


Computer 
DJ System 


ACL 24 

The Best Light 
Show Ever!!! 


Air Canon + 

wired remote 
Confetti Launcher 


Colorado Sound N' Light w p,op 

To "Free (888) 429-0418 

www.csnt.com 
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The New RMX 4Q5QHD From QSC. 


The New RMX 4050HD 

In the world of live sound, no excuse means no second takes. With amplification, no 
excuse means brute force power, pristine audio performance, and high efficiency 
design. Introducing the RMX 4Q50HD. 

Built for the most demanding jobs, 
this amp delivers ‘big block' perform¬ 
ance capable of driving up to four 8-ohm 
subwoofers per channel. That's 4000 
watts of pulse pounding adrenaline in a 
3RU chassis only 16" deep. 

Heavy Duty in every respect, QSC l HD" 
amps work as hard into 2-ohm loads as 
most competing amps will at 4-ohms, With a three-tier, Class H design, the RMX 
4050HD is extremely efficient at real world power levels. Less AC current is wasted and 
more goes into producing useful audio power. Best of all, this powerhouse uses a standard 
15-Amp plug (120V models). 


Like all RMX amps, the 4050HD features balanced 1/4" TRS.XLR and barrier strip inputs, 
binding posts and Neutrik Speakon ,M outputs, front-mounted gain controls, plus 

signal and clip LED indicators to monitor 
performance. Unique to the 40SQHD is a 
dual mono, high current power supply 
designed to keep the house rockin' night 
after night. 

The RMX 4050HD. Heavy Duty performance 
with the rock-solid reliability QSC is 
famous for—at a price that won’t break 
the bank. Tor more information, visit 
your authorized QSC dealer, log onto 
www.qscaudio.com or call 800-854-4079. The RMX 4050HD—the no excuse amp 
for no excuse performance. 



Both channels driven 

20 Hi-23 kit ns TO* 

1 kHt 0.11 THD<BA VAe: 

Slereo (W/Ch) 8 ohms 

BOO watts 

850 watts 

4 ohms 

1300 watts 

1600 watts 

2 ohms 

1600 watts 

2000 wattst 

Bridged Mono 8 ohms 

2600 watts | 

2000 watts 

4 ohms 

— 

4000 wattst 


MSRP ; S1.779 TTCWxts ti kHz i%to 


Speciu/ features; 

* The RMX 4050HD provides improved thermal performance 
that gives you higher continuous power in 2-ohms stereo 
or 4 -ohms bridged applications 

* Dual mono, high current power supply for increased 
reliability and performance 

* High-current toroidal frans/onners for greater two-ohm pmxw 
and low noise 

» 3RUchassis only 16“ deep 

* 3-vuar warranty An apliaml 3-year extended smice 
contract is amiable. 



Hear the Power of Technology. 
















Double-Duty Transport 


If you have always found your¬ 
self lugging around LPs and CDs 
in separate containers, that no 
longer has to be the case with the 
new GDJ-Caddy-100 from Gator 
Cases- Constructed with a plywood 
frame covered in 20mm foam, the 
outer shell is made of durable 600- 
denier ballistic nylon. The interior 
of the case is soft, protective tricot. 
100 LPs can be accessed easily 
in the zippered top section of the 
caddy, while a zip-opened slide-out 
drawer can hold nearly 300 CDs. 



The case includes roller blade- 
style wheels and a pullout handle 
for easy transport of your music. 
Webbed side carrying handles 
are also included, making it easy 
to lift the entire case. 

MSRP: $129.99 

Gator Cases 

Tel: 813-221-4191 
Fax: 813-221-4181 
www.gatorcases.com 
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$299 


IMAGINATION ds 


$659.9^ 

SAVE: $360 


Pans lBQu In *5 sec, 

1 Tilts 9Qu in .3 sec, 

15 gobos 12 colors, i bi-color, l four-color, i white 
link 4 units in stand alone for a great show 
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$99 


liST; *219. 

'SAVE: S130, 

Switchable: sound, rotating or static 
Mirror swings 180 degrees 
Diehrofc dlsn is sound-activated 
Durable plastic case 


1015 Sunrise HUjbway 
N. Babylon, NY 11704 


liiiw 1.800.355.7746 
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f LIST: 5659 99" 

SENSATION 

Barrel Swivels 1800 in ,5 sec. 

Barrel rotates 360° In both directions 
12 colors, 1 bi-color, 1 four-color, l white 
Link 4 units In stand alone for a great show 


$ 52 "* 


llST: iii6.9T 

SAVE: S64 
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$219.9^ 

S120 , 


ZX-15 

Switchable: sound, rotating or static 
Barrel rotates 360 degrees 
Dlchroic dish is sound-activated 
Durable plastic case 


nt-000 FOG MACHINE— 

Precision Series Fogger 
European Design Plastic Case 
700-watt Heater, Output: 3,500 cu.ft. per minute 
1.3 quart tank capacity 
Wired Remote included 
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DJPower! 


Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 


! 'i - The only MP3 mixer that also Mixes 
^ Video! (Karaoke too! \ 


Optional RF Remote Control 







O Optional Touch Screen 


0 Optional Advertiser/Banner 
add-on 

Fully Customizable Hot 
Buttons 

Customizable Screen 

Rip your CDs. Record your 
vinyls. Record your mixes. 

Requested songs at your 
fingertips. 

Program your sets in advance. 


Don’t settle for less....Meet ALL 
your needs in one box 

ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your system 
& ready to go! 




















































































SCOOP: DEEP DISH 


Digital Sound System Control: 

Easy as a Sunday Drive 


By DJ Dr. Drax 

The DriveRack PA from dbx packs big 
system technology into your mobile rack 

G ood things—no, great things come in smalt packages. One 

such thing is the dbx DriveRack™ PA: one of the most amaz¬ 
ing items I have seen. It is the best single addition to my 
system rack since going digital. By including every form of process¬ 
ing necessary to drive the signal from the mixer to the power amp, the 
DriveRack PA allows you to eliminate all other processing devices 
normally found in large and cumbersome traditional drive rack sys¬ 
tems, Let's explore this incredible unit. 


Back to Front 

The DriveRack PA includes a 100V-120V, 50Hz-60Hz power supply, 
which uses a supplied IEC cord. The output section offers six bal¬ 
anced XLR connectors, while the input section has two. A ground 
lift switch lifts the pin 1 chassis ground of both input XLRs. Another 
switch changes the level from cither 44 or -lOdBv. 

Moving to the front panel, there is an XLR input and selector 
button for using an RTA microphone, which allows the user to opti¬ 
mize the EQ settings of any room through the use of the Auto EQ in 
the Wizard setup assistant. More on this later, 

A Data Wheel lets you scroll through the program menu, load 
programs, select parameters and edit parameter values. This took a 
little getting used to, but once I did. navigation was fast and easy. ! 
could make on-the-tly adjustments within a few seconds. While not as 
fast as separate controls, it also keeps the unit from taking up six rack 
spaces. 

The unit's backlit LCD display provides you with all vital pro¬ 
cessing information: signal routing, effect block editing and Wizard 
Setup functions. It also indicates any internal clipping. The display 
was bright, and quite legible, but was a little hard to read for these old 
eyes in the lab with office light. However once the room was darkened 
to simulate typical event lighting, it was very readable. Understand¬ 
ing the symbols used was an easy task. A number of function buttons 
allow direct access to all the editing and navigating functions. 

The DriveRack PA provides two independent six-segment input 
meters (-30 to +2!IdBn) to monitor the input signal level along with 
six similar output meters. These were bright, clear and very respon¬ 
sive—easily seen at a glance from a distance of 5 feet. Threshold 
meters indicate when the threshold level has been exceeded in the 
Limiter section, and gain reduction may be taking place in the specific 
output channel. 


In reference to the power on/off switch, dbx strongly recom¬ 
mends that amps connected to the DriveRack PA be powered down 
prior to switching on the unit. This was one of my few disappoint¬ 
ments with this device. I feel that eve ry device should have soft- 
start control to minimize pops. Of course there is a proper start-up 
order; however, soft-start is a feature I feel is worth having through¬ 
out the audio chain. 

Sonic Tune-Up 

Since most mobiles end up playing the same halls over and over 
again, perhaps the device's most useful features are the Real Time 
Analyzer (RTA) and Parametric EQ. You can set up in the hall, 
attach an RTA microphone to the unit, supply pink noise and the 
desired profile you wish, and the unit automatically EQs the room 
for perfect sound. What is even more incredible is that 
you can save the sellings in the unit so the next time you 
play thal hall you just dial up the settings for the room 
and your system is automatically fiat and ready to go! 

The DriveRack PA also offers an exclusive 
Advanced Feedback Suppression (AFS) module. The 
APS Wizard will help you set up u number of fixed fil¬ 
ters. “Precision Frequency Detection" and state-of-the- 
art processing determine very exact portions of a given 
frequency that need to be removed — instead of taking out large 
chunks. (See the comparison in Figure 1.) 

---X 

Figure 1 - Feedback filter comparison 


_ J 

The unit’s Subharmonic Synthesizer module provides bass 
enhancement. Its two separate bands provide a combination of 
smoothness and control, and the independent low frequency boost 
circuit is designed to get the most out of high-performance low fre¬ 
quency speaker systems. 

This module’s performance was awesome. I couldn’t believe 
the depth ami richness that was added so easily. The results were far 
different and far superior to the results I’ve achieved with other bass 
enhancers. There is simply no comparison. I love the smooth deep 
rich bass my system now has on every song. 

A crossover divides the input signal into several frequency 
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Gain Without Pain 


bands, helping each speaker to operate in its optimum fre¬ 
quency range, thus using amplifier power more efficiently. The 
DriveRack PA’s crossover allows 2x3,4, 5, or 6 configurations. 
I suspect that most Mobile DJs would use either the 2x3 or the 
2x5. (See Figure 2.) 



A combination of high-pass and low-pass fillers gives you 
control over the crossover frequencies. For each low-pass filter 
there are two parameters: Frequency (20Hz-20kHz) and Type. 
Types include Buttcrwoith with slopes of 6, 12. 18 or 24 dB/ 
octave and Linkwitz-Riley with slopes of 12 or 24 dB/octave. 
In addition to these two parameters, the high-pass filters add 
an output gain adjustment of the current band from -INF to 
+20dB. 

The crossover is stereo linked (adjustments affect left and 
right outputs together). For the 2x3 and 2x3 crossovers, the left 
and right inputs are summed to a mono signal and sent to the 
low-pass filter, then back out to left and right low band outputs. 

The DriveRack PA also offers compression and limiter 
modules. The full-bandwidth stereo compressor comes before 
the crossover. It helps tighten uneven signal sources such as 
vocals. The limiters are strategically located on each stereo 
output channel for speaker and amplifier protection. Tire 
compressor was amazing; it could be set to do its job without 
the artifacts and breathing (sound fluctuations) so common in 
many other units. 

An onboard alignment delay compensates for signal 
misalignment between speaker components, as well as the dif¬ 
ference in speed between high and low frequencies. You can 
adjust the delay based upon time or distance. This is another 
useful but often-misunderstood adjustment in high fidelity 
audio. It helps you deliver the music to the right place at the 
right time, all in correct phase or time relationship, no matter 
the speakers used or their relative locations. 


Contrary to popular belief, setting ''gain structure” (or "setting for unity,” 
or 'zeroing”) refers to aligning the gain of each device in the audio chain 
so that they all clip at the same point and the noise floor of the entire 
system is at its absolute minimum. 

Quite often DJs set up their PA systems with the amplifier input con¬ 
trols turned all the way up in the incorrect assumption that this is the only 
way to get the maximum output level. Amplifiers are fixed-gain devices; 
turning down the amplifier input attenuators does not change the potential 
output of the amplifier—it only requires more input voltage to get full 
output power. Many amplifiers will clip with an input level greater than 
+6dBu when the input attenuators are turned all the way up. Most mixing 
consoles can deliver over +18dBu of output level before clipping. This 
means that with your amps tuned all the way up you are sacrificing 12dB 
of headroom, resulting in poorer noise performance and the potential of 
system clipping. By adjusting the amplifier controls properly, you can 
maximize your system performance. 

In traditional system design, the output of your mixer would be 
routed to a system EG, a compressor, and a crossover with output level 
control. From the crossover, additional filters may be used to improve the 
response of your speakers. Limiters can also keep your amplifiers from 
clipping, thus protecting your speakers. Your amplifiers play a vital role 
because they are the last item in the chain before your speakers and offer 
the greatest amount of gain. (That is their job, after all). 

A way to set up your amplifiers for maximum gain structure is to use 
the clip indicators of the mixer and amplifiers themselves. Disconnect the 
output of the amplifier from the speakers. Run a continuous signal (pink 
noise or sine waves—test CDs are available with these signals) through 
your mixer. Turn up the output of the mixer until it begins clipping, If there 
is no clip indicator on the mixer then use the output meters. Most mixer 
manufacturers use red LEDs at the top of the meters to show the onset 
of clipping. Once the mixer is clipping, back the output gain down slightly 
until the clip indicator turns oft. Run this signal through the DriveRack PA 
and into the amplifiers with the crossovers and output gain section in the 
unit set for your particular speakers. Make sure that the output limiters 
are turned off. Run this signal into the amplifiers and turn up the input 
attenuators until the amplifier dip indicator begins to turn on. Turn the 
attenuators down slightly, so the clip indicator is no longer on. You have 
just maximized the gain through your system. 

This amplifier setting should give you maximum gain without clipping. 
Another way of saying this is that when the output of your mixer is clip¬ 
ping you will also be at the clip point of your amplifiers. Once you have 
found the clip point of your amplifiers, you can mark this position and turn 
the amplifiers back up to the point where they are clipping. Then use the 
output limiters in the DriveRack PA to protect the amplifier from clipping 
no matter what you do at the console; with the amplifiers clipping, now 
go to the Limiter page of the DriveRack PA and turn the limiter for each 
output band on. Make sure that the threshold is all the way up to +20dB. 
Now slowly reduce the threshold until the clip indicator of the amplifier 
turns off. You have successfully set the output limiter; the amplifier will 
not be able to go into clipping no matter what the input is. Repeat this 
complete procedure for all selected output bands. If you are using a sine 
wave to create clipping in your amplifier, you should make sure that it is 
within the frequency range of the output band you are working with. Pros 
use a full-spectrum pink noise source. Once all the timiters are set up, 
you can turn the amplifiers back down to the gain-maximized position. 
Reduce the output of your mixer and reconnect your speakers. Now for 
the fun part: sit back and send your favorite music through the system. 
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Mobility only 
takes you so far 



[Four-channel 19‘ rackmotint mobile DJ mixer] [Balanced XLR and unbalanced 
RCA master outputs] {Eight stereo channel sources (two stereo phono inputs, 
six line inputs]] (3-band EQ per channel] (discrete booth outputs and record 
outputs] [Two mic inputs] (Replaceable crossfader] 


Why should mobile DJs get 
shortchanged on features in 
the name of mobility? 
With TASCAM s new X-15 
and X-17 mobile/club DJ 
mixers, you get the best 
of all worlds: flexible inter¬ 
facing for all your playback 
sources, bulletproof reliability 
that stands up to your 
most punishing gigs, and 
powerful features usually 
reserved for performance 
DJs only (like the X-17's 
onboard 3-bank sampler). 
And, of course, they both 
fit in standard 19" racks, 
making them as mobile 
as you need to be. 
With TASCAM's legendary 
recording studio sonic quality 
and built-in performance 
tools, the X-15 and X-17 
are as at home in clubs as 
they are in your mobile rig. 

More info? It's all available at 

www.tascamdj.com today. 




[Four-channel 19' rackmount mobile/ 
club DJ mixer] [Balanced XLR and 
unbalanced RCA master outputs] 
[3-band EQ per channel] [Fader start 
on all four channels] [Eight stereo 
channel sources (four switchable 
phoro/line stereo inputs and four 
dedicated stereo line inputs]] (Two 
mic inputs] (3-bank sampler with pitch 
control and compact flash slot to save 
and recall samples] [Separate stereo 
aux input w/ level control] [Discrete 
aux outputs, booth outputs and record 
outputs] [Booth dimmer] [Effects send/ 
return] [Replaceable crossfader) 




www.tascamdj.com 
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Figure 3. - Possible dbx DriveRack PA applications 



Expert Profiler 

Setting the proper "gain structure" for your system is where this little unit really 
shines. The DriveRack PA comes with a wide variety of pre-programmed speaker 
and amp settings (JBL, EAW. Cerwin Vega, Crown, Mackie, Yamaha); simply 
scroll to your gear 's profile and select it. (Figure 3 shows some possible combina¬ 
tions.) 

Used properly, the DriveRack PA's wide range of tools can make your system 
more efficient and better sounding. For the technophobic, a Wizard function makes 
it almost impossible to get it wrong, automatically setting the limiters for some 
amplifier selections. If your amplifiers are not available in the Wizard, choose the 
Custom setting. (See the sidebar "Gain Without Pain" for more on how to maximize 
system gain and use the limiters to protect your amplifiers from clipping.) 

One of the great things about this unit is that all the signal processing is done in 
the digital domain, which means lower noise. Additionally, you get the value and 
benefit of having several devices in one box, without all the D/A and A/D convert¬ 
ers and cables between each, again eliminating potential noise. 

Considering the savings of about six rack spaces, the built-in power supply (I hate 
wall waits), the number of tools in such a small toolbox, and finally, the street price of 
around $500, my recommendation is to call your local dbx dealer and get a DriveRack 
PA into your system as soon as you can. • 


DriveRack™ PA 
MSRP: $749.95 

dbx Professional Products 
8760 South Sandy Parkway 
Sandy, UT 84070 
Phone: (801) 568-7660 
Fax: (801) 568-7662 
www.dbxpro.com 
www.driverack.com 
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Scratch Perverts 
CC1 





Signature Series cartridges are designed for high performance dance mixing, hardcore scratching, studio recording, and beyond Cart Co* 
uses the CS*1 for excellent output The CC-1 is the choice of the DMC Championship winning Scratch Perverts. Producer and Mrntape legend 
































American 
Audio pushes 
the pedal 
to the metal 
with the new 
Velocity Dual 
CDP 


By Dan Walsh 


T he incredible growth of digital technology in the last few decades has elevated 

speed and control as important values in today’s world. The non-stop development 
of faster and faster computers; or the ability to pause live TV with a digital video 
recorder in your home; or any number of new devices for handling information and com¬ 
munication—the evidence speaks for itself. 

In the realm of DJ music performance, speed and control are important to the expres¬ 
sion of creativity. American Audio's newest professional dual CD player. Velocity, pro¬ 
vides these key elements in a stylish package that is sure to propel many DJs to new artis¬ 
tic accomplishments. 


Getting Up to Speed 

At lirst glance, the lace of Velocit) ’s 4-rackspaee controller seemed a little daunting, with 
its variety of buttons to choose from. But after I caught my breath and focused on each 
side of the unit, the logic of the layout became clear. 1 recognized many of the features 
found on American Audio’s Pro-Scratch2 tabletop CDP, plus a bunch of new ones, dupli¬ 
cated for the dual player arrangement. 

The tumtable-siyle jog wheel grabbed my attention and immediately cried out to be 
“scratched." Wrapping around the upper part of the wheel, effect control buttons were 
also waiting to be punched. The combination of these features, along with the unit's 
pitch/specd controls and looping controls proved to be extremely satisfying. Easy to 
understand, mostly backlit labels indicated the locations of cue, play/pause, BPM controls, 
flash memory triggers, and pitch controls. No-slip knobs for controlling effect parameters 
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These are the last cables 
you will ever have to buy. 


j m W a We use double-molded 
m m A connectors to afford 
1 m m m ultimate protection and 
m M M unmatched strain relief. 
M m m The cable itself is double- 
m M M* insulated & double-shielded 
Jr to provide the cleanest signal 
jW m available by eliminating hum 
fir A and triboelectric noise. 

M Our goal was to create a truly 
transparent cable to reproduce your 
^ signal without unneccesary filtering or 
equalization. We leave the tonal alteration 
to you, your amp, and your effects. 

All Planet Waves cables come with 
a lifetime warranty. 


Killer amps and speakers. 
The highest quality effects 

Planet Waves cables 
are simply designed for 
superior sound and are i 
built to last. # 


PO Box 290 • Farmingdale, NY 11735 • www.planet-waves.com 
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as well as quick searching were located at the top/middlc of the unit, 
while a pitch control slider was provided to the right of each jog wheel. 

After popping in an included instructional video, which featured 
Gerald "World Wide" Webb taking viewers all the way from plugging 
in the unit to advanced sampling techniques, as well as DJ Skilz and 
Omar Santana performing on Velocity, 1 was up to speed on Velocity's 
capabilities in a very short time. 

Facilitating Imagination 

The patent-pending dual “Power Touch" interactive jog wheels lived 
up to their advertised sensitivity. Combined with American Audio's 
Digital Scratching 2.0 technology, they provided extremely realistic 
turntable-style control over my CDs. The ability to change the param¬ 
eter settings on the two basic scratch modes (Digital Scratch and Beat 
Juggle) actually allowed scratching effects that would be impossible 
with vinyl. 

Not being a scratch DJ myself, though, 1 had even more fun using 
the wheels in conjunction with the other eight onboard BPM-linked 
effects: Scratch, Filter, Echo, Trans, Skid. Phase, Flangcr, Pan, and 
Bop. Most of the selection buttons did double duty, with a change in 
color indicating which effect was working. I'he sound of the effects, 
overall, was of the highest quality. Layering different effects together 
prov ided a seemingly infinite number of creative combinations. Tweak¬ 
ing the sound was also easy with the parameter lime and ratio knobs, 
the first controlling the speed of the effects relative to the beat, and the 
second balancing the wet and dry sounds. Each effect also responded 
to the jog wheel in its own way. The response of the wheel was imme¬ 
diate and intense. 

Tempo and speed controls were easy to master. Typical 4, 8 and 
16% pitch bend adjustments were available, along with a very cool 
Hyper Pitch lOOCi setting. 1 achieved some startlingly cool sounds 
when combining this with the unit's Tempo Lock feature, which held 
the pitch steady while I mangled the beat of a Crystal Method track. 

Useful cue features included 3 Flash Start Sampler Buttons per 


side (7 second sample per button with or without a CD in drive), 
and seamless looping. Adjusting loop points was a breeze with 
the precise touch of the jog wheels, The power of digital signal 
processing was in full effect as I sampled from one CD, pulled it 
out of the player, popped in another one, and mixed the sampled 
groove with the new disc. (Velocity's front-loading design made 
this a speedy operation.) Club and scratch DJs will be able to go 
all night long without running out of ideas with this baby. And for 
mobiles. Velocity provides Fader Q Start and Flip Flop capabilities 
to use with properly equipped mixers. 

It Just Keeps Going 

Velocity revealed a lot more features than I have space to cover 
here. Suffice it to say, everything you've come to expect from a 
professional CD performance unit was included, and more. Adjust¬ 
ing pitches and volume separately between the CD and sampler; 
Flash cue, allowing your new American Audio mixer to trigger any 
sample with a fader: auto cue, to eliminate dead air; 10 seconds of 
ami-shock memory per side; lock out mode, to keep you from acci¬ 
dentally ejecting a disc; the list goes on and on. 

Velocity is a good name for this player. It provides fuel to 
speed your musical imagination into new realms, it is easy to get 
creative with quickly, and it will continue to carry you along on 
your DJ journey, revealing new ways to have fun with your music. 
Whoosh! MSRP: $1499.95 • 

American Audio 

4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 323-582-2650 
www.adjaudio.com 
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Q: Where can t find a program—similar to 
PCDJ, designed for DJing on a laptop 
or out of hard drives—that will let me put 
all of my CD+Gs (karaoke library) in my 
laptop and play them back with the video 
signal present. I have everything but a simple pro¬ 
gram — a CD+G file player—to play them upon request 
so the audience can sing along and see the video. Let 
me know if there is such a program out there...I want it! 
-Mad Marv Jr. 

A: There is no program that will play CD+G files 
directly off of a hard drive. All current programs 
require them to be converted into a new 
format. There are a couple of options. The 
first is my personal choice, DJPower, which 
will seamlessly integrate all of your library 
materials under a single playback tool. This is the best 
method, as now you don’t have to learn multiple tools. 
DJPower will convert the CD+G files into video files that 
can be played on your PC. 

The second is a program called Mimic Audition, 
which creates MP3+G files. This will require you to use 
different programs for karaoke and regular music. It has 
some advantages—the files are smaller, and it is less 
expensive. It is also less flexible than the other option. 
For more ideas, check out the Dr. Drax forums online at 
Discjockeyamerica.com or ProDJ.com. 


Q: We want to run our laptop to play our 
MP3 database. What program or programs 
would you recommend to do so? What 
about computer light controllers? -Jon Carr 


A: Let's break it down to the two parts. First 
let’s talk about the MP3 opportunities. The 
tools that I suggest you look into are the fol¬ 
lowing: DJPower, BPM Studio, PCDJ Red 
and MixMeister. 

What qualifies as professional DJ soft¬ 




ware? There are thousands of MP3 DJ tools out there. 
Most are nothing more than dressed-up variations of 
Win Amp—merely glorified media players. 

I think a professional DJ tool will have the following 
traits: 

• Delivers what it says it will when it says it will. No con¬ 
tinually unfulfilled promises. 

• Supports multiple, industry standard file types. I see 
absolutely no advantage to proprietary file types 

• Beat mixes music automatically, allowing multiple cue 
points. A DJ tool that won’t beat mix is not a DJ tool. It’s 
just a player. 

• Easy use of sound drops {hot buttons). 

• Creates and prints playlists. 

• Has built-in EQ. 

• Loads music quickly, efficiently using your computer’s 
potential speed. 

• Lets you run multiple apps at once without problems. 

• Lets you rip while also playing music. 

• Lets you encode while also playing music. 

• Lets you edit music while playing. 

• Lets you do live recording while playing music. 

• Lets you set all mix parameters, such that each song 
can have it's own mixing profile, including cue points. 

• Manufacturer supports our profession by attending our 
trade shows. 

• Manufacturer supports our profession by advertising in 
industry magazines. 

Pro software will have advanced search capabilities, 
including concatenated (string or chain) searching. For 
example, it could locate every track in your library that 
was from 1979, had a BPM of 100, was #1 on the Bill¬ 
board Top 40, was of the disco genre, and had “boogie” 
in the title. 

In my opinion, the two best products on the market 
today are DJPower and BPM Studio. 

I use DJPower, which is probably the most power¬ 
ful, feature-rich program on the planet. It lets me beat 
mix video, it controls my lights, it has streaming ban- 
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Dan Titus 
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ISBN 1-58291-110-X 
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by Dan Titus 


Features 


WEB 

CONNECT 


FREE SOFTWARE 



Includes 

optional CD-ROM 
for each title. 

Each title: $34.95 


Availabe at bookstores, m^sic stores 
or wherever books are sold 
Buy online at www bizvemures.com 



ners, and it supports playback to multiple devices. I 
can play (beat mix) music in eight different rooms at 
once. It has more features than I can easily list here. 
It has been rock solid for me for over 5 years. 

Now is the time to go digital. Select a tool that 
doesn't just meet your needs but exceeds them— 
one that wilt challenge you to grow and get better 
than you are presently. And one that meets the 
above criteria as a minimum. 

As for DMX lighting control programs, the Mac 
Daddy is Martin’s Light Jockey. It has more features 
than any other PC-based lighting control program 
other than its big brother, Martin’s Show Designer. 
LightJockey allows you to intuitively build lighting 
sequences, cues and scenes without being con¬ 
nected to the actual fixtures by way of its off-line 
visualizer. This lets you see graphically what the light 
show would look like. A huge fixture library adds to 
its functionality. 

LightJockey also integrates perfectly into 
DJPower. Imagine having a unique lighting sequence 
preprogrammed for each song. You only have to 
create a sequence once, then you can recall it, add 
to it, or add it to another routine. I consider Light¬ 
Jockey the best PC-based DMX control system avail¬ 
able—it’s well worth the money. 

Of the other programs out there, the best I’ve 
seen are Elation Software from American DJ’s sister 
company Elation Lighting, and Show Express by 
Chauvet. Elation has many of the features of Light¬ 
Jockey, including an off-line visualizer, and it costs 
less. However, it is not as flexible or as solid at this 
point and doesn't offer the hefty fixture library that 
the Martin software does. It does have potential for 
growth, though. 

The Chauvet Show Express is a very solid pro¬ 
gram, but is more elemental than either of the first 
two. It functions more like a traditional hardware 
controller. It is simpler and less expensive. It lacks an 
off-line visualizer; to me this is its biggest weakness. 

It should not be judged by the same measures as the 
other two. • 

Here are links to the programs referenced in this 
article: 

BPM Studio - www.bpmstudio-usa.com 

Chauvet - www.chauvetlighting.com 

DJPower - www.djpower.com 

Elation - http://elationlighting.com 

Martin - www.martinpro.com 

Mimic Audition - www.tyrannosoft.com/mimic.html 

MixMeister Pro - www.mixmeister.com 

PCDJ Red - www.visiosonic.com 
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■ All (unctions available to mix with MP3 discs; cue. pitch, 
loop* and bcndl 

* Anti-Shock butter memory 

* Pitch Control with selectable +A 4%, □%, 15% range 

* Pitch Bend buttons 

* Search Mode selector for music search or track search 

■ Inner/Th iter Jog Wheel for frame-arcurate music 
search and for ultra-fast track search 

* Rulxj-Start 

* Htgh-visiblrty blue LED display 

* Loop with real ttme loop editing 

* AOCS Automatic Oise Calibration System 
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Percussion • Brass & Woodwinds and Sheet Music! 

NEW LOCATION! • SAM ASH PRO HOLLYWOOD 

7404 Sunset Blvd • (323) 874-820S 

The Undisputed Choice for Musicians Since 192A! 


NEW YORK. NY 

SAM ASH PRO, NY 
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WHITE PLAINS, NY 

CHERRY HILL. NJ 

ORLANDO, FL 

ONTARIO MILLS, CA 
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A Picture 


Software that 

makes music programming 



as easy as playing 
with blocks 


By Dan Walsh 



ooney Productions advertises 
its patented Music Orga¬ 
nizer & Entertainment Center 
Software Application or MOAEC, 
as “the easiest music management 
software application ever created.” 
Since I haven’t played with every 
program out there, \ can’t verify that 
statement. But I can say that I did 
find MOAEC to be extremely easy to 
set up and use. 



Intuitive Music 

Everyone from the home user to the 
bar manager to the laptop-based DJ 
should be able to master MOAEC 
within minutes. I installed the soft¬ 
ware quickly and with no problems. 
Once it was up and running, the 
first step was to find some music 
to play. MOAEC easily found the 
MP3s I had on my hard drive. The 
importing and loading process was 
not complicated. After selecting the 
songs, the software imported them 
and performed one of the key steps 
that makes this system so easy to 
use. It not only read the ID3 tags 
and automatically categorized the 
songs (or let me assign my own 
categories), it also scanned and 


analyzed the beat structure of each 
track and decided whether it was 
fast, medium or slow. The impor¬ 
tance of this step was soon to 
become clear. MOAEC also did a 
fine job of ripping tracks from CDs, 
employing its industry-standard 
Fraunhofer encoding technology. 

Even with no other programs 
running, I found the scanning/ 
analysis process a tad slower than 
I expected it to be (in the 15 to 
20-second range on my 1.8 GHz 
Pentium 4 machine with 512 MB of 
RAM). While not much of an annoy¬ 
ance for a few tracks at a time, it 
could make things tedious when 
loading a huge music library all at 
once. 


Colored Blocks 

MOAEC’s user interface is refresh¬ 
ingly simple. After battling with my 
Musicmatch Jukebox the other day 
while searching for a lost track, I 
really appreciated the simplicity and 
functionality of the MOAEC setup. 

A typical search by title, artist, year, 
etc. was possible, but the fun really 
kicked in when I started playing with 
the colored buttons or blocks in 
the upper left portion of the screen. 
These were labeled with all the avail¬ 
able categories of music. Adding cat¬ 
egories was easy to do as well. 

Pressing a button instantly loaded 
that category into the lower track 
listing section. Along with the genre- 
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related categories, another row of buttons allowed me 
to program my tracks by my mood: favorites, upbeat, 
mellow, etc. And below that, another bar of buttons 
provided quick searching by speed or “energy.” All of 
these parameters were either automatically assigned or 
easily added to each track. 

After dragging some songs to the play list window 
in the upper right, I clicked the “mixer on/fader on" 
button to check out MOAEC’s crossfading abilities. 
Nothing fancy here; it was either a simple fade out 
and fade in or an automatic crossfade. Thankfully, the 
fade times were fully adjustable. The crossfades were 
smooth and seamless. 



Mobile Jukebox 

The MOAEC’s colored blocks make it especially well- 
suited for a touchscreen computer setup. Not sur¬ 
prisingly, you can get such systems directly from the 
makers of the software. As a DJ tool, I see MOAEC 
working well for multi-system companies that want to 
send D Js out with laptops and pre-loaded set lists, 
without spending a lot of time on training. It should 
also do the trick if you want the storage capabilities 

and mobility of a PC music 
system without a steep 
learning curve. The only 
problem for many compa¬ 
nies might be MOAEC’s 
price tag. In this case, it 
seems that you’d be paying 
for extreme, streamlined 
ease-of-use and stability, 
rather than the high-pow¬ 
ered performance features 
found on other DJ-specific 
programs. • 

MSRP: $699.95 

www.moaec.com 

Minimum System 
Requirements 

CPU: 500 MHz Pentium 3 
Memory: 128 MB 
OS: Windows 98. 2000, XP 
Hard drive space: 30 MB 
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D RY MOUTH? 
HELP IS HERE! 

Over 20,000/000 people suffer from 
Dry Mouth as a result of stress, 
medications, chemotherapy, radiation, 
diabetes, asthma, Lupus, Sjogren's 
Syndrome, smoking, aging and AIDS. 

Thayers® Dry Mouth Lozenges & 
Sprays are all sugar-free, a necessity 
for people with dry mouth. 

'These products were in the 2002 lady of Soul Awards 
& the Country Music Awards gift baskets" 


Available at your health food store 


Thayers® * P0 Box 56 • Westport, CT 06881 
Telephone (203) 226 0940 * Fax (203) 227 8183 
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Power outages, obscure requests, an 
inebriated best man . .. and they're the 
least of your problems if your wireless 
dies. But don't worry. Freeway wireless 
systems from Audio Technics will deliver 
rock solid performance all night long. 

The award-winning 600 Series Wireless 
offers frequency-agile UHF operation 
with ten selectable channels, so you can 
dial around interference, and a unique 
docking power supply that eliminates 
wall-warts. A-T's new 200 Series system 
delivers fixed VHF operation on three 



* Frequency-agile UHF operation with 10 selectable channels 

* Unique docking power supply ' 

* Available in 2 frequency bands for using up to 8 systems simultaneously 


traveling frequencies, dual power bat¬ 
tery-save switches on transmitters, and 
the same (locking power supply with a 
price so affordable, you can outfit all 
your mobile rigs. Both systems come 
in handheld, headworn, Javalier, or 
instrument configurations and feature 
an advanced dipole antenna design and 
compatibility with the entire A-T Wireless 
Essentials line of cables and mics. And 
they're so simple to operate, even the 




best man could do it. 


200SERIES Freeway VHF Wireless Systems 


Freeway Series Wireless—the simplicity * Fixed VHF high-band operation on 3 traveling frequencies 

you need, with the dependability you've • Unique docking power supply 

come to expect from Audio-Technica. At * Dual-power battery-save switches on transmitters 

least you can count on your wireless. I- . - . - ■ - ——- 



Audio-Technica U.S., Inc. 1221 Commeruo Drive, Stow, OH 14224 330.686.2600 Fax: 330-686-0719 J F moil; (ircwatns com www.midln tefihniC8.com 
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Our maximum musicologist 
sifts through the decades for 
party gems By Jay Maxwell 

he last time I saw my 
cousin Carol, Flton 
John's “Philadelphia 
Freedom” was at the top 
of the charts. A year ago, 
during the holidays, she stopped by 
my parents’ house while l was there. 

Seeing relatives you haven't seen in a 
generation is one of the best rewards of going back home. As she was 
leaving, after a brief visit, she remarked sincerely. “Jay, except for 
a little gray in your hair, you haven't changed a bit in the last thirty 
years.” When Carol, a Baptist preacher s daughter, says something 
she means it. 

Certainly the responsibility of a family and two simultaneous 
careers (mathematics professor and Mobile DJ) have helped me reach 
some level of maturity. In many ways though, I am just a big kid with 
“a little gray hair." While pondering this, it occurred to me that a 
great Mobile DJ is a person with a great ileal of maturity, including a 
strong work ethic, who is still just a kid at heart. 

The year 1 graduated from high school, Billy Joel told us, “Don’t 
go changing...I want you just the way you arc." While this is a love 
song, these lyrics also express the philosophy of what makes a song 
a great party classic. If a song is destined to be a memorable, all-time 
party classic, then it must sound as fresh today as it did ten, twenty, 
or even forty years earlier. If a song is played at a party and it makes 


40 Songs from the 1960s 




SONG TITLE 

ARTIST 

YEAR 

BPM 

BROWN EYED GIRL 

VAN MORRISON 

67 

150 

UNDER THE BOARDWALK 

DRIFTERS 

64 

124 

MY GIRL 

TEMPTATIONS 

65 

106 

BUILD ME UP BUTTERCUP 

FOUNDATIONS 

69 

134 

THE TWIST 

CHUBBY CHECKER 

60 

156 

MUSTANG SALLY 

WILSON PICKETT 

66 

110 

RESPECT 

ARETHA FRANKLIN 

67 

115 

SITTING ON THE DOCK OF THE BAY 

OTIS REDDING 

68 

104 

OH PRETTY WOMAN 

ROY ORBISON 

64 

128 

WHEN A MAN LOVES A WOMAN 

PERCY SLEDGE 

66 

55 

CANT HELP FALLING IN LOVE 

ELVIS PRESLEY 

62 

68 

CRAZY 

PATSY CLINE 

61 

71 

LET'S TWIST AGAIN 

CHUBBY CHECKER 

61 

170 

THE WAY YOU LOOK TONIGHT 

FRANK SINATRA 

64 


UNCHAINED MELODY 

RIGHTEOUS BROTHERS 

65 

66 

TWIST AND SHOUT 

BEATLES 

64 

129 

WHAT A WONDERFUL WORLD 

LOUIS ARMSTRONG 

67 

72 

AT LAST 

ETTA JAMES 

60 


LOUIE LOUIE 

KINGSMEN 

64 

124 

FLY ME TO THE MOON 

FRANK SINATRA 

64 


CAN’T BUY ME LOVE 

BEATLES 

64 

175 

(GOT YOU (1 FEEL GOOD) 

JAMES BROWN 

65 

146 

YOU'VE LOST THAT LOVIN FEELING 

RIGHTEOUS BROTHERS 

65 

94 

1 HEARD IT THROUGH THE GRAPEVINE 

MARVIN GAYE 

68 

118 

RUNAROUND SUE 

DION 

61 

158 

TWISTIN THE NIGHT AWAY 

SAM COOKE 

62 

162 

SOUL MAN 

SAM & DAVE 

67 

113 

1 WANT TO HOLD YOUR HAND 

BEATLES 

64 

134 

I'M A BELIEVER 

MONKEES 

66 

164 

PROUD MARY 

CCR 

69 

118 

(1 CANT GET NO) SATISFACTION 

ROLLING STONES 

65 

138 

CALIFORNIA GIRLS 

BEACH BOYS 

65 

116 

BORN TO BE WILD 

STEPPENWOLF 

68 

146 

DANCING IN THE STREET 

MARTHA REEVES 

64 

126 

PAPA'S GOT A BRAND NEW BAG 

JAMES BROWN 

65 

133 

WOOLY BULLY 

SAM THE SHAM 

65 

140 

1 CANT HELP MYSELF 

FOUR TOPS 

65 

127 

TRY A LITTLE TENDERNESS 

OTIS REDDING 

66 


DO YOU LOVE ME 

CONTOURS 

62 

150 

THE WANDERER 

DION 

62 

120 


people of all ages feel like getting up on their feet and dancing, then 
the song is an all-time party classic. Such a genuine party gem will 
have the same affect on people today as it did the first time it was 
played as a 45-RPM record at the local sock hop. But, if the song 
makes only a few people want to dance solely for old times sake, 
then the song is merely a golden oldie, remembered only as a song 
from a certain past time period. It has changed forever. The role of 
a Mobile DJ is to distinguish the difference between the vast array 
of previous hit singles collecting dust in the nostalgia department 
and those rare jewels that continue to shine as brightly as the day the 
turntable’s diamond stylus first spun around the vinyl's groove. 

Radio Time Isn’t Always Party Time 

Some of the biggest songs from the 1960s, based on airplay, arc 
“Honey" by Bobby Goldsboro, “Love is Blue” by Paul Mauiriat 
and “In the Year 2525” by Zager & Evans. From the 1970s the 
chart-toppers include the Osmonds' “One Bad Apple" and Gilbert 
O'Sullivan's "Alone Naturally.” All of these songs reached number 
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ALSO AVAILABLE 

OU-12S4CT 

HERE THE FRONT COVER 
BECOMES AN ATTACHABLE 
TABLE WITH FOLP OUT LEGS 
AND MOUNTS ON EITHER 
RIGHT OR LEFT SIDE 
( SHOWN WITH AOOmONAL 
TABLE OPTION > 


AT-54-22 
ADJUSTABLE TABLE 
LEGS FOLP OUT AND CAN 
3E ADJUSTED FOR HEIGHT 
FROM 26.5" UP TO 39.5" 
TABLE TOP DIMENSIONS 
W-S4-" P-22" 


F'P CV-90 

FLIGHT STYLE CP CASE 
HOLDS 90 CP IN JEWEL CASES 
OR 270 CDS IN VIEW PACKS 


PHONE: 712-322-3900 * FAX: 712-322-3407 • EMAIL: info^rundorf .com 

721 NINTH AVENUE • COUNCIL FLUFFS. IA 51501 
VISIT US ONLINE AT www.arundorf.com 






Top 40 Songs from the 1970s 





SONG TITLE 

ARTIST 

YEAR 

BPM 

1 

Y.M.C.A. 

VILLAGE PEOPLE 

79 

126 ; 

2 

BRICK HOUSE 

COMMODORES 

77 

107 

3 

WONDERFUL TONIGHT 

ERIC CLAPTON 

78 

48 

4 

1 WILL SURVIVE 

GLORIA GAYNOR 

78 

116 

5 

DANCING QUEEN 

ABBA 

77 

101 

6 

MARGARITAVILLE 

JIMMY BUFFETT 

77 

125 

7 

STAYING ALIVE 

BEE GEES 

77 

104 

8 

WE ARE FAMILY 

SISTER SLEDGE 

79 

118 

9 

SHOUT 

OTIS DAY 

78 

200 

10 

DECEMBER 1963 (OH WHAT A NIGHT) 

FOUR SEASONS 

76 

109 

11 

OLD TIME ROCK & ROLL 

BOB SEGER 

79 

126 

12 

SWEET HOME ALABAMA 

LYNYRD SKYNYRD 

74 

100 

13 

PLAY THAT FUNKY MUSIC 

WILD CHERRY 

76 

109 

14 

GET DOWN TONIGHT 

KC & THE SUNSHINE BAND 

75 

113 

15 

LET’S GET IT ON 

MARVIN GAYE 

73 

81 

16 

CANT GET ENOUGH OF YOUR LOVE BABE 

BARRY WHITE 

74 


17 

YOU SEXY THING 

HOT CHOCOLATE 

75 


18 

RING MY BELL 

ANITA WARD 

79 

126 ; 

19 

THAT’S THE WAY 1 LIKE IT 

KC & THE SUNSHINE BAND 

75 

110 

20 

LET’S STAY TOGETHER 

ALGREEN 

72 

100 

21 

YOU ARE SO BEAUTIFUL 

JOE COCKER 

75 

62 

22 

ABC 

JACKSON 5 

70 

96 

23 

THREE TIMES A LADY 

COMMODORES 

78 

74 

24 

COPACABANA 

BARRY MANILOW 

78 

116 

25 

SOUL MAN 

BLUES BROTHERS 

79 

116 

26 

YOUR MAMA DON’T DANCE 

LOGGINS & MESSINA 

73 

149 

27 

SHAKE YOUR BOOTY 

KC & THE SUNSHINE BAND 

76 

113 

28 

LAST DANCE 

DONNA SUMMER 

78 

128 

29 

BOOGIE OOGIE OOGIE 

TASTE OF HONEY 

78 

125 

30 

WALK THIS WAY 

AEROSMITH 

77 

110 : 

! 31 

NIGHT FEVER 

BEE GEES 

78 

109 

! 32 

PARADISE BY THE DASHBOARD LIGHT 

MEATLOAF 

78 

170 

j. 33 

LADIES NIGHT 

KOOL & THE GANG 

79 

110 

! 34 

BEST OF MY LOVE 

EMOTIONS 

77 

114 ; 

i 35 

I’M YOUR BOOGIE MAN 

KC& THE SUNSHINE BAND 

77 

116 

! 36 

BEAST OF BURDEN 

ROLLING STONES 

78 

102 

i. 37 

HEART OF GLASS 

BLOND1E 

79 

116 

!: 38 

YOU'VE GOT A FRIEND 

JAMES TAYLOR 

71 


39 

THE FIRST TIME EVER 1 SAW YOUR FACE 

ROBERTA FLACK 

72 


40 

JUNGLE BOOGIE 

KOOL & THE GANG 

74 

106 

























one status and stayed at the top spot for several weeks. In 
twenty years as a Mobile DJ though, 1 have never played these 
songs, or hundreds more like them that are now in the archives 
of pop culture. 

I Ire songs listed in this issue and the next represent the 
best dance music in each of the last four decades (’60s and 
’70s this time, ‘80s and ‘90s in the next PSWCDT). Yet they 
each bring the young and older generations together with 
their powerful mass appeal. Oddly enough, many of the listed 
songs didn't fare well when first released. “Brown Eyed Girl'’ 
barely squeaked into the top ten and Marcia Griffiths’ “Electric 
Boogie" only made it to 51. Bob Seger hit the charts twice 
with "Old rime Rock & Roll." In 1979 he managed to take it 
to 2S and in spite of Tom Cruise’s help in Risky Business, its 
second outing peaked twenty points lower, at 48. Each year. 


(hough, these songs make the top of the Mobile DJ charts. 

Armed with the Top 40 ! rom the Past 40 you will be 
well prepared to be the defender of fun at almost any event. 
At a wedding reception these hits will help you please not 
just the honored clients (bride, groom, parents, grandpar¬ 
ents) but the guests as well. 

Here is some simple but worthwhile advice for any 
Mobile DJ who wants to stay at the top of his or her game. 
Always strive for the highest level of professionalism and 
maturity, while keeping yourself young at heart. Combine 
this with knowledge of the songs to play that continue to 
be crowd pleasers, regardless of how much time has passed 
since their original release dates. The more you practice this 
advice, the less you will hear someone yell, “Hey DJ. play 
something we can dance to!" 
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Mobile Beat’s 
exclusive list 

by DJs, for DJs 

Ladies and gentlemen 

...give it up for the latest Mobile Beat Top 200 
list! This time around, we asked you to tell us not 
only which songs you played most often, but also 
to break down your choices into a number of cat¬ 
egories. We have assembled here separate lists of 
Most-Played Songs, Bridal Songs, New Grooves 
(your most-added tunes), Movin' Grooves (any 
non-slow dance tune was fair game), Hip-Hop/ 
R&B Songs, and Country Songs. Compare these 
to your own most-requested lists...and make sure 
to go to www.mobiIebeat.com to vote for next 
I year's selections! 


>101 Most Played Songs 


10 

11 

12 

13 

14 

15 

16 
17 
IS 

19 

20 

21 

T> 


ELECTRIC BOOGIE (SLIDE) 

YMCA 

CHA-CHA SLIDE 
LOVE SHACK 
GET THE PARTY STARTED 
OLD TIME ROCK ‘N’ ROLL 
BROWN EYED GIRL 
I WILL SURVIVE 
BRICK HOUSE 
CELEBRATION 

YOU SHOOK ME ALL NIGHT LONG 
TWIST 

HOT IN HERRE 
UNCHAINED MELODY 
PLAY THAT FUNKY MUSIC 
STAYIN’ ALIVE 
MONY MONY 
STROKIN’ 

CHICKEN DANCE 
B ABY GOT BACK 
C’MON -N RIDE IT (THETRAIN) 
MAMBO #5 
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MARCIA GRIFFITHS 
VILLAGE PEOPLE 
MR. C THE SUDEMAN (CASPER) 
B-52’S 

PINK 

BOB SEGER 
VAN MORRISON 
GLORIA GAYNOR 
COMMODORES 
KOOL & THE GANG 
AC/DC 

CHUBBY CHECKER 
NELLY 

RIGHTEOUS BROTHERS 
WILD CHERRY 
BEE GEES 

BID Y IDOL, TOMMY JAMES 

CLARENCE CARTER 

VARIOUS 

SIR MIX-A-LOT 

QUAD CITY' DJS 

LOU BEGA 


























WITHOUT ME 

AMAZED 

DANCING QUEEN 

GREASE MEGAMIX 

LADY MARMALADE 

SHOUT 

RIDE WIT ME 

TWIST & SHOUT 

GETTIN’ JIGGY WIT IT 

SANDSTORM 

WONDERFUL TONIGHT 

BACK THAT THANG UP 

FRIENDS IN LOW PLACES 

HEY BABY 

I’M REAL 

ALIVE 

COTTON EYE JOE 
HERO 

MACARENA 

THONG SONG 

U GOT IT BAD 

WHENEVER, WHEREVER 

ANGEL 

COWBOY 

DON’T STOP TIL YOU GET ENOUGH 

I’M A SLAVE 4 U 

WHO LET THE IXXiS OUT 

IN THE MOOD 

SMOOTH 

HERO 

MAN! I FEEL LIKE A W OMAN! 

NEW YORK, NEW YORK 
PARTY UP 
RESPECT 
WHAT’S LUV? 

BILLY JEAN 
ICE ICE BABY 
KISS 

WE ARE FAMILY 

BOOTY CALL 

WHERE THE PARTY AT 

BETTER OFF ALONE 

ALL FOR YOU 

BOOT SCOOTIN’ BOOGIE 

COUNTRY GRAMMAR 

FUNKY COLD MEDINA 

I LOVE ROCK ‘N’ ROLL 

MUSIC 

WILD THING 

MY EYES DON’T CRY 

PARADISE BY THE DASHBOARD LIGHT 

FOOTLOOSE 

HOT HOT HOT 


75 


23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

49 

50 

51 

52 

53 

54 

55 

56 

57 

58 

59 

60 
61 
62 

63 

64 

65 

66 

67 

68 

69 

70 

71 

72 

73 

74 




EMINEM 

LONESTAR 

ABBA 

J.TRAVOLTA & O. NEW I»>\ .It H1N 

C.AGUII JK I’INK. WYA, IJL’ KIM 

OTIS DAY, 1SLEY BROTHERS 

NELLY 

BEATLES 

WILL SMITH 

DARUDE 

ERIC CLAPTON 

JUVENILE 

GARTH BROOKS 

NO DOUBT w/ BOUNTY KILLER 

JENNIFER IX > 1*1 Z w/JA RULE 

P.O.D. 

REDNEX 

ENRIQUE IGLESIAS 
LOS DEL RIO 
SISQO 
USHER 
SHAKIKA 
SHAGGY 
KID ROCK 
MICHAEL JACKSON 
BRITNEY SPEARS 
BAHA MEN 
GLENN MILLER 
SANTANA 

Cl LAD KROEGER W J< )SKY SCO IT 
SHANIA TWAIN 
FRANK SINATRA 
DMX 

ARETHA FRANKLIN 
FAT JOE w/ASHANTI 
MICHAEL JACKSON 
VANILLA ICE 
PRINCE 

SISTER SLEDGE 

BLACKSTREET 

JAGGED EDGE w/ NELIA 

ALICE DEEJAY 

JANET JACKSON 

BROOKS AND DUNN 

NELLY 

TONE LOC 

JOAN JETT 

MADONNA 

TONE LOC 

STEVIE WONDER 

MEATLOAF 


KENNY LOGG1NS 

BUS I ER POINDEXTER, ARROW 
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RASPUTIN 

SURVIVOR 

YOU CAN DO IT 

100% PURE LOVE 

ALWAYS ON TIME 

CANT GET YOU OUT OF MY HEAD 

LAST DANCE 

HOW YOU REMIND ME 

IT S YOUR LOVE 

LADY 

LET'S GET LOUD 
CAN 1 GET A... 

LOCOMOTION 
IT WASN’T ME 
LOSE YOURSELF 

YOU’RE THE FIRST, MY I AST, MY FVERYTHIM i 

RUNAROUND SUE 

SUPERFREAK 

WE LIKE TO PARTY 

AFTER THE LOVIN’ 

WITH ARMS WIDE OPEN 
LIVIN’ LA VIDA LOCA 
MY MARIA 
MY GIRL 
WALK THIS WAY 
HEAVEN 


BONEYM 
DESTINY’S CHILD 
ICE CUBE 
CRYSTAL WATERS 
JA RULE w/ASHANTI 
KYLIE MINOGUE 
DONNA SUMMER 

nickelback 

TIM MCGRAW & FAITH HILI. 
MODGO 

JENNIFER LOPEZ 
JAY-Z 

LITTLE EVA, VARIOUS 

SHAGGY 

EMINEM 

BARRY WHITE 

DION 

RICK JAMES 
VENGABOYS 

ENGELBERT HUMPERDINCK 
CREED 

RICKY MARTIN 
BROOKS & DUNN 
TEMPTATIONS 
RUN DMC & AKROSMITH 
DJ SAMMY & YANOU w/ DO 
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Songs 


. I ‘ , t r B . • . . . • , 


















1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 


AMAZED 

FROM THIS MOMENT ON 

WONDERFUL TONIGHT 

UNFORGETTABLE 

WHAT A WONDERFUL WORLD 

ALL MY LIFE 

BECAUSE YOU LOVED ME 
HAVE I TOLD YOU LATELY 
1 DO (CHERISH YOU) 

IT’S YOUR LOVE 
UNCHAINED MELODY 
AFTER THE LOVIN’ 

CANT HELP FALLING IN LOVE 
BEAUTIFUL IN MY EYES 
COULD I HAVE THIS DANCE 
YOU’RE STILL THE ONE 
THE WAY YOU LOOK TONIGHT 
HERO 
AT LAST 

LOVE OF MY LIFE 
WHEN A MAN LOVES A WOMAN 
WIND BENEATH MV 7 WINGS 
I DON’T W ANT TO MISS A THING 
(EVERYTHING I DO) I DO IT FOR YOU 
LOVE ME TENDER 


LONESTAR 

SHAM A TWAIN & BRYAN WHITE 
ERIC CLAPTON 

NAT KING COLE & NATALIE COLE 
LOUIS ARMSTRONG 
K-CI & JOJO 
CELINE DION 

VAN MORRISON, ROD STEWART 
98 DEGREES, MARK WILLS 
FAITH HILL & TIM MCGRAW 
RIGHTEOUS BROTHERS 
ENGELBERT HUMPERDINCK 
ELVIS PRESLEY 
JOSHUA KADISON 
ANNE MURRAY 
SHANIA TWAIN 
FRANK SINATRA 
ENRIQUE IGLESIAS 
ETTA JAMES 

JIM BRICKMAN & MICHAEL W, SMITH 

PERCY SLEDGE 

BETTE MIDLER 

AEROSMITH 

BRYAN ADAMS 

ELVIS PRESLEY 
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* AMERICAN DISC JOCKEY AWARDS 


"The quantity and quality of the sound 
from these speakers is outstanding...you 
could definitely say B-52 dropped the bass 
bomb on the party ." 

• MOBILE BEAT MAGAZINE 

"This system has the right combination of 
portability, flexibility, and righteous, \ 
earth-trembling booty-shakin 1 tone to make 
for a sound investment ." 

- GIG MAGAZINE 

"The powered subwoofer market has a lot 
of contenders in this division and the 
ACT-18 looks to be the #/ contender for ■ 
undisputed champion /" 

- BOB DIETRICH. PRODJ.COM 

"We heard the ACT-18 andACT-18S with two 
top units and have to say that the results were 
trouser flapping." 

* SONICSTATE.COM \ 



*** 


THIS IS THE DIGITAL AMPLIFIER. 

IT WEIGHS 6 LBS AND PUTS OUT 1200 WATTS RMS AND IT 


REALL Y DOES KICK ASS * 



WE WOULD HAVE SPENT MORE MONEY ON THIS AD - BUT WE USED IT ALL TO R&D THE 
BEST ACTIVE 18" SUBWOOFER ON THE PLANET. 


TO LEARN MORE LOG-ON TO WWW.B-52PRO.COM or call 800-344-4384 






* Are we allowed to say ass in a professional ad? 

' The ACT-18 (active sub) has enough power to run the ACT-18S (passive sub). Now tool is that? 

‘ 1200-watt RMS Digital Amplifier has a built-in electronic crossover, compressor / limiter and runs on less electricity than your toaster. 





The street price for 80TH the ACT-18 & ACT-18$ is only $1499 ... b»c n«.ii|f am. i iw | vm .Ch ... On, yc. .Mu Z7.z other p:r:c5, bat tkst s It* rhh ho iMsitf. 

I guess reverse psychology really does work! You gays told everybody. Woohool! 





























rooves 





HOT IN HERRE 
GET THE PARTY STARTED 
WITHOUT ME 
HEAVEN 

CAN’T GET YOU OUT OF MY HEAD 

HEY BABY 

AIN’T IT FUNNY 

CHA-CHA SLIDE 

WHENEVER, WHEREVER 

BUTTERFLIES 

DAYS GO BY 

FAMILY AFFAIR 

HELLA GOOD 

I’M REAL 

RAPTURE 

SANDSTORM 

WHAT’S LUV? 

COMPLICATED 
GOTTA GET THRU THIS 
I NEED A GIRL (PART 2) 

LIVIN’ IT UP 
RAISE UP 
SOAK UP THE SUN 
WORK IT 
DILEMMA 




NELLY 

PINK 

EMINEM 

DJ SAMMY & YANOU w/ DO 
KYLIE MINOGUE 
NO DOUBT w/ BOUNTY KILLER 
JENNIFER LOPEZ w/ JA Rl I ,E 
MR, C THE SLIDEMAN (CASPER) 
SHAKIRA 

MICHAEL JACKSON 
DIRTY VEGAS 
MARY J. BLIGE 
NO DOUBT 

JENNIFER LOPEZ w/ JA RULE 

110 

DARUDE 

FAT JOE w/ ASHANTI 
AVRIL LAVIGNE 
DANIEL BEDINGFIELD 
P, DIDDY 
JA RULE w/ CASE 
PETEY PABLO 
SHERYL CROW 
MISSY ELLIOT 

NELLY w/ KELLY ROW LAND 

■ 


Movin~ Grooves 












SANDSTORM 

AROUND THE WORLD (LA LA LA LA LA) 

CELEBRATION 

HOT IN HERRE 

SHOUT 

I WILL SURVIVE 
BABY GOT BACK 
CHA-CHA SLIDE 
BELIEVE 

CAN’T GET YOU OUT OF MY HEAD 
BOOTY CALL 
BRICK HOUSE 
ELECTRIC BOOGIE (SLIDE) 

GET THE PARTY STARTED 
BAILAMOS 
GREASE MEGAMIX 
EVERYBODY 
KERNKRAFT 400 
RUST A MOVE 
FOOTLOOSE 
BUSY CHILD 

GONNAMAKK YOU M\ EYKEVEKYRODY DANCE NOW) 
LIVIN' LA VIDA LOCA 
HEAVEN 
HOT HOT HOT 


DARUDE 

ATC 

KOOL & THE GANG 
NELLY 

OTIS DAY, ISLEY BROTHERS 
GLORIA GAYNOR 
SIR MIX-A-LOT 

MR C THE SLIDEMAN (C ASPER) 
CHER 

KYLIE MINOGUE 
BLACKSTREET 
COMMODORES 
MARCIA GRIFFITHS 
PINK 

ENRIQUE IGLESIAS 

J. TRAVOITA & O. NEWTON JOHN 

BACKSTREET BOYS 

ZOMBIE NATION 

YOUNG MC 

KENNY LOGGLNS 

CRYSTAL METHOD 

C+C MUSIC FACTORY 

RICKY' MARTIN 

DJ SAMMY & Y ANOU w/ DO 

BUSTER POINDEXTER, ARROW 
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Final Scratch 

• Real-time manipulation & scratching of MP3 
digital music or standard turntable decks. 

• Access thousands of songs from your 

computer hard 
drive Instantly! 

let'll*puter m hnckrtfr® 

List: $699.99 

a - $499" 


CON -90 

• Numark's Most Advanced 
Dual CD Player EVER! 

• Built-in effects, seamless 
loop, anti-shock memory 
and much more! 

List: $1290 $899" 


Visiosonic PCDJ Rfd iv/tjrntnillnf 

• Track selection, outing, pitch control, play hinchtms, etc. 

• Package includes PCDJ Red and DAC-2 controller. 
Software & controller available separately. 

PCDJ-DAC-2 with RED 

List S649.99 $399" . 


DCDPro 
300 MK III 

• Direct track 
access 

• Beat counter 
List: $470 

$ 299 " 


LTMTS -2 Truss System 

• Complete 10' Truss System 
w/two 9* T-Bar stands 

♦ 2001b capacity j . 

List: $249.99 $99" = 

C-Clamps-$5,99 t 

O-Ctamps, f.5"--$6.99 I 4\ 
S-Cable/3Q-$4,99 1 ' 


ACROBAT 

• 18 gobos 

• 11 colors 

• DMX/sound 
active 

Ust $799 

$ 499 " 


Color Pod 

• Static, Continuous Rotation 
or Sound Active Modes 

Ust: S99.99 $69" 


COJ-xooo 

List: $1299 

Call for 
Low Price! 


Cerwin-Vega 


SL- 36 B 

* 18* ‘‘Earthquake" H 

subwoofer !: 

* 750 watts HMS ™ 

* Built-In wheels = easy r 

List: $1100.00 $699" 


SRM -950 

Powered 
2-way 
List: $899 

$ 699 " 

^ * * 4 * 


S0UNDFACT0R 

SF -25 

• Dual 15* 

• 2-way 

• 500 Watts RMS 

Ust $499 

Call for Low Price 

ALSO AVAILABLE: 

SF-15 

• Single 15” 

• 2-way 

• 250 Watts RMS 
Ust: $359 

Call lor Low Price 


American Audio PSX w 

• Digital Scratching « 

• 5 FX: Scratch, Fianger, Echo, Ttans & Bop ’ 

• Anti-Shock, Seamless Looping 

Ust: S499.99 $369" 

At 9(1 AVAIlARt F 

Digital Scratch Traxx CD - SI 4.99 


KLP -080 Cases 

Assorted colors from 


crown 


XLS-202 

145 W pet channel 

List $429 $249" 

XLS -^02 

260 W per channel 
Ust: $569 $299" 

XLS -602 

370 W per channel 

Ust: S829 $499" 

|Amp «cn art 8 otvnvsttroo 


FTTX Flite Cases 

Available in black, red or blue 
Ust $159 


STR 8-100 or ST-lOO 

Your choice! 

List: $799 $ 299 " 

ALSO AVAILABLE: 

STR8-8O-520SK - $24E 
STK8-30B - $149" 
STR8-20B - $99" 


CC-DJS KIT 

IBUUE) -SIIS 9 ® 

CC-NCS KIT 
[YELLOW) - $13 


NEW Casing - Now 
ONLY 2 Rack Spaces 


available online at 


(see website for details) 


1315 Greg St. 

Suite 101 
Sparks, NV 89431 
Local: 775.323.1540 
Fax: 775.323.8320 


GEAR 


30 DAY 
SATISFACTION 
GUARANTEE 


HUY 

WITH 

CONFIDENCE 


CUNVI Nil N1 
ONLINE 
ORDERING 


LOW 

PRICE 

GUARANTEE 


FRIENDLY, 

knowLedoeahli 

SALES STAFF 


IT'S EASY TO GET THE GEAR YOU NEED! 


Newest Products. Lowest Prices. 
Complete Catalog at: 

www.planetdj.com 

e-mail; info@planetdj.com 


1 - 800-404 



Call us Toll Free! 

(se habla espanol) 


























































































Hiptio 

__ 


HOT IN IIERRE 
BOOTYLICIOUS 
WITHOUT ME 
IT WASN’T ME 
LIVIN’ IT UP 
BABY GOT BACK 
WORK IT 
RIDE WIT ME 
WILD THING 
SURVIVOR 

COUNTRY GRAMMAR 
FAMILY AFFAIR 
DILEMMA 
ONLY YOU 
PUSH IT 

BACK THAT THANG UP 
CALIFORNIA LOVE 
ANGEL 

LADY MARMALADE 
FUNKY COLD MEDINA 
RESPECT 
SEXUAL HEALING 
PLAY 

YOU’RE THE FIRST, MY LAST, MY EVERYTHING 
PARTY UP 



NELLY 
DESTINY'S CHILD 
EMINEM 
SHAGGY 
JA RULE w/ CASE 
SIR MIX-A-LOT 
MISSY ELLIOT 
NELLY 
TONE LOC 
DESTINY’S CHILD 
NELLY 

MARY J. BLIGE 

NELLY *I KELLY ROWLAND 

PLA1TERS 

SALT ‘N PEPA 

JUVENILE 

2 PAC 

SHAGGY 

GAGl ILF.RA,PINK.MYA,UL* KIM 

TONE LOC 

ARETHA FRANKLIN 

MARVIN GAYE 

JENNIFER LOPEZ 

BARRY WHITE 

DMX 
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AMAZED 


LONESTAR 


2 

BOOT SCOOTIN’ BOOGIE 

BROOKS & DUNN 



T jp 

3 

FRIENDS IN LOW PLACES 

GARTH BROOKS 




4 

MAN! I FEEL LIKE A WOMAN! 

SHANIA TWAIN 




5 

CRAZY 

PATSY CLINE 


Bp M JfajkT 










CHATTAHOOCHEE 
I SWEAR 

MOUNTAIN MUSIC 

COTTON EYE JOE 

FROM THIS MOMENT ON 

IT’S YOUR LOVE 

RING OF FIRE 

I HOPE YOU DANCE 

TEN ROUNDS WITH JOSE CUERVO 

BREATHE 

COULD I HAVE THIS DANCE 
DEVIL WENT DOWN TO GEORGIA 
GOD BLESS THE U.S.A. 

ANY MAN OF MINE 
HOW DO I LIVE 
I W ANNA TALK ABOUT ME 
KEEPER OF THE STARS 
WIDE OPEN SPACES 
YOU’RE STILL THE ONE 
MY MARIA 


ALAN JACKSON 

JOHN MICHAEL MONTGOMERY 

ALABAMA 

REDNEX 

SHANIA 1 TWAIN & BRYAN WHITE 

FAITH HILL & TIM MCGRAW 

JOHNNY CASH 

LEE ANN WOMACK 

TRACY BYRD 

FAITH HILL 

ANNE MURRAY 

CHARLIE DANIELS BAND 

LEE GREENWOOD 

SHANIA TWAIN 

TRISHA YEARWOOD, LEANN RIMES 
TOBY KEITH 
TRACY BYRD 
DIXIE CHICKS 
SHANIA TWAIN 
BROOKS & DUNN 
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team play, scoring and random play features 

four available song pack slots 

wireless stereo - FM modulation 

song packs in various languages, 
genres and collections 

wireless duet microphone available 












Remix and post production 


> Back-up mixer for nightclub mixers 


> Lightweight mobile mixing 


> Live radio remotes 
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> High performance VCA Active Crossfader 


> Phono/Line switchable inputs 


> Two stereo, balanced outputs 


> Separate EQ on each bus 
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MOBILE DJ MIXER 
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From the long proven lineage of thoroughbred 
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mixers comes the new Rane MP 2 Mobile 
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Mixer. This revolutionary 1 RU design is skinny 
in stature, but fat on features and functions. 
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Just think of everything you can do with this 
compact piece of DJ dynamite! 
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Rare Corporation TEL 425,355.6000 FAX 425.347.7757 URL www.rane.com 
In Canada: Omnimedia Corporation TEL 514,636.9971 FAX 51 4.636.5347 


















































Stand Alone or 
Programmable 
Via DMX 
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it's a no brainer, one multi-gobo 
projector does the job of multiple 
single beam machines. 

It's Your 
? Fogless 
Show! 

Stop lugging all that stuff around, 
party without fog and get 
lots of area coverage with one 
of three choices from Chauvet. 
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Easy 


Tel: 954-929-1115 
1-800-762-1034 

E-mail: info@(hauvetlighting.com 
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The Ketchup Dance: 
Craze for a Decade or 

Flavor of the Month? 


By Mike Ficher 


TOM ATO KfTCHUP 

NET V/T 24 OZ fj 18 S nr ^ 

^ ' * L O 0 W * • h • 




Mobile DJs report crowds 
slowly developing a taste for 
the European dance sensation 

A lmost on cue, every decade yields 
a breakout dance, a movement that 
captures the mainstream imagina¬ 
tion and catapults to pop culture prominence. 

It didn't mean a thing if it didn't have 
that Swing in the ’40s. The kids in the ‘50s 
formed Stroll lines from stage to exit door. 

In the ‘60s, teens and adults could not stop 
Twistin’ the night away. In the ‘70s, Saturday 
Night Fever led a plethora of polyester- 
wearers to the lighted hardwood to do the 
Hustle. In the ‘80s, the Electric Slide was the 
movement of choice. And. in the ‘90s, the 
Macarena mesmerized dancers around the 
world. 


pompany 

Could the Ketchup Dance follow in 
those hallowed steps as the dance of the 
‘00s? 

Recipe for Dance Floor Success? 

Many in the entertainment field think so. and 
given the current absence of a broad-based, 
popular dance trend or movement, hope so. 
Audiences in Europe and South America arc 
embracing this cross between the Hand Jive. 
Hitchhike and Macarena with a fervor rival¬ 
ing those other fashionable movements. 

The song, "AscrcjtL" by Las Ketchup— 
three attractive, young Spanish sisters—has 
reached # 1 in 16 different countries, includ¬ 
ing Great Britain. France, Italy, the Nether¬ 
lands and Mexico (as of December 2002). 

All the ingredients are present to 
increase the odds of success for the dance: 


All the ingredients 
are present...a catchy, 
infectious, popular 
song; simple, easy- 
to-learn movements; 
attractive artists; and 
broad exposure. 

a catchy, infectious, popular song; simple, 
easy-lo-learn movements; attractive artists; 
and broad exposure (CBS Morning Show, 
MTV, VH-1). 

Anticipation Is Making Me Wait 

So far, though, according to a sampling of 
North American disc jockeys and their audi¬ 
ences. the reaction has been mixed to the 
Ketchup Dance. 

“In the last 6 months, only two groups 
have requested the Ketchup Dance." notes 
Scott Faver, owner/operator of Party Fa vers 
in Southern California. Faver's company 
has serviced more than 75 events, including 
bar/bat mitzvahs and picnics in that time. 

“1 know many routines, and have created a 
couple dance routines for our DJs...At the 
two events that requested it. the response was 
50/50...” 

‘‘None of my clients have requested it," 
offers Jodi Harris, “CEO of Fun” at Sight 
& Sound in Las Vegas, Nevada. “However, 
when I do the dance with them, afterwards 
they say ‘That’s the Ketchup Dance.' It 
seems that my clients like it,” 

“We're pouring it on! "jokes Eric Sands 
of Sundance Productions in San Diego, Cali¬ 
fornia. “We do bar mitzvahs weekly, and the 
kids love it. We play the music video on our 
video screens while we lead the dance." 

North of the border, the response is also 
fluid. “At a recent dance, I thought I’d play 
the song to sec what would happen,” notes 
Kim Torrance, owner/operator of Diamond 
Sound in Edmonton, Alberta, Canada. “I 
started the set with ‘Cadillac Ranch' (Nitty 
Gritty Dirt Band), which tilled the dance 
floor. I then went to ‘ Aserejd. ’ To my amaze¬ 
ment, a lot of the people on the dance floor 
knew the dance and more got up to join 
them. I had others come and ask for the name 
of the song and artist.” 

A DJ who services both English and 
Spanish-speaking audiences reports a 
lukewarm reaction, “After receiving enough 
airplay to be known, I played it at a Latin 
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event for teens,’ says Stephanie Severson of 
A Perfect Party Mobile Music in San Diego. 
Severson is bilingual and services Latin 
events as well as bar/bat mitzvahs. "They 
requested it, twice that night, in fact. It was 
a big hit. Neither 1. nor the kids did the line 
dance to it, but they did dance freestyle.” 

After her initial success, however, the 
response has not been as favorable. “I tried 
it out at my last three mitzvahs. They didn't 
seem very excited about it, and I didn’t get 
any requests for it. I played it of my own 
accord." 

Jocks in the Bay Area and Sacramento, 
including Carl Mindling of Nickelodeon, 
one of the most active owner/operators in 
the San Francisco/San Jose region, have not 
received a single request nor seen the dance 
at any events. 

A Paste of Things to Come? 

While the dance and the song, in particular, 
have enjoyed a white-hot response around 
the world, the jury is still out on whether 
the Ketchup Dance will become a standard 
in entertainment in North America. Most 
jocks, eager for something new and trendy 
to add to their arsenal, are hopeful. 

I don’t know if the dance will stick, 
but I do know that we need a new dance 
craze," says Favcr. “or a new dance movie 
that will generate interest in dancing again." 


”1 think it will stick around if more DJs and 
more media exposure are drawn to it,” notes 
Harris. "For example, a video on MTV or 
VH1 and maybe a dance lesson with Regis 
and Kelly. I would like to see the dance stick 
around.” 

“My first impression of the dance, 
when other DJs thought it might be the next 
Macarcna, was that they were all nuts." 
states Torrance, who also mentions that the 
Macarcna is stilt cool in Edmonton. “1 am 
starting to think the same way now. If what I 
saw recently is any indication, yes. 1 do think 
the dance will catch on and stick." 

Others are not so optimistic. "Will 
the dance stick? Yes, for 6 months, then 
everyone will be sick of it. Sands predicts. 

“I don’t think it will come close to the 
Macarena in popularity." declares Severson. 
Mindling concurs: “[It will stick around] just 
about as long as those other ‘post Macarcna' 
dances...(I can’t recall their names)," offers 
the 30-y ear-plus veteran of the mobile trade. 

WiU the Ketchup Dance end up 
as merely a summer love? Or, will the 
infectious, chirpy melody, nonsensical lyrics 
and simple, goofy movements generate a 
mainstream appeal rivaling the Macarena? 
Maybe Mindling sums up the outlook best: 

"I feel that waiting for the next fad dance is 
like waiting for the next Pet Rock." 

I'll take some mustard with that, please. • 


Ketchup 
Dance ^ 

St epic hart 


^MMH 


Dance: Ketchup Dance 
Song/Artist: Asereje- Las Ketchup 

Counts: 20 
BPM: 185 


Will the Ketchup Dance be the next Macarena or Electric 
Slide? Only time—and our audiences—will tell. Like the 
Macarena, the choreographers designed the dance to be 
performed in place with minimal floor coverage. However... 
use your imagination to create a dance uniquely yours! 


COURTS STEPS 

■ 

: Cross hands in front six times, alternating 
left hand over right hand 

7-8 

Hitchhike to the right; hitchhike to the left 

9-12 

Move both arras in small circular motions 
over your head 

13-16 

Moving right hand to front of head and left 
hand to back of head, move knees together 
and away from each other four times 

17-20 

Shake hips to and fro four times 


That’s it. Repeat, create, have fun, make it your own. Enjoy! 


Ketchup 

Damce 

Trivia 

Artists - Las Ketchup, the artists 
behind “Asereje” and front and 
center in the video that show¬ 
cases the dance, boast quite 
a lineage. The three sisters, 

Pilar, Lola and Lucia, are the 
daughters of one of Spain's most 
renowned flamenco guitarists, 
Juan ‘Tomate , ' Munoz. The title 
of their first album is a tribute to 
their father, Hijas Del Tomate. 

About the Song - Asereje' 
relates the story of Diego, a 
fashion-conscious, Afro-Gypsy 
Rastafarian, who spends his 
evenings dancing to rap and 
hip-hop. Diego favors the rap 
groundbreaker, “Rapper's 
Delight” by Sugarhill Gang. 

But, since he doesn’t know the 
English words, he pronounces 
them as gibberish. “Aserej6" is 
a Spanish phonetic translation 
for “I said a hip," taken from the 
Sugarhill Gang song. 

On the Web -The song 
and dance have spawned 
their own Web Site, 
www.theketchupsong.com, com¬ 
plete with dance instructions, 
a downloadable song file and, 
if you can’t get enough of the 
catchy ditty, a ring tone for your 
phone with the song’s melody. 
Hee hah! 

At press time, the South 
Florida Sun-Sentinel offered 
video instructions for the dance 
at www.sun-sentinel.com/ 
entertainment/music/sfl-1001 ketc 
hupdance,0,954715.flash?coll=sf 
la-entertainment-music. 
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REALITY CHECK 




n a perfect world, every song we play would be at 
the right time and would generate the right amount of 
enthusiasm and crowd response. We would switch 
styles at the right moment. Wc would build up 
each multi-song set to a spectacular 

play the perfect clos¬ 
ing song with perhaps 
an encore or two. 

But we don't live 
in a perfect world and 
we do have the con¬ 
cern that some songs 
won’t work as well as 
others. It’s one thing 

if wc accidentally 

■*" 

misread the crowd 
and either play one 
song too many in a 
set or the wrong song 
completely. It’s quite 
a different story if 
the client contributes 
to playing the wrong 
songs. 

Thanks for the 
Memories? 

Most clients have 
direct input on the 
styles of music that 
they want for their par¬ 
ties. This is their right, since they’re paying the hill. Many parties 
can take place without client input but it’s pretty rare when the client 
leaves the music completely up to the DJ. 

One situation ihal i run into quite often is when the client is 
planning a party for someone else. Whether it's a surprise birthday 
party, retirement party or any “party by proxy.” your primary contact 
will predict or prescribe the music that he or she thinks the guest of 
honor (GOH> will enjoy. 


I his is usually a good thing, as it helps you fine-tune your music 
selections for that occasion. The problem comes when the client 
believes that the entire party should be of the GOH's preference. 
For example, almost every 60'\ 70- 1 ’, 80"' and even 90"' birthday 
party is planned by the adult children of the GOH. They will 

remember songs that bring 
back fond memories of their 
parents and growing up. 

Sort of a “through the years' 
soundtrack. 

They may remember 
a lot of specific songs, and 
might even mail or fax you 
an extensive list. Once you 
receive this list, you'll proba¬ 
bly panic because many of the 
songs arc missing from your 
portable DJ collection (unless 
you specialize in senior birth¬ 
day parties). 

Of course you'll attempt 
to adhere to your client's 
wishes, but acquiring these 
songs will probably require a 
good amount of extra work. 
Many of these songs arc 
onc-hit wonders and you will 
have to spend a lot of time 
and money in your search. If 
you’re lucky, you may be able 
to purchase compilation CDs 
of the appropriate time peri 

odand cover a lot of the requests. 

There is a phenomenon that occurs at parties of this kind. While 
everyone has the best intentions, in the overall picture, many of these 
specialized songs may go unnoticed. The GOH ends up being busy 
greeting other guests or simply not paying attention. Hopes that the 
GOH will smile as the specific song inspires a personal memory arc 
dashed. It 's as if these songs didn’t really matter. 

Obviously, you were right to stick to the style of the songs 
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I’ve never performed for a party 
where the main theme was specifically 
defined and the music stayed exclusively 
within the specified format. 


requested. But having adhered exactly, only to have the songs go 
unnoticed, makes it sccni like your time and money were wasted. 
Sure the party went well and even the GOH may have acknowledged 
that they liked the music. But something still seems off about the 
whole situation. 

# 

Balancing Act 


they will have to be heavily edited to lit into the overall style ol the 
party. 

Another party format where the prescribed music can run into 
problems is the Oldies party. I've booked a few where the client 
specifically wanted the music to be limited to the 1950s yet requests 
came in lor “Electric Boogie." “Macarena," "YMCA" and other 
standard DJ songs. 


Most of these events arc family parties, with everyone getting 
together to celebrate grandma's 80"' birthday, or some such occasion. 
You'll have guests ranging in age from 7 to 87, all with song requests 
that may be in contrast to the specified song list your primary client 
gave you. While I'm sure you won't be playing anything by Rage 
Against The Machine, you'll still have to delicately balance the 
requests that you receive from the various guests. 

Teenagers represent the biggest challenge here, as they have 
little patience for songs from last month, much less songs from the 
last century. They'll become bored easily, having been dragged to the 
party anyway. You can tell them that you'll take their requests but 


I’ve never performed for a party where the main theme was 
specifically defined (Oldies, Big Band, Pre-WWII, Motown, Disco) 
and the music stayed exclusively within the specified format, hour 
hours of any kind of music is way too much for a wide age group of 
people. 

Most likely your client will be so preoccupied with the other 
items during the party that as long as the guests are happy, you'll 
be able to deviate from the original style. But you should exercise 
extreme caution— you can bet (lie host will notice if something 
is played that strays too far from the playlist. You don’t want the 
memory of a good party ruined because you played a particularly 


inappropriate song. 


DANCE 



YES ◄—►NO 


Sonic Maximizer 


TM 


From the moment you flip the switch you'll understand. The Sonic Maximizer from BBE makes everything sound better. 

The difference is not subtle, it's like listening to stereo vs. mono. But don't take our word for it, listen to what Jammin Jim Kerins, 

■ 

Mobile Beat Magazine’s product review guru has to say; "This device makes poor speakers sound good and good speakers 
sound great." 


88B Sound Inc, 5 1 Production OfHuntington Bead^CA 92647 *300 J 8346'ljbt^outidrom 


200ltillt SoumUtit 
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You can use the wedge of small improvements to 
leverage big rewards—right now! By Randy Bartlett 

During a discussion of Tiger Woods’ performance among golfers, 

the comment was made that Tiger is twice as good as his competi¬ 
tors. is that really the case? When I iger won the 2002 U.S. Open, he 
beat Phil Mickelson by a mere 3 strokes. Not twice as good, just 1% 
better. And that 1% was worth $1 million. Mickelson took $585,000, 
or 41% less. 

In the movie Bull Durham, Kevin Costner’s character explains 
that the difference between a .250 hitter and a .300 hitter is a hit a 
week, based on 500 at-bals during the season. That’s it—one hit a 
week,..the difference between glory and obscurity. 

We value quality on a disproportionate scale in all things, not 
just sports. I’m told I'm a pretty funny guy and I’ve had some suc¬ 
cess doing stand-up and a little acting. While I currently have no 
offers. Jim Carrey is getting $20 million per picture. Is he 20 million 
times better than me? I know I could memorize his scripts and do the 
“same tiling" as him, so why is he worth so much more than I am? 

All the Small Things 

How does this relate to you as a DJ? Generally speaking, DJs are 
underpaid. One of the big reasons is an unwillingness to improve just 
a little. Ti ger Woods has a golf coach, and works on his game every 


day. He analyzes every round, concentrating on making his game 
better. At the end of a round, he walks right past those who shower 
him with praise, and heads for the practice tecs. 

At the end of just about every event we do, we hear things tike 
“You're the hest DJ I ve ever seen" or "I wish I had known about 
you when I got married." So we pat ourselves on the back, take the 
money, go home, relax and revel in how we're the "best. ' But in 
reality, it’s the best performers and top money earners who go right 
back to work to improve their show. They want to be 1 % better. 

They read DJ magazines and books, attend conventions, and network 
through associations and online. They purchase training and perfor¬ 
mance materials from people inside and outside the DJ profession. 
But the most important thing they do is to listen and look for oppor¬ 
tunities to learn. 

Ripple Effect 

Every time I leave a seminar at a convention, I hear somebody say, 
“That was worthless. I got nothing.” Typically, that’s followed by 
someone else exclaiming, “That was awesome. 1 loved that little 
idea right at the end...I can use that!” With few exceptions, the ones 
who found a usable idea were already the better performers. They’re 
looking for that 1% edge. 

Once you start getting I % better in every area, your overall 
performance improves exponentially. Look at each specific thing you 
do: introductions, music selection, volume dynamics, timing, voice 
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inflection, personalization, and pacing. These are just some of the 
areas that can always use a little more polish. 

Think ot it this way: Do you think your performance at your 
next event could actually drop a notch? If so, can you also identify 
something specific you can do to make the event even better? 

Each part of your performance can affect the success of the 
event. The difference between a bad mix and a great mix is minis¬ 
cule. Two perfectly beat-mixed songs can take a crowd over the top. 
while a “train wreck" mix of the same two songs can clear a dance 
floor. What's the difference in timing? Probably less than I %. But 
the train wreck DJ will say “No, I played the right songs. They just 
weren't a dancing crowd.” 


else. I even considered lowering my prices. But before I did that, 1 
decided to look inward, rather than outward for the cause. 


I’m a very laid-back guy, in a very laid-back town. 1 appreciated 
the fact that 1 could dress casually when I met with clients. I hated 

v 

wearing a tie. However, 1 had become aware that many of the clients 
who had not booked me were booking a competitor (who is also a 
colleague and a friend) who always dresses very nicely. He's also 
very good, and charges less than ! do, We talked, and he com inccd 
me (unknowingly) to dress up a little, Amazingly, my closing ratio 
skyrocketed. Just that one change raised my closing ratio from about 


20% to almost 100%. 

Understand that not one of my clients had ever said anything 

negative about my attire, Most ot 


Tying One On 

Earlier this year. I was struggling with my closing ratio on appoint¬ 
ments with clients. 1 had always had an extremely high closing ratio 
in face-to-face meetings, but my numbers were way down. I began 
to blame the economy, and September 11 *, and just about everything 



Get Smart 

There are many ways to evaluate Can you identify something 


specific you can do to make 


your show, but none is better than 
seeing it from a distance. Obtain 
a copy of the video if one is being 
professionally done, and critique 

your own performance. When you're actively looking for something 
to improve, it’s pretty easy. For corporate events, I often set up a 
video camera of my own for review later. Listen to yourself each 
time you speak, and look for ways to improve. How did you hold the 
microphone? Where were you looking? What was your facial expres¬ 
sion? Where were your hands? If this w'ere a video of another DJ 
w'ho had asked for your help, what would you suggest to help him or 
her improve by 1 %? 

One of the easiest ways to improve your show is by freshening 
up your applause lines. How do you get people to clap? Lines like 
“Please put your hands together for...” or “How about a nice round of 
applause for..." or “Let's make some noise for...” are all overused and 
unoriginal. 

The President's State of the Union address is a great place to 
leam how to deliver an applause line. It was reported that while 
giving his 2002 address. President Bush was interrupted by applause 
75 times—yet he was not interrupted even once. He simply delivered 
75 applause lines with 100% success. He didn't ask people to dap; 
he simply recognized that the audience knows when to clap and gave 
them the opportunity. 

For example, you could say; “I’d like to introduce Joe Schmoc 
who’s going to be giving a toast for the bride and groom, so if Joe 
could come up here to the head table, we’ll begin the toast. Let's give 
Joe a nice hand." 

But wouldn’t it sound at least 1% better to say: “To offer the 
toast for Steve and Susan, it's my pleasure to introduce (pause), the 
father of the bride (pause) Joe Schmoe!” With a little Hair and an 
upswing in your voice they will clap, and it will seem more sponta¬ 
neous and warm. 

That same theory can be utilized with even,’thing we do, from 
the way we print our brochures and design our Web sites, to how we 
look, to the way we answer our phones, to our performances and so 


them were dressed the same way. 

9F 

All I did was improve my appear¬ 
ance a little. It 's all part of the I ‘ <> 

. __ _ difference. Now, instead of decreas 

your next event even better? ing prices. I have raised my rales. 


on. 


An Empowering Perspective 

Improving yourself and your performance often requires more than a 
1% additional effort. But the rewards are so great that it’s cra/y not 
to do it. Take an objective look around at other DJs who are success¬ 
ful, and try to leam what they’re doing better than you. One of the 
myths about DJs who get the bigger bucks is that they're doing dif¬ 
ferent things than someone who charges less. But the truth is, they’re 
simply doing the same things better...by about l%! 


Randy Bartlett Rrese 


a video resource for 
experienced and/or 
beginner Mobile DJs 
to help you improve 
your performance and 
your bottom line. 


JLliU 

'Surtir: 


This scene selectable DVD includes 

Introductions - Staging - l iming - Music 
Wording - Applause Lines - Interaction 

AND MUCH, MU( H MO 


"Proven presentation skill to make yo 
sparkle with professionalism and bo 
sweetly topped with JJartJ 
of self-deprecating humor." -Bob 

"If you think your show was 
i/nr/J you see this DVD1" 


mwi 


r information on the entire 1% So 


rfe m' ter e ntertaiiment.biz 
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EFFECTIVE WEDDING MARKETING 



Make sure your service 
is ready to go before 
investing the marketing 

dough By Peter Merry 

Before you can 

even consider creating a new service-focused 
marketing approach, you must first deter¬ 
mine if your service is good enough to be the 
focus of your new marketing campaign. 

Let's say you spend a few thousand dol¬ 
lars creating a new service-focused market¬ 
ing campaign with print ads, business cards, 
brochures and a Web site that all proudly 
announce the high quality service you intend 
to provide for your clients. A new prospect 
runs across your site and is intrigued, so 
she calls. Your 4-year-old daughter answers 
the phone and you never get the message. 
Another prospect sees your print ad and 
eventually hires you for a wedding reception. 
But then you arrive late and you forget the 
special song the couple requested for their 
first dance. They request a partial ref unc! 
and now you have unhappy clients creating 
had word-of-mouth advertising about your 
service. 

Is your service up to par? Is your 
sen ice remarkable or is it markedly lack¬ 
ing? This uncomfortable issue needs to be 
resolved before any money or time is spent 
on your new marketing materials. Honestly 
evaluating whether or not you are really 
ready to market your services is the second 
key (of six) in creati ng a service-foe used 
marketing plan. 

Finding Your Mark 

Benchmark: “A reference point serving as 
a standard for comparing or judging other 
things.” Do you benchmark your service? 

Are you surveying your clients and other 
vendors to see how your service measures 
up? If not, now is a good lime to start. Here 
are several different methods 1 would recom¬ 
mend. 


First and foremost is a survey of your 
former wedding clients. This provides direct 
feedback regarding your service and help in 
determining when to raise your rates. Using 
direct questions with suggested answers 
for the client to circle works well for me, 
hut you may prefer open-ended questions 
designed to elicit an essay response. 

I highly encourage asking hard ques¬ 
tions that may result in answers that are not 
necessarily positive. Keep in mind that you 
are trying to evaluate whether improvement 
is necessary or not. One negative answer will 
probably be more beneficial than ten positive 
responses. 

Another way to gauge your service 
quality is by asking wedding vendors who 
have seen your work to write you a letter of 
recommendation. These can carry a lot of 
weight with potential clients as they are the 
opinions of "wedding pros" who have seen 
the best and the worst vour market has to 
offer. II you get few responses from the ven¬ 
dors you contact, perhaps a survey of your 
service quality from their perspective might 
shed some light on areas of your service that 
need improvement. 


In his book. Selling the Invisible , Harry 
Beckwith recommends a third-party, anony¬ 
mous phone survey of former clients to 
determine which areas really need improve¬ 
ment and which arc currently your strongest. 
Written responses and primed questions will 
never gamer the detailed results of a one-on- 
one interview. 

There are several options for doing this, 
including companies who specialize in doing 
the research for you. Asking a relative or 
trusted associate may work, but it is impera¬ 
tive that your former clients can be assured 
that their names will not be attached to their 
answers. When the interview is done anony¬ 
mously by a third party, your former clients 
are more likely to reveal difficulties and 
concerns they may have had with your ser¬ 
vice. but were unwilling to discuss with you 
personally. Also, letting your clients know in 
advance why you are surveying them in this 
manner can be very helpful for your survey 
results as well as their ongoing perception 
about your commitment to providing a qual¬ 
ity service. Let them know that you are ear¬ 
nestly seeking information on areas that need 
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improvement so you can offer an even higher 
quality of service in the future. If you have 
made a good impression already, they will be 
more than happy to further your success by 
being candid. 

Finally, (if you haven’t had enough 
abuse already) try inviting a DJ you respect 
to come and watch you perform a wedding 
reception. Be open and share as much with 
this person as you can. Let him or her see 
your entire service, from the sales presenta¬ 
tion to the planning process and all the way 
to the reception performance. Then sit down 
and let the observer give you a full critique. 
Bring a pad of paper and a pen, leave your 
ego at home, buy lunch, and prepare to Icam. 
Ask your fellow DJ to be thorough and com¬ 
pletely honest. Only then will you find the 
areas that really need improving. You might 
be surprised to learn that you are better than 
you think, but any good performer will be 
able to share ideas for taking what you do to 
a new level, even if the changes seem rather 
minor. Keep in mind that the difference 
between l' 1 and 2 nJ place is usually a narrow 
margin. 


Burning Question 

Once your surveys and critiques 
are complete, a clear picture 
of your overall service quality 
should be revealed. Now it's time 
to ask yourself this question: 
“What area of my service is like 
a deep dark secret that I hope is 
never revealed?" 

Whatever answer comes to 
mind first is probably the area 
you need to focus the most on 
changing first. My answer has been pro¬ 
crastination, I struggle with getting final 
details wrapped up early for my clients and 
the other wedding vendors. In a recent con¬ 
versation with a former wedding client, she 
shared that she had expected to hear front 
me regarding final details in the early pan 
of her wedding week rather than on the last 
two days before her wedding. She was still 
thrilled with my performance and overall 
service, but she felt like 1 had not given 
her the priority she deserved. Because she 
knew my commitment to quality service, 
she gently confronted me about it. I thanked 
her profusely and then I immediately set 
out to create a game plan for correcting this 
problem. If she hadn't told me. it may have 
never been addressed. 

If you know of an area that needs 
changing or improving, admit it to yourself 
and write a real plan for improvement. 
Staying in denial has never solved anyone's 
problems. Do whatever it takes to improve 
the quality of service so you can begin 
marketing with a service focus. As Orson 
Welles was so well known for saying, “We 
will serve no wine before it’s time!" 

In the next installment, we will exam¬ 
ine the issues surrounding marketing a 
Volume Service compared to marketing a 
Quality Service. See you next time... 

Peter Merry was the 2002 President of tiie 
SoCal Chapter of the ADJA and he is also 
a marketing consultant at www.Di sc Jockey 
Amcrica.com. ,: or more information, go to 
www.PeterMerry.com. • 
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New DJ Survey Program signals a 
new era of collaboration By irv Jay 
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DJ Survey Program Report 
Music Genre: Top-40 
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ust as the professional DJ business moves 
ever so gingerly through a digital makeover, 
the greater music industry is also facing a 
necessity to reinvent itself. 

In the face of a digital revolution 
threatening the very existence of some core 
institutions, the recording industry finds itself 
urgently challenged by new-world technol¬ 
ogy, Satellite, cable and Internet distribution 
systems such as Napster-like MP3 purveyors, 
DMX Music, XM Satellite Radio and numer¬ 
ous others have been brought about by the 
collective wonder of our digital imaginations. 
Call it broadband, call it high speed, but don’t even think about 
calling it business as usual. 

Opening the Dialogue 

Where does that leave the hundred thousand or 
so jocks out there who live on the front lines of 
today‘s American pop music scene? 

One newly formed organization thinks it's 
about time that real-world DJs started sharing 
their musical expertise with record labels. And 
it appears they're making it happen. 

"We're building a conduit between professional DJs and the 
record labels, ” says Ron Arnone, president of NuMusix Multimedia, 
the company contracted to manage the innovative new program. "‘This 
is a long-overdue relationship whose time has arrived.” 

Hie NuMusix DJ Survey Program has been up and running for a 




G 


little over a month at the time of 
this writing. As a collaboration 
of ma jor and independent record 
labels working with NuMusix 
Multimedia, ERG Music and 
RatcThcMusic.com (a service of 
Premiere Radio Networks and sister company to Mcdiabasc 24/7), 
the program has racked up some impressive statistics just out of the 
starting gate. 

Over 1,200 pro DJs have registered to participate in the 
browser-based survey system. The program allows DJs to listen to 
new releases in a variety of popular genres before most of the music 
becomes commercially available in stores. According to Arnone, 
about 75% of the raters registered thus far use broadband Internet 
access—nearly triple the percentage found in typical consumer sur¬ 
veys. 


Online surveys are 
immediately compiled 
into confidential reports 
that are forwarded to 
the participating record 
labels. 


Participating DJs first register with the program by provid¬ 
ing professional information that meets the requirements set forth 
in the music licenses. Upon 
acceptance, “Registered Raters" 
receive e-mail notices inviting 
them to take periodic surveys. 

They rate new releases within 
their own musical preferences 
as provided during the registra¬ 
tion process. 

“We've completed about 
3,000 surveys in the first five 


Mike Set lock, 

Vice President, 
U.S. Operations 
for ERG Music, 
founding sponsor 
of the NuMusix 
DJ Survey Pro¬ 
gram 
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Digital Vinyl 

Welcome to the future. 
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Best New DJ Product 2007 
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Introducing the CDJ>1000. the art or turntablism 
- in the digital domain Powering down, scratching, 
or doing a backspin, it’s all possible with the 
CDJ-1000. Featuring the world's largest touch 
sensitive Jog Dial, the CDJ-1000 allows you to treat 
a CD the same way you'd treat a vinyl record. 
Brcakthiough, yes. A must-have, absolutely. 
The CDJ-1000. welcome to.the future. 
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sound, vision, soul 

For all your product info.. Dealers and more: 
www. .com 600,7827210 
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"We've always told 
them that DJs are 
among the most 
discerning ears in 
the music busines 
and now we're 
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Registered DJs listen 
to new music usually 
before it is released 
to record stores. 


NuMusix DJ Survey Program 


weeks.” reports Arnone, “logging on over 700 hours of DJ evaluation 
time. The average survey is completed in about 15 minutes, during 
which time they [the DJs] listen to as many as 20 new releases,” he 
adds. 

Each song is rated on a scale from 1 to 5, using the same proto¬ 
col and survey technology that is used by Radio & Records Magazine 
(R&RK one of the music industry’s key trade publications. 

“We decided in favor of licensing the R&R program instead of 
spending hundreds of thousands building software from scratch,” 
Arnone explains. “We spent the better part of three months customiz¬ 
ing it for the DJ marketplace. The RateTheMusic.com team [develop¬ 
ers of the program used by R&R] saw (he importance in merging the 
two markets and was extremely cooperative in helping us adapt the 
system to our requirements.” 

Song “hooks.” for example, are typically only 20 to 30 seconds 
for consumer-based polling systems. In NuMusix surveys, however, 
samples extend from 1 to 2 minutes in length. They are carefully 
edited to best represent the lyrics, rhythm and commercial value of the 
song, enabling professional DJs to make targeted predictions of how 
well the songs will actually chart when released. 

The results ol the surveys are filtered by various geographic data, 
demographics and professional preferences, and then quickly for¬ 
warded to the participating record labels. Once again, speed is every¬ 
thing. Surveys take about a week to complete, with detailed reports 
expedited to the record executives who make decisions about what 
titles and artists to push or not. 


“We’re tracking the results closely,” notes Mike Sctlock. V.P. 
of U.S. Operations for ERG Music and the man responsible for 
obtaining many of the licensing agreements with the labels. “It’s 
still too early for a conclusive statement, but clearly our DJs are 
picking the winners, as vve were confident they would,” 

“As long as we stay methodical about refining the system and 
properly qualifying our raters,” continues Setlock. “I believe this 
new relationship with [professional] DJs will be a great strategic 
alliance for the record labels. We've always told them that DJs are 
among the most discerning ears in the music business, and now 
we're backing that up with hard data.” 

Building Bridges 

So, will record labels really listen to DJs? Well, so far over 50 
record companies have been represented in the program, looking 
like a “who’s who” list of major and independent recording labels. 

Arnone stresses the program is open only to professional DJs 
currently working in the U.S. (including territories and military 1 
bases) and Canada, but that eventually they intend to take the 
program worldwide. He says the company is looking to develop 
relationships with other organizations in the music industry that 
can benefit from participating in the creation or distribution of the 
survey data. Arnone also suggests that an industry white paper is in 
the works, and that it will be the most comprehensive, reliable data 
yet seen in the DJ industry. 

Companies or organizations interested in commissioning 
custom surveys, or in participating as sponsors or promotional 
partners in the NuMusix DJ Survey Program, should contact Ron 
Arnone at info@numusix.com, by fax at 818-883-7220 or by tele¬ 
phone at 818-883-0900. DJs may register for the program at www.li 
stenandbeheard.com. * 
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On October 30, 2002, the following e-mail 
hit many inboxes around the DJ community: 


I am sad tn inform you of the death of my friend and DJ 
legend Jam Master Jay of Run DMC. Please forgive me if 
1 ramble, but 1 need to express my feelings about a great 
man. a father, a legend, a husband, a mentor and a friend, f irst 
my condolences, prayers, love and heart go out to Jay's wife, 
three kids and all of his extended family and friends. 

One of my big brothers was killed today, senselessly. Yes, i 
loved Jason like a brother. But he was so much mote to me. I le 
was cool, more down to earth than anyone I've ever met. fun, an 
inspiration, and so much more. j 

Jay was one of the founders ol hip-hop and modern DJing. 

He was (lie lirst l)J in the Rock & Roll Hall of fame, the first f 
f)J on the 1 lollywood Walk of fame, and the first hip-hop M i 
DJ on MTV and American Bandstand. Every hip-hop head, w gfl 
rapper, breaker, and definitely every DJ is in debt to him. I 
I met Jay in 1999 at the DJ Expo West in San | 

brandsco. He was there to promote his Web commit ■ 'MKzrg. 
nity for DJs. I lc had a suite, which was open for any 
show attendee to stop by and meet Jay and find out about 
Nationwkled j.com. I went up and listened, then introduced 
myself, told him about CD lurntablism, and asked him tn stop 
down at the show booth where I was working. He had never 
heard ol digital turntahlism. Jay said he would try anil stop 
down. I left the suite hyped to have met a legend but not opti¬ 
mistic that he would conic and check tnc out. 1 le did; but there 
was a crowd of people watching my demo and he glanced and 
went on by. ] thought I had missed the chance to show him. 

About 15 minutes later, though, he came back and the 
crowd was gone. He came up and I pul 'Peter Piper’ in the ( I) 
player and started looping, stuttering it and using the /.ip scratch 
technique. Jay was floored and kepi asking how l could do that. 

I invited him behind the table and started explaining each 











technique, .step by step. Almost an hour 
later, Jay gave me a pound on the back, took 
my card and *aid he would keep up with me. 

Over the next few months I talked to his 
assistant a few times and linked back up with 
him at the DJ Expo that August. He saw me, 
stopped talking to someone, and gave me a 
shake and a big hug. That's what was great 
about Jay that most people don't know: he 
was so real, so down to earth and supportive 
of others. From then on our friendship grew. 

I had respected him as a DJ before, but that 
respect was eclipsed by the respect I gained 
for him as a man over the next few years. He 
created so many opportunities for me I can't 
even list them all. He always respected me 



as an equal even though I will never be able 
to measure up to his DJ accomplishments. 

The only thing he ever asked me in return was 
to continue to grow as a DJ and as a person. 


He was the first major DJ to support digital 
turntablism. He actively opened doors and 
gave me opportunities long before there were 
any “scratching” CD players and even when 
most of the hip-hop and DJ communities 
thought CD turntablism was a joke. By doing 
so he opened those doors for all digital DJs. 
All DJs owe him greatly. I could never repay 
him for his friendship and all of his support. 
This is the biggest toss the hip-hop and DJ 
communities have ever faced. 

Thank you and rest in peace my brother; 
you'll always be with us. • 

-DJ Gerald “World Wide” Webb 



By Dan Walsh 

J ason MizeU. a.k.a. Jam Master Jay, was 
one third of arguably one of the most 
influential groups of the rock era. Run 
DMC. With Jam Master Jay on the turn¬ 
tables, Run (Joseph Simmons) and DMC 
I Darryl McDaniels) rocked and rhymed and 
pushed rap into the mainstream, opening the 
doors for the many who would follow. 

They broke new ground in rap with 
1983's “Sucker M.C.s,” then broke down 
MTVs early resistance to airing videos by 
black artists with the crunchy but funky 
success of “Rock Box." “King of Rock" 
and a string of other rock-infused rap hits 
followed. By 1985, Run DMC had already 
imprinted a new way of thinking about rap 
and rock music on a whole generation of 
listeners. 

Song Story 

The song most often mentioned when dis¬ 
cussing this fusion of rock with rap is “Walk 
This Way,” Run DMCs version of Aeros- 
mith’s 1975 ode to high school lust. Report¬ 
edly, the title for the song came from a line 
in the Mel Brooks’ film, Young Frankenstein. 
When Igor tells a guest to “walk this way," 
the person imitates him instead of following. 
But, of course, that ultimately had nothing to 
do with the song’s racy lyrics. 

Fast-forward a decade. Producer Rick 
Rubin had suggested that the two groups 
actually get together and ereate a truly new 
version, rather than just have Run DMC 
record a cover. Both groups have admitted 
to not being excited at tirst about the idea of 
collaborating on the track. Once they got into 
the studio, though, the two creative musical 
forces came into alignment, and history was 
made. The song peaked at #4 on the Billboard 
singles chart, and its accompanying video 
remains one of MTV’s most played ever. It 


original recording session, shared a similar 
spirit with Run and DMCs brash, raucous 
rhymes. 

Further Down the Road 

Run DMCs success helped hip-hop and rap 
reach a truly national audience for the first 
time, by reaching out to young listeners of all 
backgrounds. They set the stage for the music 
industry dominance that these genres enjoy 
today. 

And just as, three decades earlier, Elvis 
had provided a bridge between black and 
white musical cultures by creating a unique 
synthesis of rockabilly and old school rhythm 
and blues. Run DMCs melding of hip-hop 
and rock brought divergent musical styles 
together in a fresh way that helped to bridge 
racial divisions. As a teenager and college 
student during the group's heyday, 1 can attest 
to the magnetic attraction Run DMCs music 
had for those of us who. up to that point, had 
only listened to rock. 

Members of the new "rap-rock” gen¬ 
eration would do well to tip their hats to the 
original Kings of Rock. Without Run DMC, 
and especially Jam Master Jay's inspired use 
of rock riffs as (he basis of many songs, there 
would likely be no Kid Rock, no Korn, no 
[.imp Bi?kit, no Linkin Park—at least not as 
they sound today. 

Thanks to www.thadweb.com, 
www.songfacts.com and www.mtv.com/news 
for background information. 

Donations in honor of Jam Master Jay can 
he made to the Mizell Children's fund, 
do Terri Corley-Mizell, P.O. Box 3497, New 
Hyde Park, NY 11040. 


has also remained consistently in the Mobile 
Beat lop 200 since the list's inception. 

The vibe of the original had a lot to do 
w ith the later successful combination of 
genres. The opening drum beat had a synco¬ 
pation to it that was already in line with the 
essential beat of hip-hop, while Joe Perry's 
repetitively funky, infectious eight-beat guitar 
riff would have fit well in Jam Master Jay's 
arsenal of sampled grooves, nonetheless. And 
finally, Steven Tyler's tongue-tripping, sung- 
rapped vocal lines (at least in the verses), 
which were composed on the spot during the 
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Young DJ/entrepreneur 
builds a business on his 
childhood fascination 
with sound and lights 

By Dan Walsh 


J ason Parent's story is simi¬ 
lar to many DJs' stories: an 
early interest in music and 
a gift for performance com¬ 
bine, ultimately resulting 
in a satisfying career as a 
Mobile DJ. The unique thing about 
Jason’s development as an entertainer is 
the single-minded focus that he devel¬ 
oped and acted upon at a young age 
to bring his dreams to fruition. While 
he currently works on finishing his 
undergraduate college education, Jason 
also continues to build his multi-system 
company, Pro D.J. Services, into one 
of metropolitan Detroit’s premiere DJ 
services. 





To Video 


From the dance studios and party dance floors 
of professional DJ companies...here come 
the hottest and most cutting-edge dance moves- 
all in one sizzling How To video collection for DJs, 
packed full of exciting new and old dances... 
moves everyone can do! 

It’s Mbt A Workout, - It's 'forty! 


Sales and Marketing • Party Games • Line Dance • Follow Me's 


VHS and DVD Videos Available 




(800) 669-3123 
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BALLOON 

DETONATOR KIT 


JURE wireless technology 

makes it easy to command your 
party special effects arsenal 
Control lights, confetti cannons, 
balloon detonators and 
pyrotechnics...with pocket-sized 
handheld transmitters— 
and no cables 


Click on 

M.jmelectromcs-online.com 

for more info and 
a full catalog of controls 
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It Only Takes a Spark 

When asked about his evolution as a Mobile DJ, Jason clearly 
remembers his journey: “Music has always been my passion. I’ll 
stan from the very beginning. It was the summer of 1994 and I had 
just finished third grade. I was riding my bike past a local music store 
when 1 noticed a series of different sized mirror balls hanging in the 
window, I thought that was just the neatest thing. I parked my bike 
and went in. Little did I know there was a whole new world of differ¬ 
ent lighting effects and sound gear inside." And so his passion was 
ignited. 

He immediately and astutely realized that he would need money 
to be able to enter this magical new world. Jason continues: “So that 
summer 1 had a car wash, lawn service, gutter cleaning service and 
many other services so I could save up enough money to buy my first 
professional American DJ lighting effect. Throughout the remaining 
years in elementary school 1 continued to study and collect different 
lights, microphones, etc. 

“At the time, I lived in Florida...During my eighth grade year 
1 joined the DJ club and eventually became the head DJ. My duties 
included teaching other students how to DJ and showing them the 
ropes of how sound gear works. The faculty member in charge of 
the dances had me DJ all of the school dances, and also had me pick 
out a new sound system for the school to use during dances, When I 
completed eighth grade I decided to take some money that I had been 


Pro DJ Machines 

Typical gig gear for Pro DJ. Services events: 

American Audio Q-3433 mixers 
American Audio PRO-OJ2 CD players 
Demon DN-2600 dual CD players 
Mackie and Yorkville speakers 
Mackie and QSC amplifiers 
Shure microphones 

Lighting by American DJ, LightQuest and High End Systems, including: 

Intelligent and robotic lighting effects 
Haze, fog and bubble machines 
LCD projectors for video and special effects 
16,000-song library for each DJ 


saving and invest it into a complete DJ system for myself. I had a 
few lights, so all I needed now was the sound gear. 

“Pro D.J. Services began to evolve. During my freshman year 
in high school I began to DJ for small high school dances. By 10th 
grade I was performing at junior and senior proms. I began work¬ 
ing with a large sound and lighting company called Tech-Tronics. I 
would help them set up gear, run lighting, and work in their store, 
which gave me great experience with sound and lighting.' 


Winds of Change 


When the winds of change rush in, they can either blow out the flame 
or fan it to greater heights. Jason worked to make the second pos¬ 


sibility a reality. “Business was doing well," he recounts, “and then 


pandemonium set it. My parents decided to move to Michigan. After 
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In selecting AliStars, we look for DJs with: 

Exciting Promotions-lnnovative Marketing- Heavy Community Involvement, 
Big Sound, Lighting and Video Systems- Unique Hiring and Training Programs, 
Wild Performance Concepts- Specialized Skills- and a Great Success Story to Share! 
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The DJ TRAC is an affordable intelligent fixture 
featuring crisp optics, a combined gobo/color 
wheel and fast stepper motors. You can control 
it via 3 DMA channels or use its time saving 
built- in programs. Like its brother, the BARREL TRAC, 
the DJ TRAC can he sound activated, or linked. It also 
gives you 13 colored gobos. The lights share the 
same lamps and share similar dimensions 
and weights. 


The new BARREL TRAC from Odyssey quickly spins, 
tumbles and bounces multiple pattern beams 
for your audience's viewing pleasure. It gives 
you versatile control options: DMX-512 
capability, sound activation or XLR linking 
(master/slave). 13 colored gobos, 2 quad- 
colored gobos and white. Create variety 
of dramatic effects, driven by a smooth 
stepper motor. A digital LED display helps you 
monitor the fixture s status. The BARREL TRAC 
uses a 15V150 w lamp. The unit measures 
17.5" x 7" x6.5" and weighs only 10 lbs. 


• • 

.••• •' 
*•••* 




LINKABLE SOUND RCIIVE 




PROGRAMMABLE 


^LJ INS1 


EASY 

INSTALLATION 


© 2002 ODYSSEY INNOVATIVE DESIGNS • 155 NORTH ASPAN AVE, AZUSA, CA 91702 * PH. 877-5-ODYSSEY or (626) 334-0800 

l www.odysseygear.com 












































being depressed because I thought my DJ bu sin ess would be ruined 
I decided to hit the Michigan market hard. I was going into eleventh 
grade and there I was—printing promotional brochures, business 
cards, t-shirts, and all the other essentials needed to get your name 
out there. 1 began doing everything from weddings to school dances 
to class reunions. My business became such a success that 1 needed 
to hire more and more disc jockeys to help with all of the bookings 
on Friday and Saturday nights.” 

Fueling the Fire 

This still-young DJ and his company continue to be successful and 
very busy. He is completing a degree in business administration at 
the University of Michigan (financed in part by his DJ income). At 
the same time. Pro D.J. Services, operating out of an office in subur¬ 


ban CWosse Pointe. Michigan and now employing seven DJs, 
is taking on a wide variety ol events, including weddings, 
corporate events, school dances, and private parties. Company 
DJs have performed for most of the schools in the Metro 
Detroit area. Corporate clients have included General Motors 
(an annual event). Presidents Clubs, and many large hospital 
groups, just to name a few. One private party for a music 
industry celebrity even found Pro D.J, Services nibbing shoul¬ 
ders with Kid Rock, Uncle Cracker and Alto Reed of the Bob 
Seger Band during an impromptu jam session. 

Pro D.J. Services utilizes phone books, local newspa¬ 
pers, school and college newspapers, bridal shows, and a Web site 
(www.pdjsinc.com) to get the word out. "Volunteering serv ices for 
local charily events is a good way for promoting your company 
name," Jason adds. 

Jason is proud of the reputation for party excitement that Pro 
D.J. Services has developed. “My company and disc jockeys ate 
known throughout Metro Detroit for their crowd motivation* interac¬ 
tion, dance instructions, and the MCing ability to really get the crowd 
going." They combine fun with tuxedo-clad professionalism in a 
complete package. Maintaining this high level of quality as his com¬ 
pany keeps growing is Jason's primary focus for the coming years. 
With so much accomplished so soon, who knows what the future will 
hold for this passionate performer? • 








ENTERTAINMENT 

Specifications: 

27 rack spaces 
4 ' industrial casters 
Power inlets and outlets available 
includes handies and latches 
Comes with rack screws 
Mouse hole between top and bottom 
Bottom 22L x 22W x 22H 
Top 22L x 22W x 25H 

50 pounds complete 

Our cases are aluminum grade 
construction with polyethylene sides 
(plastic similar to that of a pickup bed 
liner). These cases are virtually Inde¬ 
structible; in fact, they come with a life¬ 
time warranty. When you scratch your 
case you can fix it in seconds with 
simple sandpaper. 


THIS EQUIPMENT WILL INCREASE YOUR EFFICIENCY AND ALLEVIATE THE HOST EXPENSIVE PART OF 
YOUR SHOW. SET UP AND TEAR DOWN, WHILE INCREASING YOUR SHOW'S APPEARANCE. THE SYSTEM 
TO THE RIGHT CAN BE SETUP IN JUST OVER S MINUTES. LET US SHOW YOU HOW WE HAVE BECOME 
ONE OF THE BIGGEST DJ COMPANIES IN THE MIDWEST. 




Every Sound Productions product starts 
from raw aluminum. All joints are welded 
and polished for unbreakable strength, and 
each product is hand made to assure the 
highest quality and workmanship. 




+ Shipping 


0 ^^ 


Our truss brackets will slide into most stands and is the perfect way to hold your truss in 
the air. Brackets are rated for 200 pounds each. $24.99 each. 


www.soundproductions.com 



386-2221 sales@soundproductions.com 
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E-BEAT 


S ome people love to 
tinker—to take what 
they have and try to 
improve it. Others regard 
tinkering as the equivalent of 
sticking a screwdriver inside 
an electrical outlet. 

Personal computers and 
the software that runs on 
them, being as customizable 
as they are, give you great 
opportunities for tinkering. 

Many people personalize 
their PCs with add-on hard¬ 
ware, software utilities, key¬ 
board shortcuts, and other 
tricks to such an extent that 
the PC becomes an exten¬ 
sion of their very personality. 

Other people keep their PCs 
at, well, arm's distance, run¬ 
ning only those programs 
that came with it and even 
here sticking only to the 
basics. There are good rea¬ 
sons for tinkering, and there 
are equally good reasons for 
leaving well enough alone. 

The most compelling 
reason for hunting down 
computer tips and tech¬ 
niques is that it can make 
you more productive. You 
can perform tasks with your PC that you couldn't otherwise, 
or you can perform tasks that you currently do faster or with 
less hassle. 

Power Up 

The single best software utility program, for instance, that 
I’ve come across—I’ve been using various versions of it for 
years and have found none better at what it does—is Pow- 
erDesk Pro (www.ontrack.com/powerdesk). This Windows 
file manager lets you copy, move, and compress files on 
your hard disk with greater dexterity than the tools provided 
by Windows itself, and if you need to stay organized in this 
way, this $30 add-on will more than pay for itself. 

Some tips are simply fun. Microsoft PowerToys lets you 
make adjustments to Windows that Windows alone doesn't 
allow, including viewing the icon of the application window 
you are switching to when pressing Alt-Tab, magnifying part 
of your screen from the taskbar, and managing up to four 
virtual desktops. Different versions of PowerToys exist for 
different versions of Windows, with the Windows XP ver¬ 


sion at www.microsoft.com/ 
windowsxp/pro/downloads/ 
powertoys.asp. 

Other tips can help keep 
in check the inevitable wear 
and tear your body experi¬ 
ences from sitting in front 
of a PC for long periods of 
time. My favorite is using 
Microsoft XP's accessibility 
options, which are primarily 
designed for people with 
limited use of their hands 
or eyes but can be used by 
anyone. What I do is direct 
Windows to use a high-con¬ 
trast combination of text and 
background colors -- white 
text on a black background 
instead of the traditional 
black text on a white back¬ 
ground. This dramatically 
reduces both the amount 
of light shining into my eyes 
from my computer monitor 
and the eyestrain I experi¬ 
ence from using my PC. To 
make this change, you can 
go to Accessibility Options 
through the Control Panel, 
or you can use the short¬ 
cut keyboard combination 
Alt-Shift-PrintScreen. Most 
programs and Web sites work fine this way, but with some 
you’ll need to temporarily switch back. 

Finding Good Guidance 

There is, of course, the risk of mucking things up whenever 
you tinker, to the point of deleting important data, corrupting 
programs, or temporarily disabling your computer. Tinker¬ 
ing can create support headaches for larger organizations, 
which is why some restrict it. 

But the risk of using tips is fairly small, and it shouldn’t 
deter the adventuresome. Even if things do go wrong, data 
can be retrieved from backups, programs can be reinstalled, 
and the offending add-ons can be removed. 

Whether you use a Windows PC, Mac, Linux box, note¬ 
book PC, or handheld PC, there are hundreds of tips and 
techniques out there worth investigating (though not neces¬ 
sarily all at once!). 

The single best source of these tips that I've found are 
computer magazines such as PC World (www.pcworld.com) 
and MacHome (www.machome.com), which employ a high 
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degree of professionalism in testing out the tips and tech¬ 
niques they recommend and offering advice in general. 
Subscribing is most convenient, but you can also access 
much of the same information through their Web sites. 

Other Web sites can also be good sources, with 
recommended sites including CNET (www.cnet.com), 

ZD Net (www.zdnet.com), SuperSite for Windows 
(www.winsupersite.com), and Macintosh Watering Hole 
(http://mac.map.com). 

Another good source of tips is fellow computer users, 
though you have to be careful about whom you listen to. 


The most compelling 

REASON FOR HUNTING 
DOWN COMPUTER TIPS AND 
TECHNIQUES IS THAT IT 
CAN MAKE YOU MORE 
PRODUCTIVE. 



Some people are more knowledgeable and accurate 
than others. 

You can often get very good advice from online 
discussion groups. Or you can join a computer user 
group—they typically meet once a month. Members 
or sometimes guests give presentations on new prod¬ 
ucts or how to best use existing products. You can 
search for a user group near you at the Web site of the 
Association of Personal Computer User Groups (http: 
//cdb.apcug.org/loclist.asp). • 

Reid Goldsborough is a syndicated columnist and author 
of the book Straight Talk About the Information Superhigh¬ 
way. He can be reached at reidgotd@netaxs.com or http: 
//www. netaxs. com/-reidgold/column. 
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rojection screens from 
HE SCREEN WORKS! 


► dances 
^ parties 

^ receptions 
K special events 


*********** 


CHICAGO * AMSTERDAM 
toll free 800.294.8111 
davidh@thescreenworks.com 
www.thescreenworks.com 
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GET IIITO IT! 

The Foam Dome * 
produces 10,000 cubic 
feet per hour of dean 
biodegradable foam in 
which to dance, dive, 
slither, and hide. 

Great for nightclubs, 
amusement parks, 
parties, or events. 

Hits a 20' x 20' x 6' 
in just 20 minutes! 


cure 

Special Effects Equipment ‘ 

2100 196th St S.W. #138 
Lynnwood, WA 98036 USA 

888-786-QTC 

425-776-4950 • Fax 425-776-5129 
info@dtcfx.oom • www.dtcfx.com 
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indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

t, _ The Mitzvah Connection 

2. _ A-B-Cs lor the Bar Mitzvah DJ 

3. _ Bar & Bat Mitzvahs 

THE BASICS 

4. _DJ 101; Part 1 

5. _ DJI 01: Part 2 

6. _ Ten Steps: Starting & Operating a Successful OJ 

Service 

70 _ Raising the Standards 

DANCE AND DANCES 

7. _School Dances 

8. Kids From 2 to 22: Parties. Dances, Special Events 

9. _School Daze Dances 

10. _Dance For DJs: From A to Z 

11. _The Video Dance Party 

12. _More Than the Macarena: Latin Music 

PERFORMANCE 

13. _Mobile Mixing: Yes You Can! 

14. _More Mobile Mixing 

71,_Music Programming 

WEDDINGS 

15. _Finding the Bride 

16. _Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions: Control! 

18. _Wedding DJ Supersession 

72.. Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _ Increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team 

24. _99 Ideas for '99 

25. _ Problem Solving Forum 

26. _ How to Expand Your Mobile DJ Operation 


27. _Single Operator Forum 

28. _ Single for Life: The One Person Operation 

29. _ Single Operators: How to Survive Large Companies 

30. _Multi-systems: Options & Ideas 

31. Working With the Competition 

32. Beating Burnout 

33. _ Organization 

73. _ Hidden Secrets of Business (2 tapes for the price 
of 1!) 

74. _ The Biz: From Little Extras to Crisis Management 

75. DJ Problems: What Would You Do? 

76. _ Difficult Sales: Get the Edge 

MARKETING 

34. _ McKay's Marketing Megamix 

35. _Buzzwords: Corporate Proposals 

36. Newsletters. Printed Materials, Keeping in Touch 

37. _Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

40. _It’s More Than the Music: Magic & More 

41. _Beyond DJ: Props & More 

78. _Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

79. _ From Copyrights to Contracts 

80. __ Legal Nuts & Bolts 

TECH 

49. _ Tech Support: The Speaker FAQs 

50. _ Understanding Your Sound System 


51_Audio Troubleshooting 

52. _The WOW Factor: High-End Toys 

53. _Tech Tips & System Design 

54. _ Tech Talk: Bi-ampmg, Tri-amping 

55. _Lighting & Special Effects For the 21st Century 

56. _ Lighting From A to Z 

57. _Robotic Lighting, Design, Dichroic Colors 

58. _ Soundcheck: Can You Hear the Difference? 

81, _ Understanding Your Sound System, Part 2 

82. _Beyond the CD: The Future is Now 

83_MP3 & New Technology 

84. _ Hands-On Tech Workshop 

KARAOKE 

59. Karaoke Koncerns: Part 1 

60. Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. _Target Marketing For Karaoke 

85. _Adding Karaoke as a Profit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. Making Money With Trivia, Nostalgia & Reunions 
64.. The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ Industry 

66. _The Mobile DJ & Music Promotion 

67. _Video: All Aspects 

68_DJ Association Forum 

69. Be All That You Can Be 

87. _Club DJs: Tips & Topics 

88. _Latin Music: The Market & The Mix 

89. _Country DJ Round-Up 


PRICE PER TAPE: 


1-5 

$8ea. 

add ($ 3 s/h) to total 

6-20 

$7 ea. 

{$ 5 s/h) 

21-40 

$6 ea. 

{$ 8 s/h) 

over 41 

$5 ea. 

($10 s/h) 

# of tapes 

xS 

— 


price ol tape 


Please add S & H * -_ 

Total amount due =_ 

Please fill in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 

PO Box 309 • E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (585) 385-9920 or fax this form: (585) 385-3637 
or order online: www.mobilebeat.com 

Make checks or money orders payable to Mobile Beat Magazine 
PAYABLE IN US FUNDS ONLY 
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By David Kretner 



he snow keeps on falling, your 
car won t start, you're late for 
your gig, and your competition 
just turned you in for...well, we won’t 
go there. Don’t you love winter?! 

What you and your audience need are 
some steamy remixes to get the party 
started! 

We start off with some high-BPM 
remixes on HOT TRACKS 21-8. 

Without his N’Sync cellmates, Justin 
Timberlake is sounding very Michael 
Jackson-ish with "Like I Love You” (115 
BPM). This song is very popular with 
the females and is a great set-starter. 

Justin's ex, Britney Spears is up next 
with "Boys (Are the Bomb!}" at a brisk 
125 BPM. Featuring a nice long conga- 
driven intro to mix over, this strong club 
mix with sparse vocals will work well in 
late-night sets. R&B diva Mary J. Blige 
gets the classic house treatment on 
"He Think I Don’t Know" (128 BPM). 

Strong synth lines and a kicking bass 
line drive this one. Mary is the bomb! 

Techno bass and synth push a 
136-BPM mix of "Where Are You Now?” 
by Diana Fox to the limit. This is a late- 
night-only mix that will have your danc¬ 
ers sweating with joy. The best mix on 
the issue is Ian Van Dahl's huge club 
hit “Reason" (140 BPM). A strong bass 
line and drum track, with sweet female 
vocals floating above make this a club 
smash. Lots of room to mix in this one. 

Closing out the set is a re-release of 
the huge club track "Set U Free 2002” 
from N-Trance (140/133/137.7 BPM). A 
combo of the Voodoo and Serano mix 
and a few others makes for an extremely usable track. 

On the R&B/hip-hop tip is the latest from FUNKYMIX—a must 
have issue—#64, This is probably the single largest-selling 
Funkymix issue we've offered in the past 13 years, due to 
excellent song selection and masterful remixes. This issue will 
work well at the club, at school events and for a younger crowd. 
Getting it started with an amazingly huge radio hit is my favor¬ 
ite rapper, Missy Elliot, with "Work It" (102 BPM). The groove 
and drumbeat of Blondie s "Heart of Glass," make this a strong 
remix with some DJ Kool samples thrown in for fun. Master P 
follows with “Rock It” at 100 BPM. Some scratching and pan¬ 
ning are added for a more street feel. “Lose Yourself’ (86 BPM), 



REMIX REPORT 


the first release from his flick. 8 Mile, 
is a huge radio hit from Eminem. 
DJ 2nd Nature’s kick-butt remix is 
a must-have. Timbalands Beat Club 
returns along with Ms. Jade and Nelly 
Furtado on “Ching Ching." A killer 81- 
BPM mix and excellent production 
propel (his quirky rap. Another huge 
radio hit comes from Jennifer Lopez 
(did she drop the J-Lo?): “Jenny 
from the Block" (100 BPM). This very 
usable remix will keep your crowd 
very happy til next spring. The vocals 
are up in the mix while the instrumen¬ 
tation is back, but the drumbeat is 
strong, Xzibit is up next with "Multiply" 
at 97 BPM, A strong rap from Busta 
Rhymes pushes the mix. Khia's "K 
Wang" (115 BPM) follows. Using the 
old school bass line from the Gap 
Band's ‘Burn Rubber On Me," this is a 
sexually charged mix. Another Ultimix 
exclusive from the a cappella. Nelly 
finishes up with "Air Force Ones.” His 
ode to sneakers will keep your crowd 
smiling with its down-tempo rap (82 
BPM). I hope this is the last song that 
feels like a paid commercial! 


Finally, we have ULTIMIX #94 First 
up is Paul Oakenfold with “Starry 
Eyed Surprise, Part 1” at 103 BPM, 
featuring Shifty Shellshock from 
Crazy Town on vocals. This version 
uses a tight edit of the original radio 
version. “Starry Eyed Surprise, Part 
2” (129 BPM) is a killer late-night 
stomper. A big drum track and trance¬ 
like bass line propel this up-tempo, 
clubbier version, Carlos Santana and 
Michelle Branch follow with "The Game of Love" at 120 BPM. 
The vocals are strong and the mix is very radio friendly. Great 
for early evening programming. Clubland fav Ian Van Dahl is 
up next with “Reason" at a breathless 140 BPM. Remixer Jim 
Thias combined the Kraxler and Schwarz mix with the extended 
mix, featuring girly vocals and pumping bass that keep the mix 
fresh. Vicki Shepard's "I Got a Peelin'" (explicit) docks in at an 
energetic 130 BPM. This one will work in big markets only. 

The next big line dance comes from three Spanish sisters. 
Las Ketchup is keeping them dancing with "The Ketchup Song" 
(93/185/93 BPM). Remixer Mark Roberts used the Spanglish 
version over the Motown instrumental for a very usable, multi¬ 
beat remix that is a Mobile DJ's dream! Next up is Sophie 
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Ellis-Bextor with "Murder on the 
Dancefloor'’ (explicit) at 132 BPM, 
This one has been a big club hit in 
Europe and is making its way in the 
States. Another big-city-market- 
only song. Pink’s “Family Portrait" 
(130 BPM) is next. Remixer Stacy 
Mier used the a cappella and a 
stronger synth pattern to create 
an Ultimix-exclusive mix of this 
mostly instrumental song. Alca¬ 
zar has a dub hit with “Don’t You 
Want Me" at 130 BPM—a house 
cover of Human League's 1982 
hit. A fun way to play a classic! 
Jade Starling, a.k.a. Pretty Poison, 
closes out the set with "Take On 
Me.” This 138-BPM club pumper 
is a high-energy remake of A-Ha’s 
‘80’s hit that will work well in late 
night sets, • 


All the CDs reviewed above can be 
found at The Source DJ Music Supply. 
For a free catalog call 800-775-3472 
or shop/surf at www. thesource. dj. 
Soundbites are available online. 


HOT TRACKS 21-8 

Like 1 Love You 

1 JUSTIN T1MBERLAKE 

115 

Bovs (Are The Bomb!) 

BRITNEY SPEARS 

125.8 

He Think 1 Don’t Know 

MARY J. BUGE 

128 

Where Are You Now? 

DIANA FOX 

J 36.9 

Reason_ 

IAN VAN DAHL 

140.,.. - 

Set U Free 2002 

N-TRANCE 

140/133/137.7 




FUNKYMIX #64 

Work It 

MISSY ELLIOT 

102 

Rock It 

MASTER P 

100 

Lose Yourself 

EMINEM 

86 

China China 

MS JADE feat TIMBALAND & N. FURTADO 

81 

Jennv From The Block 

JENNIFER LOPEZ 

• 00 

Multiply 

XZ1B1T 

97 

K Wana 

KHIA 

115 

Air Force Ones 

NELLY 

82 




ULTIMIX #94 

Starn/ Eved Surmise. Parti 

PA11UJAKENF0LD 

103 

Starry Eyed Surprise. Part2 

PAUL QAKENFQLD 

129 

The Game Of Love 

SANTANA feat. MICHELLE BRANCH 

120 

Reason 

IAN VAN DAHL 

140 

I Got A Peelin’ . . „ 

VICKI SHEPARD 

130 

The KetchuD Sona 

LAS KETCHUP 

93/185/93 | 

Murder On The Dancefloor 

SOPHIE ELLIS-BEXTOR 

132 

Familv Portrait 

PINK 

13Q 

Don't You Want Me 

ALCAZAR 

130 

Take On Me (CD Bonus) 

JADE STARLING a.k.a PRETTYPQISM 

iaa 


NEW RELEASE 


The Mobile DJ Handbook, 2ed 

How to Start & Run a Profitable Mobile Disc Jockey Service 

Stacy Zemon 

v New edition includes details on creating your website, marketing on the web, 
computer hardware and software 

* Includes useful forms, contracts, and letters as well as a detailed list of Internet 
resources 

✓ Explores new industry insights into financial planning and retirement planning 

The Mobile DJ Handbook, now in its Second Edition, continues to be an 
excellent guide for novice and experienced DJs looking to build a successful 
career as the owner-operator of a mobile disc jockey service. Complete with 
practical tips, expert advice, and creative strategies, this book serves as the 
perfect guide on how to market and sell your services as well as develop and 
expand your business. 

Order before May 25th, 2003 and save 20% on this title. Use 

offer code 72371 when you order online at 
www.focalpress.com or by phone 1-800-545-2522 

Visit our website www.focalpress.com 
Find more details on this and other titles 



0-240-80489-9 
208pp paperback 
$21.99 

Save 20%...use offer 
code 72371 when 
placing your order! 
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6th American Disc Jockey Awards Show 

Produced by Ken Knotts 



Tropicana Hotel, Las Vej;as 8:30 PM FEBRUARY. 17,2003 



Details: Everyone is automatically entered for a door prize drawing* Auditions will be held 9:00 AM, Feb. 17, 2003 in 
the Tropicana Hotel ballroom. There is an “Entry fee” of $100*00 per Act which includes a ticket to the Show, each 
Assistant (up to 5) must pay $50,00 each* Full dress rehearsal at 2:00 PM* Competitors must register in advance by 
fax 714-630-1123 or lnfo@americandjawards.com no later than Feb, 1, 2003* You must teach a dance, play game or do 
a ID J related skit within 7 minutes of performance time onstage* Competitors will be allowed to ask for volunteers 
and explain their routine before the performance time begins* Everyone in attendance votes for the winner, the Act 
that scores the most votes wins all of the money* Tickets are $45*00 if purchased by anyone before 1/31/03, ADJA 
members tickets 540.00 ea. before 1/31/03* Tickets $50*00 ea* in Feb. 2003 or at the door* This is a black tie event, 
however, that attire is optional. (More info is on the Internet at www.americandjawards.com or call 714-634-2323, 


















DJs who understand marketing will 
buy this book by the case, stamp their 
logo and contact info inside the cover 
and give it to every bridal prospect 
who calls! 


A few weeks ago, I was at the wedding reception for my wife's niece. They 
had a DJ and he was exceptional...a real seasoned pro who had done 
countless such affairs. The dance floor was filled from start to finish. 

The next morning, we were at the bride’s parents' house discussing what a ter¬ 
rific reception it had been when talk turned to the DJ. I was shocked at their percep¬ 
tion. 

At one point the bride had wanted to play a p r ank on one of her sisters. It simply 
involved the DJ playing a particular song and then inviting the sister to come up 
and do a lip-sync. It was apparently an inside family thing, but funny nonetheless. 
The DJ cooperated, the sister did her thing and everyone laughed and applauded. 
Unfortunately, the videographer missed it, so the DJ was asked to do it again. He 
declined. 

This was a tight spot to be in. On the one hand, he had the family saying “We 
don't care what you think, we re paying the bill—just do it." On the other hand, this 
was a DJ who knew from hardened experience that if he did agree to the repeat, 
half the room was going to put on their coats and walk. He stuck to his guns and J 
believe he made the right choice. 

Wouldn't it be great if there was actually a book DJs could give bridal couples 
that would explain these types of things In advance? 


Entertaining Instruction 

The good news is...there is! Whether 
or not you know Bill Cox, you owe him 
sincere thanks. Bill is a Mobile DJ for 
DJ s Unlimited, Inc, of Houston, Texas. 
Having worked well over 1,000 wed¬ 
ding receptions, he is certainly quali¬ 
fied as an authority on the subject. In 
cooperation with freelance writer Janie 
Franz, who is also an expert on wed¬ 
dings, Bill has published a 108-page 
tome entitled The Ultimate Wedding 
Reception Book. Unlike most, if not all 
other, reception planners, everything 
in this book is from the “fly-on-the- 
wall' point of view of a DJ who knows 
what can happen at a reception and 
how it should be dealt with. 

In addition to providing valuable 
instruction, Cox and Franz have taste¬ 
fully selected a variety of interesting, 
amusing and entertaining illustrations 
to help the reader get a good grasp on 
what could happen at their event. 

Possibly the most priceless and 
true piece of wisdom appears right on 
the first page of the preface: “It doesn't 
matter whether it’s a small, intimate 
$2,000 affair or a large, spare-no- 
expense $200,000 to $2+million wed¬ 
ding reception. These techniques will 
work no matter how much money you 
spend. After all, no amount of money 
can buy an embarrassment-free 
event." 

From that point, the writers go on 
to discuss topics such as reception 
budget, catering, choosing a location, 
music, decorations and the order of 
events at a reception. In virtually every 
instance, they present numerous 
options for consideration. 

Under the topic of music, the 
authors discuss, without obvious bias, 
whether to hire a band or DJ. The twist 
is, that they do it in such a balanced 
way, that the reader gets a subliminal 
message (“hire a DJ...hire a DJ”). 

In a profession where the client 
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SEARCH THE WORLD FOR YOUR MUSIC 

The largest catalog on Earth! 


often spends more on cake than they 
do on four or five hours of quality enter¬ 
tainment, you need all the ammunition 
you can get. This book belongs in your 
marketing arsenal. It's an easy, fun read 
and quite complete. To stay at the top 
of the list with your hottest prospects, 


buy a case of The Ultimate Wedding 
Reception Book, stamp your logo, Web 
site and contact info inside the front 
cover and pass 'em out. You can bet 
that every bride who reads it will pass 
it on to a friend, who will pass it on to a 
friend, who will pass it on to a friend... 


The Ultimate Wedding Reception Book 

Bill Cox, with Janie Franz 

108 pages, Giving Tree Publishing 

ISBN 0971508208 

www.djsunlimited.net/products.html, 

www.amazon.com 

List price: $20 
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DJ Cookbook Provides 
Recipe for Success 


Dan 


Foreword by 
Dave Kreirjer 



By R.A. Lindquist 

Remember that classic Saturday 
Night Live skit, “Toonses: The Cat 
Who Could Drive {But Not Very 
Well)?" The same is often said of 
operating a DJ service. And it’s 
true—anyone can assemble a sound 
system and music library and call 
himself or herself a Mobile DJ. Their 
degree of competence will of course 
be reflected by their bookings calen¬ 
dar and bottom line. 

In the DJ Cookbook Business 
Start-up Guide, Dan Titus has done 
a spectacular job of boiling the 
business down to the essentials, 
and then building on those basic 
ingredients. Titus, a musician whose 
background is in marketing, produc¬ 
ing and writing, has been involved in 
multimedia business consulting for 
the past several years and is presi¬ 
dent of a business media-publishing 


firm. He brings this expertise to the topic 
of starting a Mobile DJ service much the 
same as he would any business. Using a 
well-structured, down-to-earth approach, 
he takes the aspiring DJ on a course 
that covers everything from formulating a 
business plan to marketing and financial 
management. 

On the performance end, Titus 
begins with a walk-through of the typical 
DJ sound system, with stops along the 
way to explain how each piece works 
within the chain. Discussions include 
bi-amping, microphone patterns, DJ 
mixers, equalization, processing and a 
variety of other important points. Of spe¬ 
cial note is the attention paid to system 
set-up, complete with wiring diagrams to 
aid troubleshooting. 

Probably the most helpful section 
to the beginner is the chapter on opera¬ 
tions. Here you’ll find sample request 
sheets, event planning forms, a contract, 


and a customer follow-up survey 
form. 

Overall, Titus’s 178-page guide 
on how to start and run a success¬ 
ful Mobile DJ service is right on the 
mark. It’s tightly written, with an eye 
toward making the information easily 
accessible and digestible. Numerous 
illustrations, bullets and sidebars add 
interest and aid retention. It's perfect 
for anyone starting out in the mobile 
biz, as well as seasoned veterans 
looking for a handy training aid for 
their latest recruits. 

DJ Cookbook Business Start-up 
Guide 

Dan Titus {forward by Dave Kreiner) 
178 pages, Venture Marketing 
ISBN 1582911088 
www.musicsales.com, 
www.bizventures.com 
List price: $34.95 
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SINGA10NG ESSENTIALS 



Promoting your 


karaoke show on the 


Web is easy— 
and essential 


By Greg Tutwiler 

I t seems like a never-ending saga. In this business, it’s 
always feast or famine. Like so many other KJs across 
the country, I have spent time victimized by the current 
economic stress and the Wal-Mart KJ. It’s a roller coaster: 
I've gone from six shows a week, to one, and back to four. 


I like to think a lot of it has to do with my ability to 
offer a karaoke show that’s better than my competition. 
And that is partly true. But a long time ago I decided to 
run my karaoke business like a business. Just because 
I worked six nights a week until 2:00 am didn't mean I 
got to sleep until noon the next day. Success, especially 
during the lean times, depends on your ability to “out 
business' 1 your competition. 

Cyber Singing Is for Real 

One crucial element today is an effective Web site. With 
over six million users on AOL alone, it seems we’re all 
becoming cyber junkies. When I typed in the search word 
“karaoke” recently, I came up with over two million hits! 
That should tell you something. 

Debra Lewis of Star Karaoke in Mobile, Alabama 
(who also helped me out with the last article) believes 
every KJ should have a Web page. "You can post current 
information about the venues or events you are playing 
at for one thing," she explains. “You can also provide a 
myriad of other pertinent information for those who use 
your services.” 

Easy as 1, 2, 3 

Setting up a simple Web page can take as little as thirty 
minutes. If you’re on AOL, you’re actually entitled to 
seven separate single page Web sites, one per screen 
name. Angelfire.com and Yahoo.com also have free page 
hosting. Using their templates, you can have a site up 
and running in one afternoon. Of course you can also 
“hire a Webmaster" to create and host your site for you. 

Debra stresses the importance of making sure your 
fans can find you. “By itself a page will get lost among 
the millions on the Internet. You have to do a bit of work 
yourself to get your page found by major search engines. 
They will send out what are called spiders to 'crawl' your 
site for info and access it.” 

As for her own site, she says, “I have my web page 
in a free, no frills site that is well linked to major search 
engines. Here you don’t use *www.' You use your first 
name and whatever info they have to set you apart. I 
used my city and state with my first name, since it is so 
common. You don’t have to know a thing about building a 
Web page either. You can add your own photo album and 
guest book, copy and paste links, and so much more. 
There are many ways to take advantage of them. You 
can even have a link to Map Quest for printable maps to 
your location." 
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A recent Web search on the word 
“karaoke” came up with over two 
million hits...That should tell you 
something. 


Get Hooked Up 

"Another way to get found by more web crawlers," 

Debra continues, “is to list your Web site at other sites 
like Sound Choice and many other online dealers, like 
Karaoke.com. Or you can trade links with other KJs. 
Search engines find you by the links around the web. You 
can also use free submission to search engine sites.,.It 
can take time but it is very important that you list first 
and not wait and hope their Web crawlers discover your 
page." 

Debra says she gets a lot of out-of-town traffic at her 
shows, as well as the locals who keep up with her on her 
site. “I offer information about myself and what I offer, 
where I’m playing and when, info about karaoke on the 
Net, dealers I use, tourist Web information, local news 
links, etc. Understand what your people will be looking 
for." 

Get Sticky 

A major mistake people make in setting up a Web site 
is that they don't keep the information current If you’re 
going to spend the time setting up the site, you need to 
keep it updated too. “Make a habit out of checking the 
page once a week at the very least and keep the info 
fresh," Debra encourages. “I get gig work from my page. 
People keep up with my shows and venues on my site 
from all over the country. I also post advice I have given 
through the years on my site and list other karaoke info 
sites where you can find more. I list all the forums I visit 
and endorse for karaoke enthusiasts on my site. The 
term used today is called ’make it sticky.’ Give them a 
reason to come back over and over again." 

Debra sums up the potential impact of the Web on 
your business: "The Internet offers so much advertising 
and free access. All you have to do is take some time 
and keep up with it...This way you are instantly acces¬ 
sible with all your most up-to-date information. With so 
many getting online looking for karaoke, you don't want 
to be left out of something that can bring you business, 
and cost you nothing but time and effort.” 

Visit Debra's site at http://karaoke.dj.net/ 
debramobileala.html.• 



...those heavy jewel boxes! And say goodbye to scratched disks broken 
hinges, and cracked cases Introducing The Jewelsleeve™. the first truly 
archival CD storage sleeve designed just for DJ's, 


The Jewelsleeve is a revolutionary new CD sleeve that replaces all of your 
fragile, bulky jewel boxes with a thin, lightweight, scratch-proof poly sleeve 
that cannot break or tear, takes up 75® less weight and room than a jewel 
box, and protects and stores EVERY PART of the CD -INCLUDING THE 
BOOKLET AND TRAY CAflD-wilhout folding or cutting. 


Call or email for a free sample! 


Jewelsleeve.com 
3949 Los Feliz Blvd. 
Suite 102 
Los Angeles. CA 




CUSTOM 
CAR RANG CASES 
AVAILABLE 




Tel: 800/863-3312 
Fax: (323)663-4091 
www.jewelsleeve.com 



Bnikeep Wallers Safety-Sleeves OJ Cases flmheep Binders 

Great promoNondl Paly Sleeves Express Lights Secure 

giveaway Inserts/Dividei Cares Slack 

al any event! Customize 
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KEYNOTE SPEAKER! 



Roy Hanschke 

Professional 
Voice Trainer 

“DRESS 
YOUR VOICE 

WITH 

PERSONALITY” 

Tuesday Feb 18 

lOAM 
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More SHOW info, on page 86 























































































4 WAYS TO REGISTER 


www.mobilebeat.com/djshows.asp 


©Online 

©Telephone • 585-385-9920 (M-F 9 am- 5 pmEST) ^ 

©FOX • 585-385-3637 

©Mail • 





m io, 10,20 • 2003 


Mobile Beat Magazine - P.O. Box 309, E.Rochester, NY 14445 


Personal Information 

•Name 


•Company Name 


•Address 



• State 



•Telephone *Fax 


•E-Mail 


Payment Information 



•Credit Card: VISA AMEX MC DISC 

(Circle One) 


•Credit Card # Exp. Date 


•Cardholder's Name 


•Cardholder's Signature 

Or enclose check or money order (payable to Mobile Beat) 
Refund Policy (lor non attendees only): Must be in writing 
and include proof of payment (less $10 processing fee) 


Conference Passes & Fees: Note: Mobile Beat reserves the right to restrict or prohibit 
(Fees are per person) photography and/or videotaping at any show event. 

Check desired pass below: 

u Price extended 
* through 2/10/03 

after 2/10/03 (Onsite) 

Alt Inclusive Pass: T-W-Th 
(Seminars, Exhibits, Parties) 

Feb 18 • 19 • 20, 2003 

Does Not Include 2/ \ 7 Awards Show 

$179 

$249 

Exhibit Hall Only: 

Exhibits Open Wed 2/19-Thurs. 2/20 

Feb 19 • 20, 2003 

$60 (On Site $35 per day avaiiable only at the door) 




REGISTRATION AND BADGE PICKUP BEGINS AT NOON, MONDAY FEBRUARY 17 


Air Travel Discount 
United Airlines 
800-521-4041 
(Ref# 557HR) 




Tropicana Resort 
and Casino 
$65 Per night M-TH 
800-634-4000 


Car Rental Discount 
800-922-2899 x 133 


Brought to you by Mobile Beat - The DJ Magazine 
For up-to-date show information check our website 

www.mobilebeat.com 
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UAStVEGA 


Thursday FEB 20 


One lucky.attendee,will 
take, homeanentlresound 
system worth at least 

$10,000.? ITCOULD BE iYOU ! 


Commuriily 


PdOf£SSIONAL LOUDSPEAKERS 

Two Tandem 
TD2212-Full- 
range, 2-way 
with double 12" 

Cool-Coil LF and Two Tandem TD2218 
- Double 18 Subwoofer with Quad 
Aerodynamic Ports. 


ft A 


The 4-channel, 8-input Club Mix'” DJ 
Mixer from Peavey promises the perfect 
mix, with versatile cue and channel 
controls, killer EQs and a durable voltage- 
controlled crossfader. 


sound, vision, soui 


The DMP-555 from Pioneer 
Electronics is the world's first 
digital med d player combining 
MP3, Secure Digital (SD), and CD 1 
technology Includes software and 
a host of performance features. 


Pioneer's HOJ-1O0D headphones feature 
crisp sound quality, a wide frequency 
response, high oulput and a lightweight, 
compact folding design. 


i 
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The new N/D 967 from Electro-Voice is 
ideal for those loud shows as it features 
the highest gain before feedback of any 
microphone. 


n 
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The QSC PLX3002 outputs up to 3,000 
watts of studio-quality chest-pounding 
bass and crystal-clear highs in a Mobile 
DJ friendly package that weighs just 21 
lbs. 


The SEQ 30S is a 30-band equalizer 
with ultimate stereo accuracy. The single 
set of faders controls both left and right 
channels simultaneously,maintaining true 
stereo tracking and utilizing constant-Q 
technology. 


American Audio 



"It 
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American 
Audio’s feature- 
packed Velocity 
Dual CD Player 
hits hard with 
its innovative 
PowerTouch 
touch-sensitive jog wheels, 9 combinable 
effects, sampling, and extreme tempo/ 
pitch, cue and loop controls. 
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Promo Only 


t#4f 

v» i <m r** 

-'atm 


m 


Features of the VA-3 video monitor include 
5" Color LCD Screens (3) 

19” Rack Mountable 

Selectable Video Inputs (2 Per Screen) 

6 Composite Video Inputs (2 Per Screen) 
383 x 234 Pixels 
Single Power Supply 


SCREEN 

WORKS 




E-Z Fold screens feature “No Tools 
Assembly" for quick & easy set-up 
and fold into their own carrying case. 
Sturdy, lightweight 1” aluminum. 
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Pro 

Package 

includes 


CH-204 Octopus 
CH-260 Mini-Sphere 
CH-205C Chrom-A-Zone 
CH-215 Mini Linedancer 
CH-730 Mini Strobe 
F-650 Fogger 


A VERY SPECIAL 
PRE-SHOW EVENT! 
Monday FEB 17 


$SM BUD FREE 

Mobile Beat is 

pleased to 

announce 

the American 

Disc Jockey 

Awards show will be held 

the evening prior to the Mobile 

Beat Show, February 17, 2003. 

Admission to this event is separate 

from the MB Show Pass. 

For more info, go to 

www.americandjawards.com 

or call 714-634-2323 


W inner to be determined by random draw ing. 
No purchase necessary. Odds of* winning 
dependant upon number of entrants. 

I 1 , 

nw'+t * 'J i 

And cases provided by (irundorf 





























































U| yClAIC For more information or availability on any of the CDs in Music News, 

RCnv ca ll AVC Sebastian at 973-731-5290 or visit www.HitMusicb2b.com 


Soundtracks of Our Lives 


By Fred Sebastian 

Along with the wealth of winter block¬ 
buster movie releases over the years, 
many impressive CD compilations have 
been issued containing huge hits used 
in or made famous by the movies. Read 
on for a look at several of these great 
compilations. 

But songs don’t have to be from 
movies to provide background music for 
our lives. Glam rock, with its beginnings 
in the 70s, was the predecessor to ‘80s 
new wave. I'll show you a cool selec¬ 
tion of glam collections. And old school 
originally referred only to early rap and 
hip-hop music, but these days it can take 
in a broader variety of styles, reaching 
back through the ‘80s. No matter where 
you draw the line, you can t have a great 
party without some of the lessons com¬ 
piled below. 

Often hits stand out so well on their own 
that we forget the movies they were 
associated with. The following compila¬ 


tions show just how much great music 
has come from movies. Even though 
some songs appear on more than one 
collection, each set offers a unique mix. 

PURE MOVIES 

Love Is All Around (Four Weddings and a Funeral). 

...WET WET WET 

How Deep Is Your Love (Saturday Night Fever). 


Stuck In The Middle With You (Reservoir Dogs). 

...STEALERS WHEEL 

Blaze Of Glory [Young Guns II) ....... 

.....JON BON JOVl 

Jungle Boogie (Pulp Fiction).KOOL & THE GANG 

Deep (Kalifomia).EAST 17 

Up Where We Belong (An Officer and a Gentleman). 

.JOE COCKER & JENNIFER WARNES 

Lady In Red (Lady In Red).CHRIS DeBURGH 

Pinball Wizard (Tommy).ELTON JOHN 

The Kids Are Alright (The Kids Are Alright).THE WHO 

Unchained Melody (Ghost).. RIGHTEOUS BROTHERS 

Dream A Little Dream (French Kiss).. 

....THE BEAUTIFUL SOUTH 

No Ore Said It Would Be Easy (Kalifomia). 

.SHERYL CROW 


Play Dead (Young Americans) ... 

.BJORK& DAVID ARNOLD 

What A Feeling (Flashdance).IRENE CARA 

I Do. I Do, I Do, l Do (Muriel's Wedding).ABBA 

Just Called To Say 1 Love You (Lady In Red).. 

..STEVIE WONDER 

Say You Say Me (White Nights) LIONEL RITCHIE 
Nights In While Satin (Casino).MOODY BLUES 

LOVE AT THE MOVIES (2 CDs) 

Sea Of Love (Sea of Love)..PHIL PHILLIPS 

Someday (Hunchback of Notre Dame) ETERNAL 

In Ail The Right Places (Indecent Proposal) .. 

..LISA STANSFIELO 

Unchained Melody (Ghost)..... 

...RIGHTEOUS BROTHERS 

The Crying Game (The Crying Game)... BOY GEORGE 
Absolute Beginners (Absolute Beginners) DAVID BOWIE 

I'm Gonna Be (500 Miles) (Benny and Joon).. 

..THE PROCLAIMERS 

My Girt (My Girl).THE TEMPTATIONS 

I Will Survive (First Wives Club).CHANTAY SAVAGE 

Golden Eye (Golden Eye)..TINA TURNER 

Slave To Love (9-1/2 Weeks).BRYAN FERRY 

Misty Blue (Phenomenon).DOROTHY MOORE 

Kiss From A Rose (Batman Forever).SEAL 
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It Must Have Been Love (Pretty Woman).ROXETTE 

Stardust (Sleepless In Seattle).NAT KING COLE 

t Don t Wanna Talk About It (Philadelphia)... 

.INDIGO GIRLS 


Brown Eyed Girt (Sleeping with the Enemy)... 

...VAN MORRISON 

Shy Guy (Bad Boys).DIANA KING 

Nothing Has Been Proved (Scandal).... 

....DUSTY SPRINGFIELD 


No More Lonely Nights (Give My Regards to Broad- 

street) .PAUL MCCARTNEY 

...AND MORE 


HOORAY FOR HOLLYWOOD (2 CDs) 

Make Me Believe ....BING CROSBY 

Or Man River......PAUL ROBESON 

Ramona.....GENE AUSTIN 

He's So Unusual..„.HELEN KANE 

Makin' Woopee.EDDIE CANTOR 

Love Your Spell Is Everywhere.GLORIA SWANSON 

You Brought A New Kind Of Love To Me.. 

.MAURICE CHEVALIER 

Night And Day .FRED ASTAIRE 

Honeymoon Hotel.ALICE FAYE 

Minnie The Moocher.CAB CALLOWAY 

Alone..ALLAN JONES 

You Are My Lucky Star.ELEANOR POWELL 

Ahl Sweet Mystery Of Life.... 

.JEANETTE MACDONALD And NELSON EDDY 

Goodnight My Love.ELLA FITZGERALD 

When The Moon Comes Over The Mountain.... 

...KATE SMITH 

I Used To Be Color Blind..GINGER RODGERS 


Too Romantic.DOROTHY LAMOUR 

Chattanooga Choo-Choo. TEX BEN EKE 

Stormy Weather..LENA HORNE 

.AND MORE 

No.1 MOVIES ALBUM (2 CDs) 

Love Is All Around (4 Weddings and a Funeral). 

..WET WET WET 

Kiss From A Rose (Batman Forever)....SEAL 

It Must Have Been Love (Pretty Woman).ROXETTE 

Love Song For A Vampire (Bram Stoker's Dracula). 

.ANNIE LENNOX 

We Don't Need Another Hero (Thunderdome) (Mad 

Max: Beyond Thunderdome).. TINA TURNER 

Show Me Heaven (Days of Thunder).... MARIA McKEE 

Play Dead (Young Americans).. 

.BJORK / DAVID ARNOLD 

Up Where We Belong (An Officer and a Gentlemen). 

.JOE COCKER / JENNIFER WARNES 

Nothing Has Been Proved (Scandal). 

.DUSTY SPRINGFIELD 

Unchained Melody (Ghost)... 

.RIGHTEOUS BROTHERS 

The Crying Game (The Crying Game).. BOY GEORGE 

How Deep Is Your Love (Saturday Night Fever). 

..BEE GEES 

Will You? (Breaking Glass).HAZEL O’CONNOR 

For Your Eyes Only (For Your Eyes Only).... 

..SHEENA EASTON 

License To Kill (License To Kill).GLADYS KNIGHT 

Flashdance...What A Feeling 95 (Flashdance). 

....IRENE CARA 

Absolute Beginners (Absolute Beginners).. 


...DAVID BOWIE 

Try A Little Tenderness (The Commitments).. 

.THE COMMITMENTS 

..AND MORE 

MOVIE KILLERS 



Misirlou (Pulp Fiction)....... 

... DICK DALE & HIS DEL-TONES 

Little Green Bag (Reservoir Dogs).. 

.GEORGE BAKER SELECTION 

Green Onions (Get Shorty).BOOKER T & THE MG s 

Feeling Good (The Assasin).NINA SIMONE 

I'll Take You There (Casino).STAPLE SINGERS 

Play Dead (Young Americans). 

....BJORK $ DAVID ARNOLD 

Laura’s Theme (Instrumentsl)(Twin Peaks). 

.ANGELO BADALAMENTI 

Son Of A Preacher Man (Pulp Fiction).. 

......DUSTY SPRINGFIELD 
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The In Crowd (Casino).RAMSEY LEWIS 

Oye Como Va (Carlito's Way).....SANTANA 


Stuck In The Middle With You (Reservoir Dogs). 

........STEALERS WHEEL 


YOU CAN’T IGNORE IT ANYMORE ! 

You’ve got an important decision to make 

for your professional future! 

INSURANCE PROTECTION IS A MUST FOR THE 

PROFESSIONAL ENTERTAINER! 

Protect your 

BUSINESS, FAMILY, HOME, EQUIPMENT & MUSIC 

and enjoy all the other benefits membership has to offer! 

THE NATIONAL ASSOCIATION OF MOBILE ENTERTAINERS 

N.A.M.E. 

The largest association for professional mobile entertainers 
in the United States offers insurance and much more 

CALL TODAY FOR INFORMATION 
800-434-8274 - 215-658-1193 

www.djkj.com - name@djkj.com 

- ------ - ~ ~ - ^ - - - - , „ „ . ^ - . - - t ■ 1 



MOBILE 
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www.mobilebeat.com 







































































































































Trouble Man (Seven).MARVIN GAYE 

Let s Stay Together (Pulp Fiction).AL GREEN 

Blue Velvet (Blue Velvet).BOBBY VINTON 

Love Is (The Tender Trap)(True Romance). 

.....ROBERT PALMER 

Mission Impossible (Mission Impossible).. 

...LALO SCHIFRIN 

Mannish Boy (Goodfellas).MUDDY WATERS 

Jungle Boogie (Pulp Fiction).KOOL & THE GANG 

Shallow Grave (Shallow Grave).LEFTFIELD 

For What You Dream Of (Trainspotting). 

...BEDROCK w ! KYO 


After ihe psychedelic era wore off and 
before disco made its mark, there was 
glam. Known as "glitter bands" for their 
outrageous attire and showmanship, many 
of these artists made high marks on the 
music charts of their day. THE BEST GLAM 
ROCK ALBUM IN THE WORLD...EVER! is 
a forty-two track, two-CD collection of 70s 
glam, featuring many huge acts that set the 
stage for much of the rock to follow. 
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Killer Queen.. 

Blockbuster. 

All The Young Dudes. 

John, I'm Only Dancing. 

Virginia Plain.. 

The Passenger. 

Slay With Me.. 

Children Of The Revolution . 

Elected. 

Mama We're All Crazee Now 


..QUEEN 

.SWEET 

MOTT THE HOOPLE 

...DAVID BOWIE 

.ROXY MUSIC 

..IGGY POP 

.THE FACES 

.T. REX 

.ALICE COOPER 

..SLADE 


ATTENTION DIs! 



Le+Mini mounted on CD cast 

Products by Ac-ceiera, Inc.: 
MIC-EZE®, RUBBER-NECK®, 
LUM1N-EZE™ G CABl E-WRAP ,M 


Visit our web site! 


Le-Mini 


www.ac-cetem.com 

Toll Free: 800-537-3491 • Fax: 412-344-0818 




95+s/h 


The #1 
Guide 


for profit minded DJs and 


Spinnin'2000 explains in detail: 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 


Entertainment Services 


J 


•ADVERTISING YOUR SERVICE • GETTING JOBS 


•AND MUCH MORE! _ 

For Visa/Mastercard orders 

contact us at spinnin2000.com 

or call 800-892-4060 


MAKE MORE MONEY & 
HAVE MORE FUN! 



The Ultimate Music 
Guide for Mobile DJs! 



Categories include: 
Aiternative/Modern Rock 
Big Band 
Disco 1970*79 
Dance 1980-89 
Dance 1990-01 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

Rock and Roll 1970-01 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-01 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 


Now available ON DISK for Just $9.95 additional! 

To Order. With Visa or MasterCard * Cali535-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWCQT Music Guide, c/o Mobile Beat Magazine 
RO, Box 309 1 East Rochester, NY 14445 
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Not Just 


But 


Solutions 


Gold-Plated Connectors 


100% Shielding Coverage 


Guaranteed for Life 



J.DAddario 

PO Box 290 

Farmingdale, NY 11735 USA 
www.planet-waves.com 


This Town Ain t Big Enough For The Both Of Us..... 

...... SPARKS 

Let's Stick Together.BRYAN FERRY 

Radar Love.GOLDEN EARRING 

The Man Who Sold The World.. LULU 

Judy Teen STEVE HARLEY & COCKNEY REBEL 

Perfect Day.....LOU REED 

10538 Overture.ELECTRIC LIGHT ORCHESTRA 

Ball Park Incident..ROY WOOD & WIZZARD 

Rock On...DAVID ESSEX 

Sebastian ..STEVE HARLEY & COCKNEY REBEL 

See My Baby Jive.ROY WOOD & WIZZARD 

All The Way From Memphis.MOTT THE HOQPIE 

20th Century Boy..T. REX 

The Ballroom Blitz....SWEET 


Tiger Feet. 

Devilgate Drive...... 

All Because Of You 

Gudbuy TJane. 

Personality Crisis.. 
Do The Strand. 


.MUD 

.. SUZIQUATRO 

.GEORDIE 

...SLADE 

NEW YORK DOLLS 
.ROXY MUSIC 


Once Bitten Twice Shy IAN HUNTER & MICK RONSON 

Motor Bilan*. ...CHRIS SPEDDING 

Seven Deadly Finns.BRIAN ENO 

Cherry Bomb.THE RUNAWAYS 

Solid Gold Easy Action.T. REX 

Standing In The Road.... BIACKFOOT SUE 

Dyna-mite....MUD 

Angel Face.THE GLITTER BAND 

Dance With The Devil.COZY POWELL 


New York Groove...HELLO 

I Love Rock And Roll..ARROWS 

Can The Can.SUZI QUATRO 


Medleys are a particularly useful way of introducing a 
style of music without playing full-length versions of 
songs. In effect you re giving the crowd more music in 
less time, G-AM PARTY SUPERMIX. performed by the 
Glam Rock Allstars, is a collection of medleys covering 
and highlighting the music of top glam superstars and 
their hits. Medley run times are shown. 

GARY GLITTER MEDLEY: (9:05) 

Hello Hello, I'm Back Again / I'm The 
Leader Of The Gang (I Am I) / Glisten Yeah 
I Rock And Roll (Part 1) /1 Didn't Know I 
Loved You (Till 1 Saw You Rock 'N' Roll) I 
Do You Wanna Touch Me (Oh Yeah) /1 
Love You Love Me Love 
SWEET MEDLEY: (6:21) 

Blockbuster / Teenage Rampage / Wig- 
Wam Bam / The Ballroom Blitz I Hell 
Raiser / Fox On The Run 
SUZI QUATRO MEDLEY: (4:32) 

Daytona Demon / Can The Can / Devil 
Gate Drive 1 48 Crash 
ALVIN STARDUST MEDLEY: (5:01) 

You, You, You / Red Dress / My Coo Ca 
Choo / Jealous Mind 
T.REX MEDLEY: (4:48) 

Hot Love / Metal Gum / Get It On / 20th 
Century Boy 

BAY CITY ROLLERS MEDLEY: (6:51) 

Medley / Shang-A-Lang / All Of Me Loves 
All Of You / Remember (Sha La La La) I 
Bye Bye Baby 
SLADE MEDLEY: (5:37) 

Skweeze Me Please Me / Cum On Feel 
The Noize I Mama We'er All Crazee Now I 


GudbuyTJane 

GLITTER BAND MEDLEY: (5:26) 

The Tears I Cried / Let’s Get Together 
Again / Angel Face / Goodbye My Love 
ABBA MEDLEY: (4:29) 

Waterloo I Mamma Mia / S.O.S. 

MUD MEDLEY: (4:38) 

Dyna-Mite l Crazy / L-L-Lucy / Tiger Feet 
DAVID BOWIE MEDLEY: (5:01) 

Rebel Rebel / Diamond Dogs / The Jean 
Genie / John, I'm Only Dancing 
70’S GLAM MEDLEY: (11:32) 

The Bump / Fancy Pants I Sugar Baby 
Love 1 1 Can Do It I Tell Him I New York 
Groove / Glass Of Champagne / (Dancing) 

On A Saturday Night / Do You Wanna 
Dance 

As stated earlier, the boundaries of what’s considered 
old school music stretch beyond early hip-hop/rap hits. 
On OLD SCHOOL DANCE LESSON 2, the great jams 
are varied and the leamin' is good. 


Genius Of Love.TOM TOM CLUB 

Point Of No Return.NUSHOOZ 

We Are Family.SISTER SLEDGE 

Ain’t Nobody.CHAKAKHAN 

Good Times.CHIC 

White House.LAID BACK 

Le Freak. CHIC 

Dance Floor.ZAPP 

I'm Every Woman..CHAKA KHAN 

Do You Wanna Get Away.SHANNON 

Bounce, Rock. Skate..VAUGHN MASON 

Can You Feel The Beat .. LISA LISA & THE CULT JAM 

What’s On Your Mind..INFORMATION SOCIETY 

Keep The Fire Burning..GWEN MCCRAE 

Play At Your Own Risk.PLANET PATROL 

The Word Is Out.JERMAINE STEWART 


You don't have to stretch your imagination to believe that 
radio station compilation CDs are going to include great 
stuff. THIS IS OLD SCHOOL is one such release loaded 
with outstanding tracks. In fact, you'll want to stay after 
class for more of this. 


I’m Ready. KANO 

I Will Survive.GLORIA GAYNOR 

You’re The One.D TRAIN 

Got To Be Real.CHERYL LYNN 

Show Me (Short Version)..COVER GIRLS 

When I Hear Music.DEBBIE DEB 

Diamond Girl.NICE & WILD w/ JOHN MlNNIS 

Rockit.HERBIE HANCOCK 

White Lines (Don’t Do It).. 

.GRANDMASTER FLASH & MELLE MEL 

Fantastic Voyage...LAKESIDE 

Freak-A-Zoid.MIDNIGHT STAR 

Cutie Pie.ONEWAY 

Ring My Bell.ANITA WARD 

You’ve Gotta Believe.LOVE BUG STARSKI 

The Message.... 

.GRANDMASTER FLASH & THE FURIOUS FIVE 


I Wonder If I Take You Home... 

.LISA LISA & THE CULT JAM w/ FULL FORCE 

Oh Sheila.READY FOR THE WORLD 

Last Night A DJ Saved My Life.INDEEP 
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o #1 - May 1991 (Premier Issue) • $5.00 
q #2 • July 1991 (Lighting - Booking Tips) * $5.00 
a #4 - Nov 1991 (Mobile Lighting - Copyrights) ~ $5.00 

□ #7 - May 1992 (First Anniversary Issue) - $5.00 
D #16 * Nov 1993 (Lighting • Mixers) - $5.00 

Q #17- Jan 1994 (Dual CD Players) -$5.00 
G #21 - Sept 1994 (Beach Music) • $5.00 

□ #22 - Nov 1994 (Halloween Hits - Video) - $5.00 

□ #23 • Jan 1995 (Holiday Kits - Bridal Shows) - $5.00 

n #24 • March 1995 (Love Songs - Using Props and Novelties) - $5.00 

□ #25 - May 1995 (Developing a Business Plan) * $5.00 

□ #26 • July 1995 (Weddings - Big Bands) • $5.00 
D #28 - Nov 1995 (Lighting - CD Repairs) - $5.00 

□ #29 • Jan 1996 (Lighting P1.2 - Holiday Hits) - S5.00 

□ #32 - July 1996 (Cut Rate DJs - Mixers - Receptions) - $5.00 

□ #33 - Sept 1996 (Lounge Music - Cases & Racks) - $5.00 

0 #34 - Nov 1996 (Weekend Warriors • Intelligent Lighting) - $5.00 
0 #36 - Jan 1997 (Biz Cards • Add ons) • $5.00 

□ #37 - March 1997 (Karaoke - Biz Etiquette) - $5.00 

□ #38 - May 1997 (Training • Lighter Bear) - $5.00 


□ #39 - July 1997 (Jungle Jock • Downsizing) - $5.00 

□ #41 • Nov 1997 (Word ot Mouth Ads - Latin Music) - $5.00 

□ #44 - March 1998 (Power specs - First Dance Songs) - $5.00 
D #46 - July 1998 (69 Profit & Performance Tips) - $5.00 

D #47 - Sept 1998 (Mixers - Promotions * Island Music) • $5.00 
G #48 * Nov 1998 (Phone Book Ads • Swing Music) - $5.00 
G #50 • Jan 1999 (Biz Cards - Logos & Trademarks) • $5.00 
G #52 - May 1 999 (OnAlr DJs - Yellow Page Ads) - $5.00 
G #59 • May 2000 (Salsa - Mobile Systems) • $5.00 
G #60 * July 2000 (Sock Hops • Lyrics - Pricing) • $5.00 
G #62 • Nov 2000 (Getting Organized - DMX) • $5.00 
D #65 • March 2001 (Corporate Gigs - Added Revenues) - $5.00 
G #66 • May 2001 (Tenth Anniversary Issue) - $5.00 
G #68 - Sept 2001 (trademarks - Oisco - Problem Clients) - $5.00 
o #71 * Jan 2002 (Wireless Mies - Mitzvahs) * $5.00 
G #72 - March 2002 (2002 Top 200 - Music You Need) $5.00 
0 #73 - May 2002 (Speaker Shopping - Team Building) - $5.00 
G #74 - July 2002 (101 Tips - Hiring, Training, Using the Web) - $5.00 
G #75 - Sept 2002 (Wedding Marketing • Beach Music) - $5.00 


Name:_ 

Company Name:_ 

Street/No: _ 

City:_ 

State:_Zip 

Telephone:_ 

Email Address:- 


Payment Information: 

Card it: -Exp- 

Name on Card: _ 

Signature:_ 

For faster credit card orders call 5S5-385-9920 Mon.-Frl., 9 am - 5 pm 
EST or send check or money order (payable to Mobile Beat) to: 

Mobile Beat Back Issues, PO Box 309, E. Rochester, NY 14445. 

Prices include shipping 
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COURTESY OF DANCE MUSIC AUTHORITY 

708-614441 7 


DANCE *« 
CHARTw 




This 

Last 

Artist 

Title 

Label 

1...... 

..1 . 

.Whitney Houston.. 

....... Whatchalookinat.... 

.Arista 


4 

i p f ■ 

.Daniel Bedmgfield. 

.Gotta Get Thru This. 

.Island 

3. 

.,5. 

.Wide Life. 

.1 Don’t Want You. 

.Nervous 

4. 

..2. 

.Cher. 

.Different Kind Of Love Song... 

...Warner Bros 

5...... 

..3. 

.Gloria Gaynor. 

.1 Never Knew. 

.Logic 

6. 

..7. 

.Taylor Dayne. 

.How Many. 

.Emerge 

7. 

..13. 

.Ian Van Dahl. 

. Reason . 

.Robbins 

8. 

..6. 

.Jennifer Lopez. 

.I’m Alive. 

.Sony 

9. 

9. 

.Sherrie Lea..... 

.Anyway.. 

. Robbins 

10.... 

..12 .... 


.Blinded . 

.Robbins 

11 ... 

..10. 

. .Lamya . 

. Empires . 

. J 

12.4.. 

11 . 

. Narcotic Thrust . 

. Safe From Harm. 

. Yoshitoshi 

13.... 

NE . 

. Madonna . 

.Die Another Day.... 

. Maverick 

14.... 

..16 . 

. Underworld . 

. Two Months Off . 

. V2 

15... 

,.23 . 

. Paul Oakenfold . 

. Starry-Eyed Surprise . 

. Maverick 

16 . 

.42 .. 

. Sheryl Crow . 

. Steve McQueen . 

. Interscope 

17 . 

..8. 

. Kyiie Minogue . 

. Love at First Sight . 

. Capitol 

18 . 

.21 . 

. Anastacia. 

. Boom . 

. Sony/UK 

19 . 

37 . 

Reina . 

. No One’s Gonna Change You. 

. .Groovilicious 

20 . 

..NE . 

. Deborah Cox . 

. Mr. Lonely . 

. J 

21 . 

.46 . 

. Faith Trent . 

. Body (Reach Out) . 

. Tommy Boy 

22 . 

..33 . 

. Pink . 

. Just Like A Pill . 

. BMG/LaFace 

23 . 

..40 . 

. Puretone . 

. Addicted To Bass . 

. V2 

24 . 

..CB . 

.Superchumbo . 

.Irresistible .... 

.Twisted 

25 . 

CB . 

. Jewel . 

. Serve The Ego . 

. Atlantic 

26 . 

..15 . 

. Eyes Cream .. 

. Open Up Your Mind . 

. Provocative 

27 . 

..25 . 

. DJ Sammy & Yanou . 

. Heaven . 

. Robbins 

28 . 

..27 . 

. Who Da Funk . 

. Shiny Disco Balls. 

. SUBUSA 

29.... 

19 

■ - ■ V 

. Evolution f/Jayn Hanna . . 

. Walking On Fire,., . 

. Nettwerk 

30. 

.28. 

.Celine Dion. 

.I'm Alive. 

_Epic 

31. 

,.14. 

.Conjure One. 

.Sleep . 

. Nettwerk America 

32 . 

NE .. 

. Dolce . 

. Sorrow . 

. Tommy Boy 

33 . 

..22 . 

. Dee Robert . 

.. Separate Ways . 

. Oh 

34 . 

.34 . 

. TATU .. 

. All The Things She Said . 

. Universal 

35 . 

.24 . 

. Kim English . 

. Treat Me Right . 

. Nervous 

36 . 


. Yasmeen .. 

. Blue Jeans .. 

. MCA 

37 . 

.18. 

. Amber .. 

. Need To Be Naked . 

. Tommy Boy 

38. 

RE. 

... Madhouse. . 

.Like A Prayer.. 

.Radikal 

39 

VVtMH 

.NE. 

.GTS f/Karyn White. 

.Super Woman. 

.King Street Sounds 

40 . 

.44 . 

. Alcazar .. 

.. Crying at the Discotheque . 

. Emagine 

41 . 

.49 . 

. Rosabel . 

. ’hat Sound . 

. Tommy Boy 

42 . 

.50 . 

. Shakira .. 

. Objection .. 

. Columbia 

43 . 

.26 . 

.Nicole J McCloud.. . 

. Search in .. 

. Artemis 

44 

t “ i % a if i 

.NE . 

. Vicki Shephard . 

.1 Got a Peelin'. 

.Redzone 

45. 

.30. 

.Seiko.. 

.All To You. 

.HippO 

46. 

.39. 

imiSSrSlit.... 

" hat Girl Wouldn’t Listen. 

...Aezra/BMG 

47. 

NE. 

.Tim Deluxe. 

.It Just Won’t Do. 

.Vendetta/S P 

48. 

45. 

.....Dirty Vegas. 

.Days Go By. 

.Capitol 

49. 

.17. 

.M Factor. 

.Mother . 

.Serious/MCA 

50. 

.NE. 

. Leann Rimes.. 

.Life Goes On. 

.Curb 
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• New DJ Technol¬ 
ogy from the Winter 
NAMM Show 

• Performance 
LightingjReviews 

• Ways fro Reach 
New Market f |J 
Segments 


• The Bride’s POV: 
What She Wants 
from the DJ 


...and much more! 



To learn about this fellowship 
of Christian DJs & KJs visit 
www.crossmix.com or stop by 
the CrossMix booth 
at any Mobile Beat Show. 









































































































































































































(Sdlktf Sells! Like Your Ad in (@glfaxp? Contact us for details 



be received by January 31, 2003. For more information, or to place your ad with Visa, Discover AmEx or Mastercard, call 585-385-9920, 
or fax: 585-385-3637. Ad design is available; calf for rates. 



003 - 740-4800 
fin ^631^71-1980 

www. pro wo &dpr&<iu€3tm ,oom 


The Very Best Way 
To Clean Your Vinyl 

908-754-1479 
www.kabusa.com 


w\ 


tEHHA'N.C-EK0.URfSH0.W,SiTL0lS0UNDIL‘IK<EtA1RADI01D'J!i 


Add professionalism to your shows or mixtapes with Custom DJ Drops! People will think 
you're a big-name DJ! Our studio will produce amazing audio drops featui ing "THE VOICE" 
lying your name or your company's name on CD or MP3 for the incredible price of only $30 
?r drop, or get 10 for just $249! Logon todjresource.com or call 1,800.373.7625 fot*ampk*s. 


Looking for cool new games to play at your next gig? DJ Chuck Fresh has written a book ^ 

featuring the wildest stuff he's ever done at bars, parties and even weddings. If you re 

looking for something new and fun to liven up your shows, you need MAKE SOME NOISE! Jm |PjJS 

Visitwww.djresource.com or call 1.800.373:7625 

Looking for the edge? Don't miss Chuck Fresh's “How To Be A DJ' - now only $t4*95! I 
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yen; can offer comp ete 
show productions with this exciting 
t game show entertainment system! 

Game ShowMaxia! 

— Digital Scorekeeping £ Sound Effects 

— Llsffttnlng*Fast Electronic Lockout 
—* Rugged Mtid Portable * Quick Set Up 

— Use Our Comes or Design Your Own,*. 

Manufactured and distributed by Creative Imagines ring 
4152 SW 47tfi Avenue #146 ' Ft, Lauderdale, FL 33214 

800*644-3141 954 - 316 -eoai 

Fax 954-316-6005 i www.ga4neshowmania.0Gm 

Ask about Watta Balls and our economical 
Mini-Cams Sfww System r toot 



If Your Local Music 
Store or Newsstand 

is not carrying 

Mobile Beat Magazine 

Tell them to call 

RETAILVISION 

at 800-381-1288 


MOBILE 

DJ 

SCHOOL 

FLORIDA ACADEMY 


J 




k 


£ 


* Learn how to become a Mobile DJ or mprove your current skill! 

* FAME teaches ill aspects of Mobile OJ ertertainmertt. 

* Casses can be completed in as little as one week! 

* Come to us or we can come to you 6 teach all your DJ$: 

* Comprehensive, thorough & guarantied to increase your prom 
Ct'l now for info (727)531*6060 

wwwigmMflichQOl com 


Of MOBILE ENTERTAINMENT 


Newest mothcr/son song 
,7/tr 7a7y .7a .4(y 

CO Single in a jrnrji card to He (roor to |Nt is I jilt 
WholesaH S7DQ ((6£0 for i or more) 

MJ Hem Id you dents for S10D0 

Toll Free: 877-849-2525 
www. infin ity-dj.com/1i rst_l ady .htm 


MBBC* 

Creative Designs for DJ's 
•mi smu or skn awd coNSunnew 

CALL TOLL FREE? 



"I called 
Retailvision 
and now I stock 
Mobile Beat 
Magazine 
so don't mess 
with me" 

Vi J Operate f 



Help raise standards and create public awareness 

for the Disc Jockey industry! 


Get the Best DJ insurance Policy Anywhere! 

The ADJA member discounted Group Insurance Policy is the only 
DJ Equipment Policy with the same underwriter since 1997. 

Coverage Includes: 

♦ Liability 

♦ Equipment 

♦ Unattended vehicle coverage 

♦ Loss of CD's and other media 

Find out more about the ADJA group policy, 
for members and non-members, offered through 
RV Nuccio by visiting: www.rvnuccio.com. 



Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

♦ Get Discounted Rates on the Best DJ 
Insurance Policy Available 

♦ Get a Free Listing on the ADJA National 
Web Site! 

Visit our website at www.adja.org for more 
information and a membership application. 

www.adja.org 

Become a member today! 


ADJA 4 1964 Wagner Street, Pasadena, CA 91107 9 626-844-3204 4 www.adja.org 
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DJs! GET ORGANIZED! 


and find your CDs faster! 



CaH for NEW LOW PRICE! 


888-621-DJDJ 

vmv.musictrends.com 


46 Imprinted Plastic Cards Easy S Atlordible! ■ Loo* GREAT! Last FOREVER! 


Set includes alphabet plus: Wedding - Requests - Country - Oldies 
Soundtracks - Dance - R&B - Rap/Hip Hop * Novelty ■ Singles - Ethnic 
Reggae - Jazz - Cocktail - Now Playing - Motown Holiday - M&F Vocals 
Sweet 16 * Compilations - Love Songs - Big Band - Rock/Pop - Karaoke 


How To Video 


are now available 
for DJ s 

Visit our website 
or call for more 
information 

www.dontingdjsHowtovideos.tom 

(800) 669-3123 

DJ RECORD COLLECTIONS 
Disco • Rap • Soul 

House * 12” Singles * Albums 

Will travel for large collections 

Buy • Sell • Trade 
• Want Lists accepted 

21st Century Music 

1 - 800446-9501 

(201)641-6610 • fax (201)641-9309 
www.21centurymusic.com 
e-mail: sales@21centurymusic.com 




Get Organized Now! 
InfoManager Mobile 
DJ Software 
www.cwarenet.com 


mm 


Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price list-See us on the web 
http://v/ww.karaoke-who!esale .com 

or call 

KARAOKE WHOLESALE 


1 -888-900-DISC 


FAX: 1-602-864-1884 


BEAT THE COMPETITION. 


A unique product to get you 
more gigs NOW! 



8x10 w/Brass Plates. 
Any Song! Your Logo! 

• Order Yours TODAY ! • 

702/920-8600 

www.imaginedvds.com 


Earn $$$$$$ 

bringing the thrill and 
excitement of horse racing, 
car racing and motorcycle 
racing to company 
functions, association 
meetings, private parties, 
fund-raisers, clubs and 
trade shows with our 
TABLETOP RACING GAMES 

Group Dynamics Entertainment 

Winners Circle Table Top 
Racing Games 

1-800-559-9183 


DJ Guide 

to Running Weddings 





The complete 
professional 
guide to 
coordinating 
weddings 
and hosting 
wedding receptions 


www.proweddingguide.com 


FREE BOOK The DJ s complete guide to 
weddings: download Irom our website 

• Ttn Video ISO min I $88 (SI SO s/kl 
•Customlirmi IConiuui orttocalilnatf, 

nmtlonnilrnl- FREE 
800-639-8586 * 508-660-9137 

Visa and MasterCard accepted 





Unlimited Free Backgrounds 
trow 0r<g/naJ Slandjrcf Recordings! 
Thompson Vocal Eliminator 
VE-4 FneBrochure/Oemojg 
24 Hour Demo (nfo L/rre ^ 

(770J48M485 -Ext 34 * \ 

LTSound DcptMB 7990LTPartly JhQrfcGAM m 
www. Vac niCtfmtn n for. co m /0. oiMB 

13cHer Than Karaoke lor Ovttr 25 Years' 


<1 


Find 

us 


•AC 
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ADVERTISER S INDEX 


i 


VERFLIG 

0 jfeooucTioNa 


' / ; h 


W 


10 1 
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The Most 
Comprehensive 
Supplier of 
State-of-the-Art 
Equipment Lighting 
and Special Effects. 

<f AUDIO t> 
LIGHTING i> 



<§ STORAGE & CONSOLES g> 
DJ REFERENCE MATERIALS D 


ACCESSORIES 


<g MUSIC 


I KARAOKE 



Your One-Stop DJ Shop 5 " 

for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 

www.silveplliglit^an 


HlflP Rkf 


IHH—I 


* *3 d ^1 * - * i f_. ■—■ 


; i* ■"*#*!* 


SILVERFUGHT 

Dl«c Jochty Equipment & Supplies 


Lrf3 



IssS 



1— c ^11 '^1 


or call us toll-free 

(888) 678-2112 

Phone (480) 539-5588 
Fax (480) 539-2525 



R 
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ADVERTISER 
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EXTRAORDINARY EVENTS 




COMING OUT OF THE CLOSET 

That's right 

COME OUT of the closet 
COME OUT of the box 
COME OUT of the dry cleaners bag 

AND 

COME OUT wearing il for this party 

SAVE THE DATE 

August 23. 2002 
Bridal party attire requlredl 11 

Urn lima, *baJesm»idfiea,Ot«iieao 

by yax tneiKJi Wn & Otwofwj 
LooJi for more friforoatiott *o conifi, 
QuesfoAis? Cdt Renee At: 342-7278 




I t probably seemed like something was a bit out of proportion 
at the Wausau Club that evening. Instead of the typical wed¬ 
ding reception, with one bride and groom and a crowd of well- 
dressed guests, this time all the guests were dressed as brides 
and grooms. A DJ’s nightmare? Far from it. 

John and Renee Dovorany wanted to put on a party for their 
friends that would be memorable and a lot of fun. They decided 
to give a bunch of their friends an excuse to pull their wedding 
attire out of storage and celebrate their wedding vows once 
again. 

That’s when DJ Bob Holt got the call. Having a close working 
relationship with the club, he had been referred as having the 
right balance of fun and class for the event. (See Bob's DJ Allstar 
profile in Mobile Beat #69, November 2001, p. 63.) 

Among other frivolities, there was a garter take-off and 
throwing contest, a best butt contest (to the tune of "Baby Got 
Back”), wedding cake feedings and more. Many fun awards were 
given out (for people who responded first to their RSVPs, people 
who traveled the farthest, etc.). Imagine a hall full of couples 
enjoying some wild, reception-style fun, but with no wedding-day 
difficulties on their minds. According to Bob, "It was a not! Just 
loads of fun!" 

We don’t have to take his word for it. Just check out the pic¬ 
tures! • 


The DJ Magazine 
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This will get you pumping! 



DPC* i^noX by (Vavey 



The DPC 1400 X represents a 
revolution in power amp design. 
Never before has so much power 
been packed into one rack space. 
Peavey’s patented phase 
modulated design delivers 
1400 Watts RMS of crystal 
clear digital power and weighs 
only 15 lbs. The DPC 1400 X 
leads the market with features 
you really need such as DDT 
(distortion detection technology) 
which virtually eliminates power 
amp distortion. So if you are 
tired of carrying that heavy 
amp rack, Peavey has your 
amp for the new millennium. 



Shop online at www.peavey.com 
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GET YOUR HANDS 
ON THE 




$70 REBATE 

YOUR PRICE AFTER FACTORY 
AUTHORIZED MAIL-IN REBATE IS: 



[$369.99 BEFORE REBATE) 
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FREE INSTRUCTIONAL VIDEO! 

The PSX comes with a free 
instructional video with tips on 
how to use your digital turntable. 


Main Features; 

* Slot load single CD player 

, Digital Scratching +■ 4 add'l digital FX 
, Three 7-second flash samplers 

* Digital Anti-Shock (10 sec.) 

, Fader Q Start & Seamless Loop 

* Digital Output * S/PDIF 

* Reads CDs & CD-R discs 


Join one of the fastest growing DJ Forums 
online at the American Audio web site. 


©2002 Arrian Audio*, Lot Angel**. CA 90056 USA 
Prk# fir iptdficttioftft tubftct to change without notice 
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Working DJ 


*$£99.99 advertised price reflects price after $70 Factory Authorized 
MdiMn Rebate [cost before rebate is $369,99), PSX rebate valid from 
January 1, £003 until March 31 p £003 to U.5, and Canadian residents 
only. AH pricing in U S. Dollars. Mot valid with any other offer or special. 


Log on today for an authorized retailer in your 
area or a downloadable PSX rebate coupon: 

www.americanaudio.us 

800.322.6337 / info@americanaudio.us 

Distributed in Canada by Sounds Distribution 
Toll Free: B00.26.50UND Local: 416.299.0665 
E-mail: sasou ndsd ist, co m 
















